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TĶCARETĶNDEKĶ YERĶ 

 

Yrd.  Do­. Dr. M. B¿ĸra ENGĶN ¥ZT¦RK 
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¥ĵr. Gºr. Esma SANCAR 

Ķstanbul ¦niversitesi Ķletiĸim Fak¿ltesi, 

demireresma@gmail.com 

 

 

¥ZET: Bu ­alēĸma Ķslam Ķĸbirliĵi Teĸkilatē (ĶĶT) ó nē ¿ye ¿lkeler arasēndaki i­ ticaret ile 

d¿nyanēn geri kalanē, ºzellikle de T¿rkiye ile dēĸ ticareti a­ēsēndan incelemektedir. ¢alēĸmanēn 

amacē, ĶĶTô nin d¿nya ve T¿rkiyeô nin dēĸ ticaretindeki payē ve ºnemini ortaya koymak ve 

artērēlmasē i­in bazē politikalar ºnermektir. Bu ama­ doĵrultusunda ­alēĸmada Birleĸmiĸ Milletler 

Ticaret ve Kalkēnma Konferansē (UNCTAD) ve T¿rkiye Ķstatistik Kurumu verilerinden 

yararlanēlarak ĶĶĶTô nin dēĸ ve i­ ticaretini ihracat ve ithalat bazēnda 1996-2016 yēllarē i­in ele 

alan grafikler ve tablolar oluĸturulmuĸtur. Sonrasēnda ĶĶTô nin, T¿rkiyeô nin dēĸ ticaretindeki payē 

diĵer uluslararasē ekonomik entegrasyon hareketleriyle karĸēlaĸtērēlmēĸtēr. ĶĶTô nin i­ ticaretinin 

neden yetersiz olduĵu ve T¿rkiyeô nin hangi ĶĶT ¿lkeleri ile daha fazla ihracat yaptēĵē tartēĸēlmēĸ, 

1996-2016 yēllarē itibariyle bu ¿lkeler ile dēĸ ticaret seyri izlenmiĸtir.  

Anahtar kelimeler:  Ķslam Ķĸbirliĵi Teĸkilatē, ĶĶT, T¿rkiye, dēĸ ticaret, uluslararasē ekonomik 

kuruluĸlar. 

 

THE ORGANIZATION OF ISLAMIC COOPERATION: ITôS SHARE IN THE WORLD 

TRADE AND TURKEYôS FOREIGN TRADE  

 

 

ABSTRACT:  This study examines the Organization of Islamic Cooperation (OIC) from the 

point of view of intra-trade among the member countries as well as foreign trade with the rest of 

the World especially Turkey. The aim of this study is to demonstrate the share and the 

importance of the OICô s foreign trade in Turkey and in the World and suggest policies to 

improve it. For this purpose, we used data from United Nations Conference on Trade and 

Development (UNCTAD) and Turkish Statistical Institution and created graphs and tables 

showing the OICôs foreign and intra-export and import during the 1996-2016 time period. Then, 

we compared the OICôs share in Turkeyôs foreign trade to the other international economic 

organizations. We discussed why the intra-trade of OIC is not sufficient and which OIC member 

countries Turkey exports the most. Finally, we examined Turkeyôs foreign trade patterns with the 

member countries during the 1996-2016 time period. 

Key Words: OIC, Turkey, foreign trade, international economic organizations. 
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1.GĶRĶķ 

 

Son yirmi beĸ yēldēr akademik d¿nyanēn da ¿zerinde olduk­a deĵindiĵi uluslararasē birleĸmeler 

D¿nya bunalēmē ve D¿nya Savaĸlarēndan sonra uluslararasē arenada ¿lkelerin iĸbirliklerine 

girmesi gereĵi ile birlikte gerek k¿resel gerek bºlgesel anlamda kendini gºstermeye baĸlamēĸtēr. 

Ticaretin serbestleĸtirilmesine yºnelik bu adēmlar kendini k¿resel ve bºlgesel birleĸmeler 

ĸeklinde gºstermektedir. Ķslam Ķĸbirliĵi Teĸkilatē, bºlgesel esasa dayanmayēp, dini temele 

dayanan, geniĸ bir coĵrafi alana daĵēlmēĸ Ķslam ¿lkelerinin 1969 yēlēnda oluĸturduklarē bir 

entegrasyon t¿r¿d¿r.   

 

T¿rkiyeô nin Ķslam Ķĸbirliĵi Teĸkilatē ile iliĸkileri ºzellikle ihracatta kendini gºstermektedir. 

Bunun yanēnda ihracatta en ºnemli sērayē yēllardan beri y¿zde ellilerin ¿zerinde bir oranla Avrupa 

Birliĵi almaktadēr. Bunda coĵrafi yakēnlēĵēn ­ok b¿y¿k bir payē vardēr. Ancak dºviz kurundaki 

belirsizlikler ile ºzellikle son dºnemde n¿kseden T¿rkiye-AB siyasi iliĸkilerindeki sorunlar AB 

ile ekonomik iliĸkilerimizi, ihracat rakamlarēmēzē, dolayēsēyla da ekonomimizi doĵrudan 

etkilemektedir. Bu riski daĵētmak adēna T¿rkiye, ºzellikle son yēllarda yeni pazar arayēĸlarēna 

girmiĸ ve diĵer bºlgesel ve k¿resel ekonomik entegrasyonlarla iĸbirliĵini artērma yoluna 

girmiĸtir.  

 

Bu ­alēĸmada Ķslam Ķĸbirliĵi Teĸkilatē, yapēsē, ekonomik ºzellikleri, dēĸ ticareti ele alēndēktan 

sonra T¿rkiyeô nin dēĸ ticaret pazarēndaki payē ve seyri ele alēnmēĸ, ihracatēmēzda aktif rol 

oynayan Ķslam Ķĸbirliĵi Teĸkilatē ¿yelerinin ihracattaki paylarē 1996-2016 yēllarē i­in 

deĵerlendirilmiĸtir. 

 

ĶSLAM ĶķBĶRLĶĴĶ TEķKĶLATI (ĶĶT) 

 

1969 yēlēnda kurulan Ķslam Ķĸbirliĵi Teĸkilatē esas olarak uluslararasē barēĸ ve uyumun saĵlanmasē 

i­in Ķslam d¿nyasēnēn korunmasēnē ama­layan bir entegrasyon hareketidir. (Oh, Yoon: 2016: 799)  

Diĵer entegrasyon hareketlerine gºre daha gevĸek iliĸkilere baĵlēdēr. (Seyidoĵlu, 1992: 398). 

Ekonomik, bilimsel, sosyal, k¿lt¿rel anlamda Ķslam ¿lkeleri arasēnda iĸbirliĵini saĵlamak, 

uluslararasē toplantēlarda Ķslam ¿lkelerinin birlik halinde hareket etmelerine yardēmcē olmaktēr. 

Ayrēca Ķslam Ķĸbirliĵi Teĸkilatēô nēn Ķslami bir emir gereĵi kurulduĵunu ortaya koyan bir gºr¿ĸ de 

vardēr. (Raimi, Mobolaji, 2008, 131). Sonu­ olarak bu entegrasyon hareketi ticaretin 

serbestleĸtirilerek geliĸmesini ve dolayēsēyla Ķslam ekonomisinin b¿y¿mesini hedeflemektedir. 

 

Teĸkilatēn 57 ¿yesi: T¿rkiye, Afganistan, Arnavutluk, Azerbaycan, Bahreyn, Bangladeĸ, Benin, 

Birleĸik Arap Emirlikleri, Bruni, Burkina Faso, Cezayir, Cibuti, ¢ad, Endonezya, Fas, Fildiĸi 

Sahilleri, Filistin, Gabon, Gambiya, Gine, Gine Bissau, Guyana, Irak, Ķran, Kamerun, Katar, 

Kazakistan, Kērgēzistan, Komorlar, Kuveyt, Libya, L¿bnan, Malezya, Maldivler, Mali, Mēsēr, 

Moritanya, Mozambik, Nijer, Nijerya, ¥zbekistan, Pakistan, Senegal, Sierra Leone, Somali, 

Sudan, Surinam, Suriye, Suudi Arabistanô dēr. Suriyeô nin ¿yeliĵi askēdadēr.  

ĶĶT i­erisinde beĸ ¿lke arasēnda (¦rd¿n, Malezya, Pakistan, T¿rkiye ve Birleĸik Arap Emirlikleri) 

TPS, dokuz ¿lke (Bangladeĸ, Endonezya, Ķran, Malezya, Fas, Pakistan, Tunus, T¿rkiye, Sudan) 

arasēnda ise aralarēnda G¿mr¿k Birliĵi Anlaĸmasē bulunmaktadēr.  2004 yēlēnda Tercihli Ticaret 

Sistemi (TPS) imzalanmēĸtēr. TPS, ĶĶT ¿lkeleri arasēndaki ticaretin ¿lkeler arasēnda eĸitlik­i ve 

ayrēmcēlēk olmadan tercihte bulunulmasē yoluyla daha ileri bir noktaya taĸēnmasēnē 

ama­lamaktadēr. (Amin, Hamid, 2009: 134) 
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2.1.ĶĶT GENEL EKONOMĶK G¥R¦N¦M 

 

1,7 milyarlēk n¿fusu olan Teĸkilat i­erisinde d¿nyanēn n¿fus bakēmēndan olduk­a kalabalēk 

¿lkeleri ile az yoĵun ¿lkeleri bulunmaktadēr. Teĸkilatēn ­oĵu ¿yesi gen­ n¿fusa sahiptir ki bu da 

ekonomik b¿y¿mesi emeĵe dayalē olmasē bakēmēndan Teĸkilat i­in olduk­a b¿y¿k ºnem arz 

etmektedir. Ķslam Ķĸbirliĵi Teĸkilatē, d¿nya toplam ¿retiminin %15 isini, toplam milli gelirinin 

%8,6 sēnē oluĸturmaktadēr. 

57 ¿ye i­erisinde milli geliri en b¿y¿k olan 10 ¿lke aĸaĵēdaki grafikte yer almaktadēr. T¿rkiye 

857,7 milyar dolarlēk milli geliriyle Endonezyaô dan sonra ikinci sērada yer alērken, onu Suudi 

Arabistan izlemektedir. ¢ok geniĸ b¿y¿me potansiyeli ve kaynaklarē olmasēna raĵmen M¿sl¿man 

¿lkelerdeki b¿y¿me oranlarē diĵer geliĸmekte olan ¿lkelerin ortalamalarēndan d¿ĸ¿kt¿r. (Raimi, 

Mobolaji, 2008, 138) 

 

Grafik 1 : Milli Gelir Bakēmēndan En B¿y¿k 10 Ķslam Ķĸbirliĵi Teĸkilatē ¦lkesi  (2016) 

 
 

Kaynak: www.worldbank.org verilerinden yararlanēlarak oluĸturulmuĸtur.  

 

 

2.2.ĶSLAM ĶķBĶRLĶĴĶ TEķKĶLATI DIķ TĶCARETĶ 

SESRICô in 2016 raporuna gºre Teĸkilat i­erisinde en fazla ihracat yapan beĸ ¿lke sērasēyla; 

Birleĸik Arap Emirlikleri,  Suudi Arabistan, Malezya,  Endonezya ve T¿rkiye iken, en fazla 

ithalat yapan beĸ ¿lke ise sērasēyla; Birleĸik Arap Emirlikleri, T¿rkiye, Malezya, Suudi Arabistan 

ve Endonezyaô dēr. Dolayēsēyla Ķslam Ķĸbirliĵi Teĸkilatēô nēn toplam ticaret hacmini en ­ok bu beĸ 

¿lke belirlemektedir.  

 

2.2.1. ĶSLAM ĶķBĶRĶLĴĶ TEķKĶLATI ï D¦NYA TĶCARETĶ  

7,4 milyarlēk d¿nya n¿fusunun 1,7 milyarē Ķslam Ķĸbirliĵi Teĸkilatē ¿lkelerinde yaĸamaktadēr. 

Ancak ĶĶT ticaretinin d¿nya ticaretine oranē olduk­a d¿ĸ¿kt¿r. Bu ticaretin sēnērlē olmasēnēn 

sebepleri arasēnda ĶĶT ¿yelerinin ­oĵunluĵunun daha ºnce batēnēn kolonileri olmasē ve ticari 

iliĸkilerin buna gºre ĸekillenmiĸ olmasē yer almaktadēr. Ayrēca d¿nyanēn en az geliĸmiĸ 

¿lkelerinin teĸkilatta yer almasē da ticaretin ºn¿nde bir engeldir. ĶĶT ¿yeleri ¿lkelerinin d¿nya 

gelirinin az bir payēna sahip olmasē ve dēĸ d¿nyadaki ¿lkelerle b¿y¿k bir gelir farkēnēn olmasē 

mal ticaretinin geliĸmesini engellemiĸtir. (Ahmed, Ugurluel, 1998: 180) 
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Teĸkilatēn baĸlēca ihra­ malē petrold¿r. D¿nya petrol rezervlerinin yaklaĸēk %67 sine sahip olan 

¿ye ¿lkelerin ikili ticareti bu nedenden dolayē ­ok b¿y¿k bir oranda petrol¿ kapsamaktadēr. 

(Mohmand, Wang: 2014: 115). Nitekim petrol toplam ihracatēn %40 ēndan fazlasēnē 

oluĸturmaktadēr. UNCTADô ēn verilerine gºre 2016 yēlēnda Ķslam Ķĸbirliĵi Teĸkilatēô nēn toplam 

mal ihracatē 1,4 trilyon dolar olarak kaydedilmiĸtir. Aynē yēl d¿nya toplam ihracat rakamē 15,9 

trilyon olarak ger­ekleĸmiĸtir. 2016 yēlē i­in ĶĶT toplam ihracatēnēn d¿nya toplam ihracatēndaki 

payē %8,5 iken toplam ithalatēnēn d¿nya toplam ithalatē i­indeki payē ise %9,6 olarak 

ger­ekleĸmiĸtir. Ticarete hizmetler tarafēndan bakēldēĵēnda ise, Ķslam Ķĸbirliĵi Teĸkilatēô nēn net 

hizmet ithalat­ēsē oluĵu gºr¿l¿r.  

 

Grafik 2 : ĶĶT Ticaretinin D¿nya Ticareti Ķ­indeki Payē (1996-2016) 

 
Kaynak: www.unctad.org verilerinden elde edilerek oluĸturulmuĸtur1.  

 

 

 

2.1. ĶSLAM ĶķBĶRĶLĴĶ TEķKĶLATI  Ķ¢Ķ TĶCARET 

Ķslam Ķĸbirliĵi Teĸkilatē i­ ticaret ve b¿t¿nleĸme hareketleri yēllar itibariyle artmaktadēr. (Hassan 

v.d. 2015: 699) TPSô nin imzalanmasē Ķslam Ķĸbirliĵi Teĸkilatē i­erisindeki ticaretin artmasē 

yolundaki en ºnemli adēmlardan biridir. Daha ºnce bahsedildiĵi gibi, protokol eĸitlik­i bir 

ĸekilde ticaret yapēlmasēnē ºngºrmektedir. ĶĶT i­i ticaretin artmasēnda bir diĵer unsur da 2005 

yēlēnda kurulan ve dēĸ ticaretin finansmanē i­in olduk­a b¿y¿k katkē saĵlayan Kalkēnma Ķ­in 

Ķslami Dayanēĸma Fonuô dur. (G¿ndoĵdu, 2016: 79)  

Bununla birlikte d¿nyanēn geri kalanē ile mukayese edildiĵinde Ķslam Ķĸbirliĵi Teĸkilatē i­i ticaret 

olduk­a sēnērlēdēr. Nitekim pek ­ok ­alēĸma Ķslam ¿lkeleri arasēndaki entegrasyonun en ºnemli 

sorunlarēndan biri olarak ¿ye ¿lkelerin kendi aralarēndaki ticaret seviyesinin d¿ĸ¿k olmasēnē 

gºstermektedir. ¥zellikle ASEAN gibi diĵer entegrasyon hareketleriyle karĸēlaĸtērēldēĵēnda bu 

fark daha da gºze ­arpmaktadēr. (Amin, Hamid, 2009: 136)  

Ķslam Ķĸbirliĵi Teĸkilatē ¿ye ¿lkeleri arasēnda mineral yakētlar, yaĵlayēcē maddeler ve benzeri 

mallarēn ticareti mal ticaretine gºre ­ok daha fazla artēĸ gºstermektedir. Yakēt ticaretinin dēĸ 

¿lkelerle yapēlan ticarete oranē %48 iken ĶĶT i­i ticarete oranē %54 t¿r. (Mohmand, Wang: 2014, 

115) Bu da ¿ye ¿lkelerin yakēt ticaretinde birbirlerine baĵēmlē olduĵuna iĸaret etmektedir. 

Teĸkilat i­i ticarete bakēldēĵēnda ihracatta en y¿ksek paya sahip olan beĸ ¿lke, sērasēyla; Birleĸik 

                                                      

1 SESRIC raporlarēnda da belirtildiĵi gibi OIC ticaretine iliĸkin veriler UNCTAD, IMF, Worldbank gibi ana veritabanlarē 

arasēnda farklēlēk gºsterebilmektedir. Bu ­alēĸmada grafikler ve tablolar UNCTAD verileri ele alēnarak yazar tarafēndan 

oluĸturulmuĸtur.  
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Arap Emirlikleri, Suudi Arabistan, T¿rkiye, Endonezya ve Malezya iken, teĸkilat i­i ithalatta en 

y¿ksek paya sahip beĸ ¿lke sērasēyla, Ķran, Birleĸik Arap Emirlikleri, Pakistan, Suudi Arabistan 

ve T¿rkiyeô dir.   

 

 

Grafik 3: ĶĶT Ķ­i Ticaretin Toplam Ticaret Ķ­indeki Payē  

 
Kaynak: www.unctad.org verilerinden yararlanēlarak oluĸturulmuĸtur.  

 

Yukarēdaki grafikte Ķslam Ķĸbirliĵi Teĸkilatēô nēn 1996-2016 yēllarē arasēnda kendi i­erisinde 

yaptēĵē ticaretin t¿m d¿nyada ger­ekleĸtirdiĵi ticarete oranē yer almaktadēr. Yukarēdaki eĵri 

ihracatē gºsterirken aĸaĵēdaki eĵri ithalatē gºstermektedir. Buna gºre Ķslam Ķĸbirliĵi Teĸkilatēô nēn 

kendi i­erisinde yaptēĵē ticaret yēllar itibariyle artēĸ gºstermektedir. Ķthalat daha stabil bir seyir 

izlerken ihracat daha dalgalē bir seyir izlemektedir. 2016 yēlēnda ĶĶTô nin kendi i­erisinde yaptēĵē 

ihracat yaklaĸēk 314 milyar dolar iken, ithalat yaklaĸēk 287 milyar dolar olarak ger­ekleĸmiĸtir. 

Sºz konusu yēlda ĶĶT i­i ithalat Teĸkilatēn toplam ithalatē i­erisinde en y¿ksek paya sahiptir.  

Grafikte bir diĵer dikkat ­eken nokta ise 2015 yēlēndan itibaren ilk defa ĶĶT i­i toplam ticaret 

i­erisinden ihracatēn ithalatē ge­mesidir. ¥zel sektºr yatērēmlarēyla ĶĶT i­i ticaret artērēlabilir.   

Temmuz 2016 itibariyle, D-8 Tercihli Ticaret Anlaĸmasēnēn Ķran, Pakistan, Malezya, Endonezya, 

Nijerya ve T¿rkiye arasēnda uygulamaya konulmasēyla ve tedricen g¿mr¿k vergisi oranlarēnēn 

d¿ĸmesiyle birlikte yeni bir aĸama da kat edilmiĸ olmuĸtur. (D¿nya gazetesi, d¿nyagazetesi.com) 

 

3. ĶSLAM ĶķBĶRĶLĴĶ TEķKĶLATI-T¦RKĶYE TĶCARETĶ 

T¿rkiye, kurulduĵu yēldan bu yana Ķslam Konferansē Teĸkilatēô na ve kuruluĸun mali kuruluĸu 

niteliĵinde olan Ķslam Kalkēnma Bankasēô na ¿yedir bu zaman zaman kredi kaynaklarēndan 

yararlanmēĸtēr.  

24 Ocak kararē ile izlemeye baĸladēĵē dēĸa a­ēlma politikasēnēn ilk yēllarēnda T¿rkiyeônin Orta 

Doĵuôya yaptēĵē ihracat hēzla artmēĸtēr. H¿k¿metler bu ticari iliĸkileri daha da geliĸtirebilmek i­in 

Ortadoĵu ¿lkeleriyle olan ekonomik ve siyasal iliĸkilere b¿y¿k ºnem vermiĸlerdir. Bu nedenle 

T¿rkiye, Ķslam Ķĸbirliĵi Teĸkilatē i­inde olduk­a aktif bir rol oynamēĸtēr. (Arslan) T¿rkiyeô nin 

Ķslam ¿lkeleriyle ­ok taraflē ekonomik ve ticari faaliyetleri, T¿rkiyeô nin baĸkanlēĵēnē yaptēĵē 

Ķslam Konferansē Teĸkilatē Ekonomik ve Ticari Ķĸbirliĵi Daimi Komitesi (ĶSEDAK) ­er­evesinde 

y¿r¿t¿l¿r.  

Ķslam Ķĸbirliĵi Teĸkilatē, T¿rkiyeô nin teĸkilata ¿ye ¿lkelerle yaptēĵē olumlu yºnde etkilemiĸtir. 

(¥zkaya, 2011: 286) Diĵer entegrasyon hareketleriyle iliĸkilerimizin ĶĶT ile olan ticaretimizi 
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etkilediĵine dair ­alēĸmalar da mevcuttur. Akg¿l, Kºrfez Arap ¿lkeleri Konseyiône ¿yeliĵin ĶĶT 

ile ticaretimizi olumlu, Doĵu ve G¿ney Afrika Ortak Pazarēô na ¿yeliĵimizin olumsuz  

etkilediĵini ortaya koymuĸtur. (Akg¿l, 2013: 197) 

 

3.1. T¦RKĶYEô NĶN DIķ TĶCARETĶ VE ĶSLAM ĶķBĶRLĶĴĶ TEķKĶLATI 

T¿rkiye D¿nya ihracatēnda 31. sērada yer almaktadēr (www.tuik.gov.tr). T¿rkiyeô nin dēĸ 

ticaretinde belirli ¿lkeler ve belirli ¿lke gruplarē aĵērlēklē bir yer tutmaktadēr. ¦lke bazēnda 

Almanya, ¿lke grubu bazēnda da Avrupa Birliĵi T¿rkiyeô nin gerek ihracatēnda gerekse 

ithalatēnda olduk­a b¿y¿k bir ºneme sahiptir. Avrupa Birliĵiô nin dēĸēnda T¿rkiyeô nin diĵer ¿lke 

gruplarē ile ticareti ihracat ve ithalat bazēnda aĸaĵēdaki tablolarda yer almaktadēr. Tablo 1 ¿lke 

gruplarēna gºre ithalat rakamlarēnē gºstermektedir. 

 

TABLO 1 : ¦LKE GRUPLARINA G¥RE ĶTHALAT (bin dolar)  

 AB EFTA KEĶ EĶT ĶĶT Toplam  

2007 68.472.309 5.774.587 34.664.724 9.827.960 17.354.351 170.062.715 

2008 74.513.444 6.217.519 45.066.639 12.184.213 22.051.265 201.963.574 

2009 56.616.302 2.780.569 27.686.923 6.009.259 13.357.101 140.928.421 

2010 72.391.053 4.002.407 32.979.705 11.607.394 22.200.530 185.544.332 

2011 91.439.406 5.845.716 38.770.165 17.305.837 31.417.773 240.841.676 

2012 87.657.462 5.238.265 41.509.519 16.429.472 31.690.284 236.545.141 

2013 92.457.992 10.652.294 41.270.643 14.802.005 32.074.294 251.661.250 

2014 88.783.651 5.716.743 40.926.921 13.443.503 29.107.197 242.177.117 

2015 78.681.346 3.137.859 31.525.224 9.310.425 22.406.807 207.234.359 

2016 77.501.203 3.161.772 24.183.105 7.739.664 23.178.330 198.618.235 

 www.tuik.gov.tr verilerinden yararlanēlarak oluĸturulmuĸtur. 

 

Tablo 1ô e gºre T¿rkiyeô nin ithalat pazarēnda ilk sērayē AB ¿lkeleri alērken, daha sonra 

Karadeniz Ķĸbirliĵi Teĸkilatē, ve Ķktisadi Ķĸbirliĵi Teĸkilatē almaktadēr. 2016 yēlē i­in ABô nin 

T¿rkiye ihracatē i­indeki payē %33 iken payē Ķktisadi Ķĸbirliĵi Teĸkilatēnēn payē %10 dur. Ķslam 

Ķĸbirliĵi ¥rg¿t¿ T¿rkiye dēĸ ticaretinde esas olarak ihracatta etkindir. Bu durum Tablo 2 

vasētasēyla aĸaĵēda izah edilmektedir. 

 

TABLO 2: ¦LKE GRUPLARINA G¥RE ĶHRACAT (bin dolar) 

 AB EFTA KEĶ EĶT ĶĶT Toplam 

2007 60.754.022 1.327.977 16.784.102 4.700.072 20.310.574 107.271.750 

2008 63.719.097 3.261.728 20.867.277 6.247.706 32.596.965 132.027.196 

2009 47.228.119 4.335.560 12.272.591 5.948.111 28.626.586 102.142.613 

2010 52.934.452 2.416.381 14.456.173 7.617.077 32.469.556 113.883.219 

2011 62.589.257 1.887.252 17.767.964 9.291.735 37.325.434 134.906.869 

2012 59.398.377 2.601.134 18.791.305 16.563.295 55.218.487 152.461.737 

2013 63.039.810 1.661.908 20.367.992 11.898.400 49.370.615 151.802.637 

2014 68.514.370 3.795.180 19.687.232 11.716.861 48.625.211 157.610.158 

2015 63.998.494 6.202.203 14.590.290 9.566.766 42.737.552 143.838.871 

2016 68.343.908 3.266.570 13.078.481 9.602.547 41.232.470 142.529.584 

www.tuik.gov.tr verilerinden yararlanēlarak oluĸturulmuĸtur.  

 

Ķhracat rakamlarēna baktēĵēmēz zaman ¿lke gruplarēnda ilk sērayē yine AB almaktadēr. Ķkinci 

sērayē ise y¿ksek ihracat rakamēyla Ķktisadi Ķĸbirliĵi Teĸkilatē almaktadēr. 2007 yēlēndan 2016 

yēlēna kadar T¿rkiyeô nin ĶĶT ye ihracatē genel anlamda y¿kselmiĸtir. ¥zellikle 2012 yēlēnda en 

y¿ksek seviyeye ulaĸan ihracat rakamē 55 milyar 218 milyon 487 bin dolar olarak ger­ekleĸip, 

http://www.tuik.gov.tr/
http://www.tuik.gov.tr/
http://www.tuik.gov.tr/


 

7  

toplam i­inde %36,2 ye ulaĸmēĸtēr. Bu pay ilk sērada yer alan ABô nin payē olan %38,9 a olduk­a 

yakēndēr. Ķslam Ķĸbirliĵi Teĸkilatē ile dēĸ ticaretin T¿rkiye genel dēĸ ticareti i­indeki payē yēllar 

itibariye Grafik 4 te yer almaktadēr. Buna gºre ĶĶT ºzellikle ihracatta en y¿ksek payēnē 2012 de 

almēĸtēr.  

 

Grafik 4: Yēllar Ķtibariyle T¿rkiye Dēĸ Ticaretinde ĶĶT ó nin Payē 

 
Kaynak: www.tuik.gov.tr verilerinden yararlanēlarak oluĸturulmuĸtur.  

 

3.2. T¦RKĶYE ĶHRACAT PAZARINDA AKTĶF ROL OYNAYAN ĶSLAM ĶķBĶRLĶĴĶ 

TEķKĶLATI ¦YELERĶ 

T¿rkiye dēĸ ticaretinde Ķslam Ķĸbirliĵi Teĸkilatēô nēn ºnemi ihracatta daha belirgin olduĵu i­in 

­alēĸmamēzda konu ihracat a­ēsēndan ele alēnacaktēr. Nitekim ithalat yaptēĵēmēz ilk 20 ¿lke 

arasēnda Ķslam Ķĸbirliĵi Teĸkilatē ¿yesi sadece sekizinci sēradaki Ķranô dēr.  

 

TABLO 3: T¦RKĶYE ĶHRACATINDAKĶ ĶLK 20 ¦LKE (2016) 
Sēra ¦lkeler Ķhracat Rakamlarē Pay 

    

1 
Almanya 13 998 653 

31,6 

2 Ķngiltere 11 685 790 26,4 

3 Irak  7 636 670 17,2 

4 Ķtalya 7 580 837 17,1 

5 ABD 6 623 347 14,9 

6 Fransa 6 022 485 13,6 

7 BAE 5 406 993 12,2 

8 Ķspanya 4 988 483 11,2 

9 Ķran 4 966 176 11,2 

10 Hollanda 3 589 432 8,1 

11 Suudi Arabistan 3 172 081 7,1 

12 Ķsrail 2 955 545 6,6 

13 Mēsēr 2 732 926 6,1 

14 Ķsvi­re 2 676 266 6 

15 Romanya 2 671 249 6 

16 Polonya 2 650 505 5,9 

17 Bel­ika 2 548 240 5,7 

18  Bulgaristan 2 383 500 5,3 

19 ¢in 2 328 044 5,2 

20 Cezayir 1 736 371 3,9 

 Toplam Ķhracat  44 175 991 - 

  Kaynak:www.tuik.gov.tr verilerinden yararlanēlarak oluĸturulmuĸtur.  
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Tablo 3 te T¿rkiyeô nin ihracat pazarēnda yer alan ilk 20 ¿lke yer almaktadēr. Buna gºre Ķslam 

Kalkēnma Teĸkilatē ¿ye ¿lkeleri ¿­¿nc¿ sērada Irak, yedinci sērada Birleĸik Arap Emirlikleri, 

dokuzuncu sērada Ķran, on birinci sērada Suudi Arabistan, on ¿­¿nc¿  sērada Mēsēr ve yirminci 

sērada olmak ¿zere Cezayirô dir.  

ĶĶT ¿yelerinin paylarēna bakēldēĵēnda Irak ile ihracatēmēzēn olduk­a b¿y¿k bir paya sahip olduĵu 

(%17,2) gºr¿lmektedir. Birleĸik Arap Emirlikleri ile Ķran yaklaĸēk olarak aynē oranē paylaĸērken, 

Cezayir en d¿ĸ¿k paya sahip ĶĶT ¿yesidir. Aĸaĵēdaki grafik ise ihracatta ilk yirmi i­inde yer alan 

Ķslam Ķĸbirliĵi Teĸkilatē ¿yelerinin ihracatēmēz i­indeki payēnēn yēllar itibariyle seyrini 

gºstermektedir. Grafikte Irak ile olan ticaretimizin 1997-2002 yēllarē arasēnda ambargodan dolayē 

veri bulunamamaktadēr. (www.tuik.govtr/ Bilgi Daĵētēm ve Ķletiĸim Baĸkanlēĵē) 2014 yēlēna 

kadar genel olarak artma eĵiliminde olan ihracatēmēz Irakô taki i­ karēĸēklēklar nedeniyle bu 

yēldan itibaren hēzla d¿ĸmeye baĸlamēĸtēr.  

 

Grafik 5: Ķhracatēmēzda Etkin Olan  ĶĶT ¦yelerinin Payē (1996-2016) 

 
Kaynak: www.tuik.gov.tr verilerinden yararlanēlarak oluĸturulmuĸtur.  

 

Grafikte Irak ile ticaretimize iliĸkin 1997-2002 dºnemi verileri ambargo nedeni ile yer 

almamaktadēr. 2013 yēlēnda sºz konusu ¿lkeye ihracatēmēz zirve yaparken, bu yēldan sonra Irakô 

taki i­ karēĸēklēklar nedeniyle gerilemeye baĸlamēĸtēr.  

Ķran ile ihracatēmēz gerilemiĸtir. Ķranô a en fazla altēn ve kēymetli taĸ ihra­ edilmektedir. Ķhracatēn 

gerilemesinde petrol fiyatlarēndaki gerileme, 2010 yēlēndan itibaren Ķran ¿zerindeki yaptērēmlarēn 

artmasē, para biriminin deĵerinin d¿ĸmesi, ekonominin ciddi bir oranda daralmasē etkin rol 

oynamēĸtēr. (K¿peli, 2016) Daha sona yaptērēmlarēn kalkmasēyla ihracatta yeniden canlanma 

yaĸanmēĸtēr.  
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Ķhracatēmēzda dokuzuncu sērada yer alan Birleĸik Arap Emirlikleri petrol fiyatlarēndaki 

gerilemeyle birlikte gelir kaybē yaĸamasēna raĵmen 2015 yēlēndaki ihracatēmēz artmēĸtēr. En ­ok 

ihra­ edilen ¿r¿n ise kēymetli taĸlardēr.  

On ikinci sērada yer alan Suudi Arabistan 2015 yēlēndan en ­ok ihracat artēĸē yaĸadēĵēmēz ¿lke 

olmuĸtur. T¿rk inĸaat firmalarēnēn Suudi Arabistanôdaki faaliyetlerinin geleceĵi, T¿rk ihra­ 

mallarē i­in Suudi Arabistanôēn gºz ardē edilemez konumu ve Suudi Arabistan sermayesinin 

T¿rkiyeôye akēĸēnēn s¿rmesine olan ihtiya­ ise T¿rkiyeôyi Suudi Arabistanôa daha baĵēmlē hale 

getirmektedir. 

2000-2013 arasēnda T¿rkiyeônin Mēsērôla dēĸ ticareti yaklaĸēk 9 kat artēĸ gºstermiĸtir. Mineral 

yakēt ve yaĵlar Mēsērô a ihra­ edilen ¿r¿nlerin baĸēnda gelmektedir. T¿rkiye ile Mēsēr arasēnda 

imzalanan Serbest Ticaret Anlaĸmasēônēn Mart 2007ôde y¿r¿rl¿ĵe girmesiyle, Mēsērôēn T¿rk 

meĸeli ¿r¿nlere uyguladēĵē g¿mr¿k vergilerinin kademeli olarak indirilmesinin kararlaĸtērēlmēĸtēr, 

bu da ihracatēmēza olumlu yansēmēĸtēr. Ancak iki ¿lke arasēnda zaman aman gerginlikler 

olabilmektedir. T¿rkiyeônin Mēsēra en fazla ihra­ ettiĵi ¿r¿n  (%41,4) grubu, petrol ve petrolden 

elde edilen ¿r¿nlerdir. (Doĵan, 2016: 71)  

T¿rkiyeônin Cezayirôe ihracatē 2000 yēlēndan 2013 yēlēna kadar olan dºnemde beĸ kat artmēĸtēr. 

T¿rkiyeônin, Cezayirôe ihracatēnda ilk sērayē motorlu kara taĸētlarē almaktadēr. Bu ¿lkeye yapēlan 

toplam ihracatēn yaklaĸēk beĸte birini kara ulaĸēm ara­larē oluĸturmaktadēr. Bu ¿r¿n grubundan 

sonra en ­ok ihra­ edilen ¿r¿n gruplarē, demir ve ­elik, elektrikli makine ve cihazlar ve 

metallerden nihai ¿r¿nler olarak sēralanmaktadēr. (Doĵan, 2016 : 74) 

 

SONU¢ 

Ķslam Ķĸbirliĵi  Teĸkilatē din esasēna dayalē olup, ¿ye ¿lkeler arasēnda ekonomik iĸbirliĵini 

saĵlayarak b¿t¿nleĸme hedefini g¿tmektedir. D¿nya ticaretinin i­inde teĸkilatēn toplam 

ticaretinin payē olduk­a d¿ĸ¿kt¿r. Teĸkilat ¿yelerinin kendi aralarēndaki ticaret seviyesi de yine 

d¿ĸ¿k d¿zeydedir. Baĸlēca ihra­ malē petrol olan Teĸkilatēn kendi i­erisindeki ticaretin yarēsēndan 

fazlasēnēn yakēt ticareti olmasē, bu ¿lkelerin yakēta baĵēmlē olduĵunu ve gelecekte sºz konusu 

ticareti artērmada zorlanabileceĵini ortaya koymaktadēr. Buna karĸēn teknoloji yoĵun mallarēn 

¿retimi ve ticareti olduk­a d¿ĸ¿kt¿r. Ķslam ¿lkelerinin birbiriyle ticaretinin az olmasēnēn bir 

nedeni de birbirine benzer mallarda ¿retim yapmalarē, diĵer mal ya da hizmetler i­in dēĸarēya 

baĵlē olmalarēdēr. Ķslam Ķĸbirliĵi Teĸkilatē T¿rkiyeô nin ithalatēnda deĵil, ihracatēnda etkin rol 

oynamaktadēr. Hatta, Teĸkilat Avrupa Birliĵiô nden sonra ikinci sērada yer almaktadēr. 

¢alēĸmamēzda ĶĶTô nin T¿rkiye ihracatēnda son yēllardaki payē ve seyri incelenmiĸ, T¿rkiyeô nin 

ihracatēnda ilk yirmi ¿lke i­erisinde bulunan Ķslam Ķĸbirliĵi Teĸkilatē ¿yelerinin (Birleĸik Arap 

Emirlikleri, Suudi Arabistan, Irak, Ķran, Mēsēr, Cezayir) 1996-2016 yēllarē arasēnda T¿rkiye 

ihracat pazarēndaki performansē ortaya konmuĸtur. Buna gºre ĶĶT, T¿rkiye ihracatē i­in olduk­a 

ºnemli bir uluslararasē ekonomik ºrg¿t olup, ºrg¿t¿n i­inde yukarēda bahsi ge­en altē ¿lke 

olduk­a aktif rol oynamaktadēr. 2012 yēlēnda zirve yapan ihracat rakamlarē bu yēldan itibaren 

d¿ĸmeye baĸlamēĸtēr ki bu d¿ĸ¿ĸ sºz konusu altē ¿lke ºzelinde de gºr¿lmektedir. T¿rkiyeô nin 

ihracatēnda ĶĶTô nin payēnēn artmasē b¿y¿mesi ihracatla olduk­a baĵlantēlē olan T¿rkiye 

ekonomisi i­in b¿y¿k ºnem arz etmektedir. Ķhracatēn geliĸtirilmesi, Avrupa pazarēna bir alternatif 

yaratēlmasē bakēmēndan T¿rkiye-ĶĶT ticari, ekonomik, siyasi iliĸkileri daha da geliĸtirilmeli, 

T¿rkiye Ķslam ¿lkeleri ile iliĸkilerini daha sēcak tutmalē, bu ¿lkelerdeki n¿fus ve dolayēsēyla 

fērsata ­evirerek imalat sanayinin yanēnda gēda gibi sektºrlere de aĵērlēk vererek ticaret i­in bir 

strateji belirlemelidir.  
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ABSTRACT:  The economic rules make up a major part of Islamic economics and due to their 

legal aspect, can be considered as economic law. It is clearly understood that morality is the 

quintessential feature of law, and law is encompassed by a great deal of moral rules. Ripert 

voices the idea that law is the historical sediment of social morality.  

The purpose of the present study is to examine the relationship between ethics and economic law 

in Islam, using the case study in an analytical and deductive way as the method of study. The 

case study reveals that the notion of ñthe legitimacy of transaction motiveò is one of the most 

prominent links between moral rules and Islamic economics. This issue has been referred in the 

civil law or trade rules of many countries; in Islamic literature, however, there is more emphasis 

on this principle and it is considered one of the conditions for validity of business transactions.  

Moreover, this issue relies on two pillars of ñpublic orderò and ñgood moralsò which have always 

been underpinned by Islamic economics. If the purpose, motive, and cause of business activities 

are legitimate and moral, legal frauds such as quasi-usurious transactions will be limited. The 

researcher believes that the principle of ñthe legitimacy of transaction motive and purposeò 

makes the way clear to look at the basics of Islamic economics, and bridges the gap between 

ethics and economics. That way, it reveals the influence of moral forces on Islamic economics.  

Key Words: Islamic economics, Islamic law, good morals, public order 
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INTRODUCTION  

Thinking and talking about the relationship between Islamic economics and ethics dates back as 

far as the advent of Islam. The concepts and statements are based on the belief that some part of 

the economics is an empirical science based on objectivity. But the other part, whether we like it 

or not, have its roots in the values and norms of each society. If we are not totalitarian, we will at 

least admit the existence of a relationship between these two areas and their mutual impact on 

each other. As stated by Lakatos, when doing the "problem hunting", the scientific work is 

influenced by non-scientific and metaphysical issues; but at the time of "scientific judgment", we 

act according to purely scientific frameworks. 

In such conditions, there will be a minimum indigenization; the economics will become more 

compatible with peopleôs lifestyle and cultural concerns; the damages derived from trial and error 

and improper and insensible implementation of economic patterns of large industrialized 

countries will be avoided; the practical knowledge of economics will become relevant to national 

needs. This cautious view does not accept the conversion of Islamic economics into an ideology, 

and assumes that the entire economics is not within the realm of ideological doôs and donôts. 

Rather, it is expected not to avoid and ignore the context, local values and generally accepted 

moral norms. Anyway, some part of economics is of a scientific nature. To be implemented, this 

part as well has to be changed into an economic policy. It must be linked to national and local 

needs and community interests, and become the basis for distributing resources to priority 

activities. 

In contract to the interference of Jurisprudence in Islamic economics that is direct and radical, the 

interference of morality in economics is gradual, cultural and ethical. So the latter is more likely 

to be accepted in the scientific community. 

Since the 1979 Islamic Revolution, these topics have become more prevalent in Iran. For 

example, numerous conferences have been held on Islamic economics and Islamic banking. 

Regardless of the general statements made at such conferences, sometimes valuable and 

practicable ideas are put forward. The last of these conferences was held in Qom in 2013. Here, 

we refer to some of articles presented at this conference as the statement of the problem and to 

get familiar with current issues in Iran. 

Mohsen Araki (2013) stated in his article that ignoring the relationship between ethic and 

economics leads to immoral behavior in the market. The prevalence of one-sided and extreme 

utilitarianism, monopolism, neoliberalism and individualism is not compatible with morality. 

Rezaei (2013) criticized the pure utilitarianism as the dominant theory of normative ethics and 

economy policy, and stated that Islamic economics is based on Islamic normative ethics rather 

than materialistic utilitarianism. 

As stated by another scholar, morality is the invisible hand in economics, and if Islamic ethics 

gain dominance, people will naturally move towards healthy economic goals. (Mirmoezzi, 2013) 

Dadgar (2013) considered the public sector as the starting point and wrote that, public finance 

ethics is a powerful theory that helps systems operate properly. This theory contributes to 

political stability and social cohesion.Yousefi et al. (2013), in the article "A Study on the Impact 

of Religious Capital on Economic Growth," argued that the accumulation of religious capital can 

stimulate the endogenous growth of economy. Mousavian (2013) explained that honesty brings 

benefits and forms the basis of the economic ethics system of Islam.  Amirabadi and Etesami 

(2013) said the current method of financing municipalities leads to a decline in social capital. 

There are too many articles and books on this issue, but there is not enough space in this article to 

address all of them. The most common subject of these writings and speeches is a concern over 

the fate of religion and ethic in the process of economic development in Muslim countries. If the 

moral force influences the economics, to what extent does it influence the economics? Over the 

past 40 years in Iran, there have also been similar challenges and discussions about the law and 

the relationship between morality and law. Now, the researcher would like to do a case study to 

bridge the gap between three areas of ethics, law and economics, and find out how a legal rule 
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based on ethic can influence the economy through the law? 

This article aims to explore one of the important conditions for validity of transactions, i.e. ñthe 

legitimacy of transaction motiveò and introduce one of the links between morality, law and 

economics. The research question is how morality can affect economics and law in practice. 

 

1. METHOD 

A qualitative research method with an analytical approach and based on documentary study 

was used in this study. 

 

2. QUALITATIVE AND DOCUMENTARY FINDINGS  

The findings of the study are summarized in three sections as follow: 

 

2.1. Economic law, the link between economics and law  

Economic law, or economic analysis of law, means the analysis of law through economic 

methods. Economic concepts are employed to describe the effects of rules, to help recognize the 

legal rules with higher economic efficiency, and to specify the rules which need to be passed. 

For this reason, a concept such as "time-sharing" changes into a subject in economic law when 

one of the contracting parties is in need for support; in such condition, the legislator enacts the 

required rules.  

The economic analysis of law makes it clear whether or not the traditional forms of sale or lease 

are responsive to the new problems of the society, and what legal strategies we can adopt to 

support the weaker contracting party if necessary. 

The law aims to create social equilibrium and the economy intends to create economic 

equilibrium. The intersection of law and economics is creation of equilibrium; for example, 

approval of a law to recruit workforce is an attempt to create social justice, but it has a lot of 

economic consequences; injecting money into society (through salary payments) leads to an 

increase in prices and economic imbalance. 

In France, which has introduced economic law as an academic discipline, there is still no 

consensus on what economic law means. Some believe that economic law deals with issues 

regarding the governmentôs interference in the economy. Considering this, the French attitude 

toward the meaning of economic law is very close to the concept of regulation (in British and 

American culture). 

Moreover, rules of privatization belong in the realm of economic law (general law of economics). 

Some other writers consider economic law the development of traditional commercial law. 

Today, we have the Iranian Commercial Act. Of course, not all economic issues are limited to 

commercial affairs. 

But there is also a third view; we can consider economic law a new branch of law, that apart from 

dividing law into public and private, it can also be divided into public and private economic law. 

In sum, economic law is the study of legal rules about economy and economic life (Radnasab, 

2013). Economic law is a gateway through which the moral rules hidden in the legal rules are 

transmitted to the economics. 

 

2.2. The relationship between law and morality 

Issues related to philosophy of law, including "the status of morality in law" or "the relationship 

between morality and law," have always been the subject of debate among jurists and 

philosophers of law. Europeans have paid much attention to these issues and have talked about 

"the relationship between law and morality" and "the role of morality in creating and changing 

legal rules." 

Perhaps the most prominent among them in trying to prove the relationship between law and 

morality is George Ripert, the French competent jurist who won the French Academy Award for 

writing his book ñla r¯gle morale dans les obligations civiles (moral rules in civil obligations)ò. 
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Among those who agree on separation of law and morality, the eighteenth-century German 

thinker Tomasius can be considered as the pioneer. Kant, the great German philosopher, has also 

stressed the need to separate law and morality. Likewise, the famous Austrian theorist, Hans 

Kelsen, in his famous theory has tried hard to purify the science of law, which is mixed with 

other sciences especially ethics. 
Similar to other branches of law, civil law has also been influenced by morality. Civil law deals 

with financial affairs and obligations, and the basic conditions for validity of transactions and so 

on. Fulfilment of the obligations, return of trust and deposits, respect and sanctity of provisions 

of the contracts and the necessity to implement them on time, perfect execution of wills, proper 

and compassionate performance of duties on the part of the trustee, maintenance, guardianship 

and protection of the property and lives of minor children and wards, and the guardianship of 

unattended ones and getting involved in endowment and charity affair, are in fact moral rules and 

principles that emerge in the form of law. (Ripert, 1947: para. 18). The Iranian civil code has 

issued a general decree in Article 975 concerning adherence to good morals. And Article 960 has 

referred to one of the fundamental issues of morality, i.e. freedom in particular, and good morals 

in general. Governance of morality over financial relations between people has also been 

considered in the Iranian civil code. 

Civil liability and abuse of rights also belong to the realm of moral rules. It is the moral 

obligation that prevents people from causing harm to others. Moreover, when someone tries to 

use a right excessively (abuse a right) for immoral purposes, this moral rule fights against it. The 

moral duty of not causing unreasonable harm to others is the foundation underlying civil liability. 

(Ripert, 1947: p.76) Civil liability, which is the consequence of structured moral responsibility 

being organized, is still a principal concern of ethics. The concept of repair and compensation for 

damages is one of the oldest moral concerns. According to a moral rule known as ñGolden Ruleò 

which briefly states "One should not treat others in ways that one would not like to be treated", 

human beings are obliged to avoid harming the life, property, personality, freedom and dignity of 

their fellows, and in the case of showing a behavior contrary to this general principle, they know 

they have disregarded justice, and their regret will not be effective if not accompanied by 

compensation. (Ripert, 1947: 76). Also in labor law, we can see the impact of morality on the 

law. The influence of morality is significant in areas like the law on labor, social and co-

operative insurances, regulations on employment of women and children, determination of 

minimum wages and maximum working hours, providing medical services to employees and etc. 

(Ghorbannia, 1998) 

Ripert believes that the law of every nation represents the civilization and morals specific to that 

nation, and legislators cannot make laws without considering them. In his theory, all economic 

and political forces and philosophical ideals are taken into account, but it is the morality has the 

most influential role in the conflicts between the rights of individuals. Ripert argues that if we are 

careful about the creation of a legal system, the separation of law and morality will be 

impossible. The human society is thoroughly familiar with moral rules respected by majority of 

the people and condemns anybody who violates them. 

According to Ripert, the law is entirely surrounded by moral rules, and due to the success of 

advocates of moral forces, it is also influenced by them. He admits that morality is the most 

significant factor influencing law. The spread of morality in the law seems like the circulation of 

blood in the body. Ripert argues that law is the historical sediment of social morality. 

Ripert believes that a jurist does not need to be a skilled craftsman doing his best to set and 

justify the spirit of legal texts. Rather, he shall try to influence law through his moral ideals. And 

being part of the spiritual and intellectual power, he shall use his power to fight for his beliefs. 

(Ripert, 1947: para. 18) 

His investigations has shown that French Civil Law is based on Christian ethics, even in its most 

technical aspect, i.e. obligation, and that the legislator is inspired by these ethical principles. The 

obligations regarding co-operation between relatives, supporting children, prohibition of immoral 

https://en.wikipedia.org/wiki/Ethics
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contracts, civil liability, prohibition of unauthorized possession, prohibition of violation of rights, 

and etc. are all among rules laid down for meeting the purposes of Christian ethics. 

Ripert believes that the influence of Christian ethics on is the judicial procedure much more than 

the influence of the law. Along with the development of societies, law comes closer to morality; 

since, if a moral rule is perceived to be helpful to the community, it will be recognized as a legal 

rule (Alia, 1996). If observance of moral principles is aimed at purifying the human self, the 

result will be the highest social order. Although the focus of law is on deeds and actions, it is not 

uninterested in thoughts and intentions; in fact, there is not any difference between moral rules 

and legal rules, not in terms of nature and subject, nor in terms of purpose and outcome; because 

the law aims to actualize justice, and justice is a moral concept. (Ripert, 1947: 194). In sum, in 

the realm of law and morality: 
1. Most legal rules are also regarded as moral rules, such as rules and regulations criminalizing 

violation of life, property and honor, the principle of fulfillment of an obligation, and 

prohibition of unauthorized possession. 

2. Some of moral rules such as being honest and helping others are not absolutely included in 

the law, but in some specific conditions; for example, according to the law, lying is not 

completely prohibited, but in certain circumstances like giving false testimony and 

committing perjury, it is recognized as a crime. Similarly, helping others is mandatory just in 

certain conditions. 

3. Some of legal rules are sometimes supposed to have nothing to do with morality, such as 

transportation regulations or some of regulations related to the procedure law. Maybe the 

reason is that these regulations are neither good nor bad per se; they are just laid down to 

prevent disruption of social system. However, while it seems such regulations are not related 

to morality, they are recognized as moral rules; because they lead to basic goods, prosperity 

and public interest, and realization of public interest is considered a moral rule. 

4. Some of statutory regulations seem to be contrary to morality, such as statutes of limitations 

for civil or criminal proceedings, and rules requiring a writing as evidence for legal 

possessions; otherwise it seems that some rights will be violated. Becoming aware of the 

legislator's intention in setting these rules, however, one finds out that such rules are not 

irrelevant to morality; because the purpose of such regulations is to contribute to stable, 

reliable and strong trade relations and establish social order. These purposes are not outside 

the realm of morality, because they are responsible for basic good and public prosperity, 

though the personal interests of some individuals may sometimes be sacrificed. (Ghorbannia, 

1998) 

 

2.3. A case study on the legitimacy of transaction motive 

The motive of transaction, also known as "motive", is the dealerôs implicit purpose in making the 

contract. For example, someone sells his car to use the money to buy a house. In this example, 

buying a house is the cause of selling the car. On the contrary, the cause of transaction is the 

explicit purpose expected from the transaction, such as obtaining the purchase price in the sale of 

cars. One of the conditions for validity of the transaction, is the legitimacy of the transaction 

cause. Article 217 of the Iranian Civil Code stipulates that: 
"There is no need to specify the motive of transaction in the contract; but if it is specified, it must 

be legitimate, otherwise the contract is null and void." According to this Article, the transaction 

cause does not need to be legitimate in all circumstances, but it is necessary when the motive is 

specified in the contract. For example, when someone buys a house to change it into a disorderly 

house, if he specifies the motive behind the purchase, the contract is void, but if he does not 

speak about the motive, the contract is correct. Since the dealerôs motive is usually not 

recognized unless explicitly stated, this Article releases the court from the usually failed efforts 

to explore and find out the dealerôs motive when it is not specified. In Imamiyah jurisprudence, 

an illegitimate motive makes the contract void when the other party is aware of it, whether or not 
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stipulated in the contract. (Shahidi, 2004) 

The Article 190 of the Iranian Civil Code considers the legitimacy of the transaction motive as 

one of the basic conditions for validity of transaction. Illegitimate refers to all affairs contrary to 

public order or good morals, even though not explicitly prohibited by law. 

French Civil Code recognizes ñthe causeò as one of the basic conditions for validity of 

transaction; it considers a transaction valid if the cause is not illegitimate or contrary to good 

morals and public order, without considering the motive of transaction. 

Article 1133 of the French Civil Code defines the illegitimate cause as follows: "the cause is 

illegitimate when it is prohibited by law and when it is contrary to good morals or public order." 

The Swiss Code of Obligations does not refer to the "cause" and states in Article 2, "The 

obligation should not be impossible, illegitimate, or contrary to good morals." (Emami, 2014) 

The Lebanese code of obligations and contracts stipulates that if the cause of the obligation is 

contrary to public order or good morals, the contract will be null and void. 

In short, good morals plays a clear role in making the contracts void; Based on Imamiyah 

jurisprudence and Iranian Civil Code, the transaction motive shall not be contrary to good 

morals. According to French Civil Code, the cause of the transaction shall not violate good 

morals, and in accordance with the Swiss Code of Obligations and many other legal systems, the 

subject  matter of obligation shall not be impossible, illegitimate, or contrary to good morals. 

In addition, Article 975 of the Iranian Civil Code stipulates that "the court shall not enforce 

foreign laws or private agreements that are contrary to good morals or public order because they 

hurt the feelings of the society or for any other reason, even if the enforcement of these rules is 

generally permitted."(Ghorbannia, 1998) 

Regarding the conditions for legitimacy of transaction, an illegitimate condition is considered 

void. A void condition does not nullify the contract; the condition itself is void and ineffective, 

but does not affect the legitimacy and importance of the contract. According to the Article 232 of 

the Iranian Civil Code, the void conditions which does not nullify the contract are divided into 

three groups as follow: 

First, conditions which are impossible to fulfill; second, conditions which are useless and 

unprofitable; third, conditions which are illegitimate. Here the term "illegitimate" does not mean 

in a religious sense, but it means contrary to the law. In this regard, Emami (2014: 275) states, 

"according to the law, what is legitimate to fulfill, is also impossible to fulfill. What is not 

supported by the law is not recognized as a right"; for example, it is not acceptable to set a 

condition that the husband not be required to provide financial support to the wife in the 

permanent marriage. 
A transaction made as an attempt to avoid paying debts (i.e. fraudulent conveyance) is an 

example of an illegitimate motive. 

The Article 218 of the Iranian Civil Code, which was issued in 1991, stipulates that: "If it 

turns out that the contract has been made with the intention to avoid paying debts, that contract 

will be null and void." The intention to avoid paying debts is also one of the illegitimate motives; 

here the word ñintentionò means the motive behind it. 

In the Article 4 of the 1989 act on implementing financial sentences, some regulations similar to 

the former article 218 are laid down. It compensates for the absent of the former article to some 

extent. The new Article states that anyone who transfers his property to another, with the 

intention to avoid paying debts and fulfill financial obligations specified in obligatory documents 

and every other financial sentences, so that the remainder of his property is insufficient to pay off 

his debts, his act will be considered a crime and he will be sentenced to four months to two yearsô 

discretionary imprisonment. 

And if the transferee is aware of the matter, he will be accused of being an accomplice; in 

such cases, the same property if it is still in the transferee's ownership, and otherwise the price of 

the property or the like, will be demanded from the property of the transferee as payment of the 

debt. (Shahidi, 2004) 
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As can be seen, the legislator does not insist that the contracting parties should declare the 

transaction motive, because he knows that people are usually not so much interested in 

specifying and writing their transaction motives. Of course if the transaction motive is specified 

and it turns out to be contrary to law, public order or good morals of the society, then the contract 

will be null and void. Moreover, if the situation and evidence reveal that the motive (purpose) of 

the transaction is illegitimate, that transaction will be null and void. In short, the legislator has 

not defined the motive of transaction. However, the jurists have studied the expressed viewpoints 

on the subject, and also compared the Iranian Civil Code with the French civil Code, which has 

an indisputable influence over our law, and concluded that the motive of transaction and the 

cause of transaction are two different subjects. The motive of transaction acts as the stimulus to 

engage in a transaction that is also called intention in the Islamic jurisprudence. In fact, the 

motive is a personal incentive which varies for different individuals and in different 

circumstances. While the cause of transaction is the immediate and direct purpose determined by 

the obligators and the contracting parties and creates some kind of cause-effect relationship. 

 

 

 

 

 

 

 

 

Figure 1 

 

3. CONCLUSION 

Both economics and law are affected by morality. Ethical teachings and values emerge within the 

framework of public order and good morals. These are the basic pillars of legal rules. They have 

considerable momentum in economic law and affect economic policy, too. It is just a gateway 

through which the morality can be transmitted to the economy. The whole body of law has a 

moral authority as well. According to Joseph Raz, the legal rule is the indicative and the practical 

wisdom of citizensô behavior; in this respect, it is in accordance with morality. Moral standards 

and principles are the link between eternal law, natural law, divine law and positive law, and are 

present in all aspects of law. If you ask about the reason of some doôs and donôts in positive law, 

you will hear about legal sanctions beyond punishments. Is the goal of law something other than 

achieving the human and societyôs perfection? We agree with John Finnis on the idea that the 

important question is how to live? Legal rules are laid down to help the society flourish and 

achieve basic goods. 
Law, economics and morality are intertwined. Therefore, whenever one of them is transmitted to 

another, all of them will be affected. The receptiveness of law and economics does not convert 

them into an ideology, and neither does downgrade them to pseudoscience. Rather, it makes them 

social and applicable. These effects are shown in Figure 2: 
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Figure 2 

Legitimacy of the transaction motive is a way through which the moral forces influence two 

branches of social sciences, law and economics. Since this principle is stipulated as one of the 

conditions for validity of transactions in the civil code of most countries, it is likely to be widely 

accepted. 
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¥ZET: ¢alēĸma kapsamēnda t¿ketici g¿ven endeksi, genel ekonomik durum beklentisi endeksi 

ve tasarruf edebilme ihtimali endekslerinin katēlēm bankalarēnēn topladēklarē toplam fon miktarē 

ve m¿ĸterilerine saĵladēklarē taĸēt, konut ve ihtiya­ kredileri ile olan iliĸkisi analiz edilmektedir. 

Bunun i­in ºncelikle deĵiĸkenler Augmented Dickey-Fuller (ADF) ve Phillips-Perron (PP) birim 

kºk sēnamasēna tabii tutulmuĸ, sonrasēnda da farkē alēnmēĸ olan serilerin kēsa orta ve uzun dºnem 

iliĸkileri i­in Breitung ve Candelon (2006) tarafēndan geliĸtirilen frekans alanēnda nedensellik 

testi yapēlmēĸtēr. ¢ēkan sonu­lara gºre g¿ven ve beklenti endekslerinden katēlēm bankalarēnēn 

saĵladēklarē kredilere kēsa dºnemden ziyade orta ve uzun vadede etkili olduklarē sonucuna 

ulaĸēlmēĸtēr.  

Anahtar Kelimeler:  Beklenti Anketleri, Katēlēm Bankacēlēĵē, T¿ketici Kredileri, Frekans Alanē 

Nedensellik Testi  

RELATIONSHIP BETWEEN EXPECTATIONS AND INSTITUTIONS OF ISLAMIC 

ECONOMICS AND FINANCE: EXAMPLE OF PARTICIPATION BANKS  

ABSTRACT:  In the scope of this study, the relationship between expectation indexes and 

participation banksô credits were questioned. Customer confidence index, general economic 

situation expectations index and household saving possibility expectations index have been taken 

as expectation indexes. Participation banks total funds&loans, housing loans, vehicle loans and 

private loans have taken into analyze as Islamic Finance data. Firstly Augmented Dickey-Fuller 

(ADF) and Phillips-Perron (PP) unit root tests were done to variables. Afterwards unit root tests 

relationships have been analyzed with Breitung and Calderon (2006) Frequency Domain 

causality test, which shows short medium and long term causality. According to the results, it 

was found that expectations and credits volume have causal relationships mostly in medium and 

long term.  

Keywords: Expectation Surveys, Participation Banks, Costumer Credits, Frequency Domain 

Causality Test 
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GĶRĶķ  

2002 yēlēnda Kahnemann ve Smith (Wipplinger, 2010:103), 2017 yēlēnda da Thalerôēn 

davranēĸsal ­alēĸmalarē ile Nobel iktisat ºd¿l¿n¿ almēĸ olmalarē ekonomi ve psikoloji iliĸkisinin 

yeniden g¿ndeme gelmesini ve insan davranēĸlarēnēn analizi konusunda ­alēĸmalarēn 

yoĵunlaĸmasēnē saĵlamēĸtēr. Ķnsanlarēn almēĸ olduĵu kararlarēn bir sonucu olarak ortaya ­ēkan 

g¿ndelik yaĸamda karĸēlaĸēlan sorunlar teorileri sorgulanēr hale getirmiĸtir. Sorgulanan teoriler 

aciz kaldēklarē noktalar i­in kimi zaman yeni bakēĸ a­ēlarē geliĸtirerek alt disiplinler ile ­ºz¿m 

¿retmeye ­alēĸērken kimi zamanda bir ¿st yoruma kapē a­arak kendilerini geliĸtirmektedirler. 

Teorilerin tarihsel geliĸim s¿recindeki ­ºz¿m arayēĸlarēnda kendilerini sēk­a geliĸtirdikleri bir 

alanda hi­ ĸ¿phesiz beklentilerdir.  

Rasyonel insan, rekabet­i piyasalar ve nihayet genel denge ¿zerinden ĸekillenen klasik iktisadēn; 

varsayēmlarēnēn soyutluĵu ve ger­ek d¿nya ile olan tutarsēzlēĵē yeni bakēĸ a­ēlarē ve disiplinlerin 

doĵmasēna neden olmuĸtur. Zira ger­ek d¿nyada insanlarēn ne fayda maksimizasyonu peĸinde 

koĸtuklarē nede piyasalarēn rekabet­i olduklarē gºr¿lmemektedir (Krugman ve Madrick, 2015: 

117).
 
Bu noktada insanlarēn karar alma s¿re­leri ve dolayēsēyla tutum ve davranēĸlarēnda 

beklentilerin rol¿ ºn plana ­ēkmaktadēr.  Ķktisat teorisinde geniĸ yer tutan beklentiler, t¿rev 

alanlarda ºzellikle deneyimsel iktisat, davranēĸsal finans ve ekonomi gibi alanlarda derinlemesine 

incelenmektedir.  

¢alēĸmanēn odak noktasē 1976 yēlēnda Mekkeôde yapēlan konferansēn neticesinde bilim dalē 

olarak ele alēnmaya baĸlanan (Tabakoĵlu, 2010: 17) ve kimilerine gºre kºklerine dºn¿ĸ hareketi 

olarak ifade edilen Ķslam Ķktisadē ve Finansē alanē (Zaim, 2010: 125) ­alēĸmalarēnēn ve bu 

­alēĸmalarēn uygulamada yaygēn karĸēlēk bulan hali olan katēlēm bankalarēnēn m¿ĸterilerinin 

davranēĸ kalēplarē ile beklentilerin iliĸkisidir. Beklentiler kapsamēnda t¿ketici g¿veni ele 

alēnmakta ve bunun katēlēm bankalarēnda tutulan toplam fon miktarē ve kullanēlan toplam krediler 

ile taĸēt, konut ve ihtiya­ kredilerinin beklentilerle olan nedensellik iliĸkileri kēsa-orta ve uzun 

dºnemli olarak araĸtērēlmaktadēr. ¢alēĸmanēn ilerleyen bºl¿m¿nde ºnce teorik ­er­eveye 

deĵinilmekte, sonrasēnda veri ve metodoloji hakkēnda bilgi verilmektedir. Ardēndan ampirik 

bulgular ve sonu­ kēsmēna ge­ilmekte, genel deĵerlendirme yapēlmaktadēr.  

 

1. TEORĶK ¢ER¢EVE  

Beklentilerin insan davranēĸlarē ¿zerindeki belirleyiciliĵi klasik iktisat­ēlardan bug¿ne tartēĸēlan 

bir konudur. Klasik iktisat­ēlarēn rasyonel insan kabul¿ o dºnemin analizlerinde beklentilerin yer 

alma ĸeklini belirlemiĸtir. Bu a­ēdan David Ricardoônun Ricardocu denklik hipotezi ve Cobweb 

teoremi beklentilerin analizlere d©hil ediliĸinin ºnc¿ ºrneklerindendir. Klasik iktisadi akēmēn 

sarsēldēĵē 1929 b¿y¿k buhran krizi ºncesinde beklentilerin insan davranēĸlarē ve iktisadi 

deĵiĸkenler ¿zerindeki etkileri daha sēk incelenmeye baĸlanmēĸ, Hayek, Hicks, Kaldor, Keynes, 

Morgenstern beklenti ve duraĵan durum iliĸkisini ele alan ­alēĸmalar yapmēĸlardēr. Sonrasēnda ise 

iktisadi birimlerin karar alma s¿re­leri ¿zerinden iktisadi oyunun cereyan ettiĵini ifade eden oyun 

teorileri Von Neumann ve Morgensternôēn ­alēĸmalarē ile baĸlamēĸ, devamēnda J. Nashôin 

pazarlēk problemi ­alēĸmasē ile devam etmiĸtir (Young, vd. 2004: 12-28). Beklentilerin teorik 

geliĸim s¿recinde sergilediĵi dºn¿ĸ¿m zaman i­inde kategorilerin oluĸmasēnē beraberinde 

getirmiĸtir. M. Nerlove (1958) yayēnladēĵē Cobweb teoremi konulu ­alēĸmasē quasi-rasyonel 

ifadesiyle adaptif beklentiler teorisini, J. Muthôda (1961) rasyonel beklentiler teorisini 

ĸekillendirmiĸtir. Adaptif beklentiler; ge­miĸ deneyimlerin bug¿n ¿zerinde belirleyici olduĵunu 

belirtmektedir. Rasyonel beklentiler yaklaĸēmē ise adaptif beklentilere ilave olarak geleceĵe dair 

objektif gºzlemlere dayanan beklentileri ele almaktadēr (Arrow, 2012: 969).  
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Kriz beklentisi, deval¿asyon beklentisi ve vergi artēĸē beklentisi gibi farklē noktalarda da (Sen, 

2003: 7-13) ekonomiyi etkileyen beklentilerin yoĵun bir ĸekilde ele alēndēĵē teorilerden birisi de 

t¿ketim teorisidir. Keynesôin t¿ketimi bug¿nk¿ mutlak gelirin bir fonksiyonu olarak ifade 

etmesiyle birlikte a­ēlan sahada zamanla nispi gelir hipotezi, zamanlararasē t¿ketim hipotezi, 

yaĸam boyu gelir hipotezi, s¿rekli gelir hipotezi ve rassal y¿r¿me hipotezleri geliĸtirilmiĸ, 

gelecekle ilgili gelir beklentisinin cari t¿ketimle iliĸkisi analiz edilmiĸtir (Young, vd. 2004: 125-

133).  

Beklentiler ile ilgili teori ve hipotezlerin ortak noktasē beklentilerin iktisadi birimlerin 

davranēĸlarēnē etkiledikleridir. Adaptif ve/veya rasyonel beklentilerin mi daha etkili olduĵu 

konusu ise tartēĸmalē sonu­lar verebilmekle birlikte ana kategoride insanlarēn geleceĵe dair 

gºr¿ĸlerinin olumlu olmasē durumunda t¿ketim harcamalarēnē arttērdēklarē, artan t¿ketimin 

yatērēmlarē tetiklediĵi (hēzlandēran etkisi) gºr¿ĸ¿ kabul gºrmektedir. Diĵer taraftan geleceĵe dair 

kºt¿mserliĵin baskēn olmasē durumunda da t¿ketimin azaldēĵē yani tasarruf eĵiliminin arttēĵē 

d¿ĸ¿n¿lmektedir. 

Ķnsanēn tutum ve davranēĸlarēndaki karmaĸēklēk beklentilerin dinamik bir hal almasēnē ve ºzellikle 

psikoloji ve ekonomi arasēndaki baĵēn her ge­en g¿n daha da sorgulanmasē ihtiyacēnē 

doĵurmaktadēr. Bu doĵrultuda beklentilerle ilgili teorik ve pratik ­alēĸmalar deneyimsel iktisat, 

davranēĸsal finans ve davranēĸsal iktisat gibi yeni alanlarēn ortaya ­ēkmasēna olanak saĵlamēĸ, 

2002 yēlēnda davranēĸsal finans kapsamēndaki ­alēĸmalarēndan dolayē Kahnemann ve Smithôe, 

2017 yēlēnda da davranēĸsal iktisat alanēnda yaptēklarē ­alēĸmalar nedeniyle Richard H. Thalerôa 

Nobel ºd¿l¿ layēk gºr¿lm¿ĸt¿r.  

 

2. LĶTERAT¦R ¥ZETĶ  

Beklentilerin ekonomik deĵiĸkenler ¿zerindeki etkisi bir­ok farklē alanda incelenmiĸtir. ¥zellikle 

beklenti anketleri ile borsada iĸlem gºren endeksleri konu alan ­alēĸmalar dikkat ­ekmektedir. 

Yapēlan literat¿r taramasēnda g¿ven ve beklenti anketleri ile bankalarēn sunduĵu fonlar ve 

kredilere olan yºnelmenin incelendiĵi bir ­alēĸmaya rastlanēlamamēĸtēr.  

Ulaĸēlabilen ­alēĸmalardan; Acemoĵlu ve Scott (1994) Ķngiltereôdeki t¿ketim ¿zerine yaptēklarē 

­alēĸmada t¿ketici g¿veni ile rasyonel beklentiler hipotezini test etmiĸler ve rasyonel 

beklentilerin ge­erli olmadēĵē sonucuna ulaĸmēĸlardēr.  

Kandēr (2006) ­alēĸmasēnda t¿ketici g¿veni ile hisse senetleri iliĸkisini analiz etmiĸ, anlamlē 

nedensellik iliĸkisi bulmuĸtur. Benzer ĸekilde Topuz (2011) ve Ķbicioĵlu (2012) da farklē 

­alēĸmalarla t¿ketici g¿ven endeksi ile hisse senetleri fiyatlarēnēn nedensellik iliĸkisine 

bakmēĸlardēr.  

Topuz, Kandērôdan farklē olarak nedensellik iliĸkisini hisse senetlerinden t¿ketici g¿venine doĵru 

bulmuĸtur. Ķbicioĵlu ise anlamlē iliĸkinin T¿rkiye ve Ķspanya i­in kēsa ve uzun dºnem i­in ge­erli 

olduĵunu ancak Ķtalya ve Yunanistan i­in sadece kēsa dºnemde nedensellik iliĸkisinin var olduĵu 

sonucuna ulaĸmēĸlardēr.  

Ķbicioĵlu ve Karanôēn (2012) beraber yaptēklarē ve t¿ketici g¿veni, konut kredisi, faiz oranē ve 

iĸsizlik oranē arasēndaki iliĸkiyi analiz eden ­alēĸmalarēnda deĵiĸkenler arasēnda uzun dºnemli 

eĸt¿mleĸik iliĸkinin bulunduĵu sonucuna ulaĸmēĸlardēr.  

 

3. VERĶ SETĶ VE METODOLOJĶ  

T¿ketici davranēĸ kalēplarē ile beklentilerin iliĸkisinin incelendiĵi bu ­alēĸmada kullanēlan veri 

seti ve metodoloji t¿keticilerin davranēĸlarēnēn kēsa-orta ve uzun dºnemli deĵiĸimlerini 

a­ēklamayē ama­lamaktadēr. 

 

3.1. ¢alēĸmada Kullanēlan Veri Seti 

¢alēĸmada 2012 Ocak ile 2017 Mayēs tarihleri arasē i­in 65 gºzlemden oluĸan aylēk frekanstaki 

t¿ketici g¿ven endeksi (TGE) TUĶK ve TCMB nin iĸbirliĵi ile yapēlan t¿ketici eĵilim 

anketlerinden derlenmiĸ, TCMB veri tabanēndan alēnmēĸtēr. Aylēk t¿ketici eĵilim anketleri 
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vasētasēyla hane halklarēnēn gelecek on iki aya iliĸkin maddi durum, genel ekonomik gºr¿n¿m, 

iĸsizlik ve tasarruf edebilme ihtimaline dair veriler toplanmakta, bunlarēn harmanlanmasē ile 

t¿ketici g¿ven endeksi oluĸturulmaktadēr.  

Ķlgili literat¿rde sēk­a kullanēlan ve t¿ketici eĵilim anketlerinden elde edilen T¿ketici G¿ven 

endeksi 0 ila 200 arasēnda bir deĵer almaktadēr ve bu deĵerin 100den b¿y¿k olmasē iyimserliĵi, 

d¿ĸ¿k olmasē da kºt¿mserliĵi gºstermektedir (TUĶK). Diĵer taraftan katēlēm bankalarēnēn toplam 

fon (KTF), kredi (KTK), taĸēt (TAS), konut (KON) ve ihtiya­ (IHT) kredilerine dair 

istatistiklerde TCMBônin Elektronik Veri Daĵētēm Sistemi (EVDS) ¿zerinden derlenmiĸtir.  

Tablo 1: 4ŀƭƤǒƳŀŘŀ YǳƭƭŀƴƤƭŀƴ ǎŜǊƛƭŜǊŜ ŘŀƛǊ ǘŀƴƤƳƭŀȅƤŎƤ ƛǎǘŀǘƛǎǘƛƪƭŜǊ 

 DǀȊƭŜƳ Ortalama Std. Hata 4ŀǊǇƤƪƭƤƪ .ŀǎƤƪƭƤƪ 
Jarque-

Bera 
hƭŀǎƤƭƤƪ 

TGE 65 71.757 4.952 -0.424 2.367 3.028 0.220 

KTF 65 64422866 13625216 -0.123 2.328 1.388 0.499 

KTK 65 62779632 11962149 -0.320 2.094 3.331 0.189 

KON 65 12240645 2676883 -0.685 2.259 6.574 0.037 

TAS 65 10806092 2907066 -0.421 1.811 5.748 0.056 

IHT 65 9630221 2451933 -0.533 1.904 6.331 0.042 

9ǾƛŜǿǎ ф ǇǊƻƎǊŀƳƤ ƛƭŜ ǳƭŀǒƤƭƳƤǒǘƤǊΦ 
 

3.2. Metodoloji - Breitung ve Candelon  (2006) Frekans Alanē Nedensellik Testi 

Frekans alanē nedensellik testi deĵiĸkenler arasēndaki kēsa-orta ve uzun dºnemli nedensellik 

iliĸkilerini veren bir testtir. Test; Granger (1969), Geweke (1982), Hosoya (1991) ve Breitung-

Candelon  (2006)ôun ­alēĸmalarē sonucunda geliĸtirilmiĸ, tek istatistik deĵeri ¿zerinden 

nedensellik iliĸkisinin tespiti yerine nedensellik dinamikleri ¿zerinden deĵiĸkenler arasēndaki 

iliĸkiye dair sonu­ vermektedir (Ciner, 2011). Frekans alanēnē temel alan nedensellik testleri 

Geweke (1982) ve Hosoya (1991) iki boyutlu vektºr tanēmlamēĸtēr. Bunlar [ ], 't t tz x y=  ve tz  

son mertebeden VAR olan ( ) t tL z eQ =  ĸeklindedir. Burada 1( ) ... p
pL I L LQ = -Q - -Q ve gecikme 

polinomu 1
k

t tL z z
-

=  ĸekline ele alēnmaktadēr. Sonrasēnda Granger (1969) nedensellik testi farklē 

frekanslar i­in ĸºyle tanēmlanmaktadēr. 

 
2

12
2 2

11 11

2 ( ) | ( )|
( ) log log 1

| ( )| | ( )|

i
X

y x i i

f e
M

e e

w

w w

p w y
w

y y

-

­ - -

è ø è ø
= = +é ù é ù

ê ú ê ú
  (0.1) 

Burada eĵer 
2

12| ( )| 0ie wy - =  ise y  deĵiĸkeni x  deĵiĸkeninin w frekansēnda nedeni olmadēĵē 

sonucuna ulaĸēlēr. Eĵer tz nin bileĸenleri I(1) ve eĸb¿t¿nleĸiklerse otoregresif polinomun ( )LQ  

birim kºke sahip olduĵu anlaĸēlēr ve diĵer kºklerin birim dairenin dēĸēnda kaldēklarē kanaatine 

ulaĸēlēr. ( ) t tL z eQ = denkleminin iki taraftan da a­ēlmasēyla;  

 1 1 2 2 1( ) ... ( )t t t p t p t t tz I z z z L ze e
- - - -

D = Q - +Q + +Q + =Q +  (0.2) 

Burada 1 2( ) ... p
pL I L LQ =Q - +Q + +Qdir (Breitung and Candelon). Geweke (1982) ve Hosoya 

(1991) spektral yoĵunluĵun ayrēĸmasēna dayanan belirli frekanslar i­in nedensellik ºl­¿m¿n¿ 

ºnermiĸlerdir. Ķki deĵiĸkenli vektºr otoregresif modeli kullanan Breitung ve Candelon (2006), 

otoregresif parametreler ¿zerinde bir dizi doĵrusal hipotez ¿zerine kurulu basit bir test prosed¿r¿ 

ºnermektedir.  

Bºylece bu test prosed¿r¿, eĸb¿t¿nleĸme iliĸkileri ile daha y¿ksek boyutlu sistemler i­in 

genelleĸtirilebilir. Breitung ve Caldelon (2006) te nin ( ) 0tE e =  olduĵunda beyaz g¿r¿lt¿ 

(whitenoise) olduĵunu varsayar ve bu nedenle ä nin pozitif olduĵu durumda 
'( , )t tEe e=ä dir 

.G; Cholesky ayrēĸmasēnēn alt ¿­gen matrisi olarak tanēmlandēĵēnda 
1'G G -=äolacaktēr ve bu 
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doĵrultuda 
'

1 1( )E Ihh=  ve t tGh e= dir. Eĵer sistem duraĵan ise 
1( ) ( )L Lf -=Q  ve 

1( ) ( )L L Gy f -=  

olsun, bu durumda MA gºsterimi aĸaĵēdaki gibi olacaktēr. 

 
1 111 12 11 12

21 22 21 222 2

( ) ( ) ( ) ( )
( )

( ) ( ) ( ) ( )

t t

t t

t t

L L L L
z L

L L L L

e hf f y y
f e

f f y ye h

å õ å õå õ å õ
= = =æ ö æ öæ ö æ ö

ç ÷ ç ÷ç ÷ ç ÷
  (0.3) 

Bu durumda tx nin spektral gºsterimi ĸºyle gºsterilebilir; 

 2 2
11 12

1
( ) {| ( )| | ( )| }

2
i i

Xf e ew ww y y
p

- -= +   (0.4) 

 Breitung ve Candelon (2006) burada 
2

12| ( )| 0ie wy - =  olmasē durumunda ( ) 0y xM w
­

= in 

nedensellik iliĸkisini incelemektedir. Boĸ hipotez (Null Hypothesis), VAR katsayēlarē ¿zerinde 

doĵrusal bir kēsētlamaya eĸdeĵerdir. 
1 1( ) ( )L L Gy - -=Q  ve 

22
12

12

( )
( )

| ( )|

g L
L

L
y

Q
=-

Q
 bi­iminde ifade 

edilebilir, burada 
22g 1G-ôin alt diyagonal elemanēdēr ve ( )LQ ônin determinantē olarak | ( )|LQ  

yer almaktadēr. Bu durumda y nin w frekansēnda nedensellik iliĸkisi sergilemediĵi sonucuna 

ulaĸēlmaktadēr. Eĵer; 

 12 12, 12,
1 1

| ( )| cos( ) sin( ) 0
p p

i
k k

k k

e k k iw q w q w-

= =

Q = - =ä ä   (0.5) 

12,kq nēn kQyē (1,2) elementi ¿zerinden belirtmesiyle 12| ( )| 0ie w-Q =  sonucuna ulaĸēlēr. Bu 

noktada Breitung ve Caldelonôun (2006) aĸaĵēda yer alan 1.6 ve 1.7 lineer kēsētlamalarēnēn 

11,j ja q=  ve 12,j jb q=  ye uygulamasē sonucunda tx  i­in VAR eĸitliĵi 1.8 nolu hali almaktadēr. 

 
12,

1

cos( ) 0
p

k
k

kq w
=

=ä   (0.6) 

 
12,

1

sin( ) 0
p

k
k

kq w
=

=ä   (0.7) 

 1 1 1 1 1...t t p t p t p t p tx a x a x y yb b e
- - - -

= + + + + +  (0.8) 

( ) 0y xM w
­

=  ķeklindeki sēfēr hipotezi 1[ ,..., ]'pb b b=  ile doĵrusal kēsētlamaya eĸdeĵerdir. Bu 

durumda 0 : ( ) 0H Rw b=  halini almaktadēr ve aĸaĵēdaki bi­imde gºsterilebilir. 

 
cos( ) cos(2 )....cos( )

( )
sin( ) sin(2 )....sin( )

p
R

p

w w w
w

w w w

å õ
=æ ö
ç ÷

  (0.9) 

(0, )w pÍ  i­in nedensellik ºl­¿t¿ denklem 1.3 ve 1.4 ile verilen doĵrusal kēsētlamalar i­in 

geleneksel F-Testi ile test edilebilir.  

Test iĸlemi, (2, T-2p) serbestlik derecesine sahip bir F daĵēlēmēnē izlemektedir (Bayat,et.al. 

2014:35). 

 

 

5. AMPĶRĶK BULGULAR  

¢alēĸmada kullanēlan serilere yapēlan birim kºk sēnamasēna gºre serilerden TGE dēĸēndakilerin 

duraĵan olmadēklarē tespit edilmiĸtir. TGE nin ise %1 de duraĵan olmadēĵē gºr¿lm¿ĸ sonrasēnda 

serilere fark alma iĸlemi uygulanmēĸtēr.  
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Tablo 2: Serilere dair Augmented Dickey-Fuller (1979) ve Phillips-Perron (1988) Birim 

Kºk Testleri  

 

 
 
Deĵiĸkenle

r 
ADF PP  Deĵiĸkenler ADF PP 

D
¿
z
e
y

 

S
a

b
it 

TGE 

-

2.987845*

*  

-

2.883358*

*  

B
ir
in

c
i 
F

a
rk

la
r

 

TGE 
-

3.451579*** 
-12.69216 

KTF  -0.337531 -0.242825 KTF  -5.66104* -5.656269 

KTK  -1.71274 -1.542767 KTK  -6.011522* -6.021666 

KON -2.317975 -2.155572 KON -6.231909* -6.251539 

TAS -1.71274 -1.542767 TAS -6.011522* -6.021666 

IHT  -1.781429 -1.722271 IHT  -5.507292* -5.527794 

S
a

b
it
 +

 T
re

n
d TGE 

-

3.451579*

*  

-3.25262** TGE -6.835016* -17.84684 

KTF  -2.424518 -2.00677 KTF  -5.618536* -5.613267 

KTK  -0.755409 -1.09862 KTK  -6.196406* -6.18528 

KON -1.06751 -1.229196 KON -6.572413* -6.56565 

TAS -0.755409 -1.09862 TAS -6.196406* -6.18528 

IHT  -1.208328 -1.004786 IHT  -5.739611* -5.739611 

K
r
i
t
i
k
 
D
e
ĵ
e
r
l
e
r

   Sabit   Sabit + Trend 

 ADF  

  

PP 
 

ADF  

  

PP 

1% -3.538362 -3.53659 
 

-4.11044 -4.10795 

5% -2.90842 -2.90766 
 

-3.482763 -3.4816 

10

% 
-2.591799 -2.5914   -3.169372 -3.1687 

 

Serilerdeki gecikme uzunluĵu Schawarz kriterlerine gºre belirlenmiĸtir. *, ** ve *** deĵerleri sērasēyla %1. %5 ve 

%10 anlam seviyelerinde serilerin duraĵanlēklarēnē gºstermektedir. Kritik deĵerler Mac Kinnon (1996) deĵerleri 

karĸēlaĸtērēlmēĸtēr.  

 

 

Fark iĸleminin ardēndan t¿ketici g¿ven endeksi ile katēlēm bankalarēnēn sunduĵu toplam fon ve 

krediler arasēndaki iliĸki Breitung ve Caldelon (2006) testi ile sēnanmēĸ, tablo 3 teki sonu­lara 

ulaĸēlmēĸtēr.  
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Tablo 3: Breitung ve Candelon (2006) Frekans Alanēnda Nedensellik Test Sonu­larē 

  
p 

Uzun dºnem Orta Dºnem Kēsa Dºnem 

0.1 0.5 1 1.5 2 2.5 

TGEÍ>  

KTF  
4a 3.151 3.020 3.602* 6.987* 4.604* 3.990* 

TGEÍ>  

KTK  
3a 1.488 1.655 2.403 3.592* 2.448 1.592 

TGEÍ> 

KON 
7b 2.452 1.775 0.380 3.534* 5.731* 1.863 

TGEÍ> 

TAS 
7b 2.739 2.016 0.446 7.154* 9.221* 1.816 

TGEÍ> IH 8b 4.913* 3.201 3.700* 2.362 1.752 6.069* 

X (2, T-2p) serbestlik derecesi ile F tablo deĵeri yaklaĸēk 3.2317ôdir.  

X 0 ve ˊ.ɤ  ɴ(0,ˊ)  arasēnda yer alan her frekans alanē (ɤ) i­in gecikme katsayēlarē kurulan VAR modeli 

­er­evesinde Akaike (a) ve LR (b) kriterlerine gºre se­ilmiĸtir. 

X Gauss 2010 programē kullanēlmēĸtēr. 

 

Tablonun sonu­larē incelendiĵinde TGEôden; KTFôye kēsa ve orta dºnemde, KTKôya sadece 

yakēn orta dºnemde, KONôa ve TASôa uzak kēsa ve yakēn orta dºnemde, IHTôye ise kēsa orta ve 

uzun dºnemde anlamlē iliĸki tespit edilmiĸtir. Nedensellik iliĸkilerinin grafik gºsterimi aĸaĵēdaki 

gibidir. 

Grafiklerde yatay eksene paralel olan ­izgi Breitung-Caldelon (2006)ônēn belirttiĵi (2,T-p) 

aralēĵēndaki F-tablo deĵerini gºstermektedir. ¢izginin ¿st¿nde kalan kēsēmda anlamlēlēk 

iliĸkisinin vardēr ve bu anlamlēlēk iliĸkisinin de saĵdan sola doĵru kēsa, orta ve uzun dºnem 

olarak nedensellik iliĸkisini vermektedir.  
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Tablo 4: Nedensellik iliĸkilerinin grafiksel tablosu 

  

(1) 

TGE Í> KTF 

(2) 

TGE Í> KTK 

  

(3) 

TGE Í> KON 

(4) 

KGE Í> TAS 

 

 
(5) 

KGE Í> IHT 

Not: Sergilenen grafikler Gauss10 programē ile oluĸturulmuĸtur. 

 

5- SONU¢ 

Gelecek on iki aya yºnelik hane halkē maddi durum beklentisi, genel ekonomik durum beklentisi, 

tasarruf edebilme ihtimali beklentisi ve gelecek ¿­ aya iliĸkin iĸsiz kalabilme ihtimali 

beklentilerinin harmanlanmasē ile oluĸan t¿ketici g¿ven endeksi verileri insanlarēn geleceĵe dair 

kaygē ve g¿ven duygularēnē ifade etmektedir. Bu yapēsēndan ºt¿r¿ t¿ketici g¿ven endeksleri 

gerek makro gerekse de mikro kapsamdaki ­alēĸmalarda ºngºr¿lerde bulunabilmek ve daha 

tutarlē politikalar belirleyebilmek adēna sēk­a kullanēlmaktadēr.  

G¿n¿m¿zde kapsam ve tesir bakēmēndan gittik­e geliĸen Ķslam iktisadē ve finansē kurumlarēndan 

olan katēlēm bankalarē da her ne kadar farklē niyet ve hassasiyete sahip m¿ĸteri kitlesine sahip 



 

29  

olsalar da beklentilerden etkilenmektedir. Bu ­alēĸma kapsamēnda da bu iliĸkinin kēsa-orta ve 

uzun dºnemde nasēl seyrettiĵine dair analiz yapēlmēĸtēr. 

2012 Ocak ile 2017 Mayēs tarihleri i­in yapēlan analizde t¿ketici g¿veni ile katēlēm bankalarēnēn 

sahip olduklarē fon miktarē ve sunduklarē krediler arasēndaki iliĸkinin test edildiĵi bu ­alēĸmada 

elde edilen bulgular doĵrultusunda her alanda anlamlē nedensellik iliĸkisinin olduĵu 

gºr¿lmektedir. Teori ile paralel ­ēkan sonu­larda dikkat ­eken nokta fon miktarē ile beklentilerin 

kēsa ve orta vadede anlamlē iliĸkide olmasēna karĸēn toplam kredilerde anlamlē iliĸkinin sadece 

orta vadede olduĵudur. Bu durum katēlēm bankalarēnēn m¿ĸterilerinin hesaplarēndaki aktiflerini 

kullanmada kredi ­ekmeye kēyasla daha istekli olduklarēnē gºstermektedir. Diĵer taraftan 

beklentiler ile taĸēt kredileri arasēndaki nedenselliĵinin konut kredilerine kēyasla daha y¿ksek 

olduĵu, m¿ĸterilerin beklentilerindeki deĵiĸmelerin taĸēt kredileri i­in daha y¿ksek anlamlēlēk 

taĸēdēĵē gºzlemlenmektedir. Nihayet beklentiler ile ihtiya­ kredilerinde ise kēsa dºnemde olduk­a 

y¿ksek anlam d¿zeyi gºr¿lmekte iken bu anlamlē iliĸkinin kendisini orta ve uzun dºnemde de 

zayēfta olsa koruduĵu gºr¿lmektedir. Bu bulgular doĵrultusunda katēlēm bankalarēnēn fon ve 

kredi politikalarēnē belirlerken beklentileri dikkate almalarē gerektiĵi, ºzellikle kēsa-orta ve uzun 

vadeli planlamalarēnda iyimser ve kºt¿mser senaryolara dikkat etmeleri, toplumsal beklentileri 

etkileyebilecek mahiyetteki siyasal, sosyal ve k¿lt¿rel geliĸmeleri ve bunlara ilave olarak 

uluslararasē geliĸmeleri takip etmeleri gerektiĵi sonucuna ulaĸēlmaktadēr.  
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Bu ­alēĸmada, katēlēm bankacēlēĵē a­ēsēndan T¿rkiyeôde banka kredi kanalēnēn ge­erliliĵi ele 

alēnmaktadēr. Bu ama­la, 2005:12-2017:7 dºnemi i­in bankalararasē gecelik faiz oranē, katēlēm 

bankalarēnēn mevduat ve kredi hacmi, sanayi ¿retim endeksi ve enflasyon (T¦FE) deĵiĸkenleri 

kullanēlarak VAR etki-tepki yºntemi yoluyla analiz ger­ekleĸtirilmiĸtir. Elde edilen sonu­lara 

gºre, faiz oranēndaki bir deĵiĸime mevduat ve krediler duyarlē olmakta, bununla birlikte, para 

politikasēnda bir politika deĵiĸikliĵinde, katēlēm bankalarēnēn ­ēktē seviyesi ¿zerinde ºnemli bir 

etkisi bulunmamaktadēr.   

 

Anahtar Kelimeler: Parasal Aktarēm Mekanizmasē, Katēlēm Bankacēlēĵē, Banka Kredi Kanalē. 

 

 

VALIDITY OF THE BANK'S CREDIT CHANNEL IN PARTICIPATION BANK: THE 

CASE OF TURKEY 

 

In this study, the validity of the bank credit channel in Turkey is considered in terms of 

participation banking. With this aim, it is analysed by Vector Autoregressive (VAR) ïimpulse-

response method, used interbank overnight interest rate, deposit and loan volume of participation 

banks, industrial production index and inflation rate (TUFE) variables for the period 2005:12-

2017:7. According to the results,  deposits and loans are sensitive to a shift in interest rates, 

however, the participation banks does not have a significant effect on the output level, in case of 

a policy change in the monetary policy.  

  

Keywords: Monetary Transmission Mechanism, Participation Bank, Bank Credit Channel. 
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GĶRĶķ 

Parasal aktarēm mekanizmasē, fiyat istikrarē ya da ­ēktē seviyesi amacē doĵrultusunda merkez 

bankasē tarafēndan parasal taban ya da faiz oranēndaki bir deĵiĸme yoluyla reel ekonomiyi 

etkileme s¿recini ifade etmektedir. Faiz oranlarēnēn sermaye maliyeti ve dolayēsēyla yatērēm 

kararlarē yoluyla ekonomi ¿zerinde etkili olduĵu yºn¿ndeki geleneksel gºr¿ĸ¿n bir­ok nedenden 

dolayē ge­erli olmamasē, diĵer aktarēm mekanizmalarē ile birlikte kredi kanalēnēn, a­ēklamalara 

d©hil edilmesi gerekliliĵini doĵurmuĸtur (Bernanke and Gertler, 1995). Kredi kanalē, bilan­o 

b¿y¿kl¿kleri ya da bankalarēn ºd¿n­ verilebilir fonlarē ¿zerinde etkide bulunmak suretiyle 

­alēĸmakta ve ­oĵunlukla geleneksel aktarēm kanallarēnēn tamamlayēcēsē olarak kabul 

edilmektedir (Bernanke and Blinder, 1992: 901). Kredi kanalēnda, daraltēcē bir para politikasēnēn 

uygulanmasē, bankacēlēk sisteminde mevduatlarēn azalmasēna neden olmakta, diĵer alternatif 

kaynaklarēn yaratēlmadēĵē durumlarda bankanēn kredi yaratma kapasitesini azaltarak toplam 

talebi ve dolayēsēyla ­ēktē d¿zeyini d¿ĸ¿rmektedir.  Banka kredi kanalēnēn etkili bir ĸekilde 

iĸlemesi i­in iki koĸulun saĵlanmasē, banka kredi ile menkul deĵerler arasēnda ve banka kredisi 

ile banka dēĸē kaynaklar arasēnda tam ikame olanaĵēnēn olmamasē gerekmektedir. Aksi takdirde, 

bankalar kredi hacmini etkileyecek bir para politikasēnēn etkisini menkul kēymet miktarēnē 

deĵiĸtirmek suretiyle bertaraf edebilecek ve bºylelikle kredi kanalē etkili olmayacaktēr. Ayrēca, 

kredi arzēnē azaltabilecek bir politika uygulanmasē durumunda bankalarēn finansman ihtiya­larēnē 

sermaye piyasasēndan karĸēlama olanaĵēnēn bulunmasē kredi kanalēnēn iĸleyiĸini m¿mk¿n 

kēlmayacaktēr. Bu nedenle, bankalarēn ºd¿n­ verebilir fon miktarēnē gerek menkul deĵerler 

gerekse dēĸ kaynak yoluyla dengelemeyememeleri gerekmektedir (Kashyap vd., 1993: 82-96 ).  

Literat¿rde kredi kanalē yoluyla parasal aktarēm mekanizmasēnēnēn ge­erliliĵini geleneksel 

bankacēlēk yapēsē i­erisinde ele alan ­ok sayēda ­alēĸma bulunmaktadēr. Bu ­alēĸmalar arasēnda, 

kredi kanalēnēn g¿­l¿ ĸekilde iĸlediĵi Bernanke ve Blinder (1992), Oliner ve Rudebusch (1995), 

Kim (1999), Alfaro vd., (2003), Takeda vd.,( 2005), Ciccarelli (2010), Fan ve Jianzhou (2011), 

Loo ve Pon (2012),  Wulandari (2012), Escribano (2013), Aban (2013) ve  Hery§n ve Tzeremes 

(2016) tarafēndan ileri s¿r¿lmektedir. T¿rkiye ¿zerinde yapēlan ­alēĸmalar arasēnda, ¥zt¿rkler ve 

¢ermikli (2007), 1990-2006 dºneminde; Peker ve Canbazoĵlu (2011), 1990:01-2008:11 dºnemi 

i­in; Yiĵitbaĸ (2013), 1990:1-2012:4 dºnemi i­in ve ¢oban vd., (2016), 2006-2011 dºnemi i­in 

kredi kanalēnēn etkin ­alēĸtēĵēnē belirtilmektedir. Kredi kanalēnēn kēsmen ­alēĸtēĵēnē, Erdoĵan ve 

Beĸballē (2009), 1996:6-2006:9 dºnemi i­in; Taĸ vd. (2012) 1990:Q1-2010:Q4 dºnemi i­in ve 

¦mit (2016), 2003:3-2015:10 dºnemi i­in belirtmektedir. Diĵer yandan ¥rnek (2009), 1990-

2006 ve ¥z­i­ek (2006), 1982:Q1-2005:Q4 dºnemi i­in T¿rkiyeôde kredi kanalēnēn iĸlemediĵini 

belirtmektedir.  

¥te yandan, son zamanlarda ¿lke ekonomilerinde hēzlē bir geliĸme gºsteren Ķslami finans sektºr¿ 

i­erisinde en b¿y¿k paya sahip Ķslami bankacēlēĵēnēn varlēĵēnda para politikasēnēn reel sektºr 

¿zerinde ne kadar etkili olduĵu, gelecek politika ºngºr¿lerini ve para politikasē ama­larē 

doĵrultusunda piyasayē yºnlendirme yeteneĵini belirleme a­ēsēndan ºnem taĸēyan konular 

arasēndadēr. Ķslami bankacēlēĵēn varlēĵēnda parasal aktarēm mekanizasēnēn ge­erliliĵine iliĸkin 

sēnērlē sayēdaki ampirik ­alēĸmalar incelendiĵinde, elde edilen sonu­larēn ele alēnan ¿lke ve 

dºneme gºre farklēlēk gºsterdiĵi anlaĸēlmaktadēr. Kassim ve Majid (2009), Malezyaô da 1989:1-

2006:12 dºnemini ele alarak, Ķslami kredi ve mevduatlarēn ekonomide parasal aktarēm 

mekanizmasēnda ºnemli role sahip olduklarēnē, para politikasē ile ­ēktē arasēnda g¿­l¿ bir iliĸki 

olduĵunu ARDL sēnēr testi yaklaĸēmēyla ortaya koymuĸlardēr. Sukmana ve Kassim (2010), Ķslami 

mevduatlarla ­ēktē arasēnda g¿­l¿ bir baĵ olduĵunu, Ķslami bankacēlēkta parasal aktarēm 

mekanizasēnēn iĸlediĵini Malezya ºrneĵinde bulmuĸlardēr. Majid ve Hasin (2014), ARDL sēnēr 

testi yaklaĸēmēyla 1991-Q1-2010:Q4 dºnemi i­in Malezyada parasal aktarēm kanalēnēn ge­erli 

olduĵunu, iĸlemlerde kullanēlmamasēna raĵmen, Ķslami bankacēlēk davranēĸēnēn faiz oranēndan 

etkileneceĵini ortaya koymuĸtur. Ascarya (2012), granger nedensellik ve VAR analizine 

dayanarak Endonezya 2003:1-2009:11 dºnemi i­in, Ķslami bankacēlēk kēsmēnda parasal aktarēm 

mekanizmasēnēn etkisinin tam olarak belli olmadēĵēnē, bununla birlikte, mudaraba ve musharaka 
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gibi kar zarar ortaklēĵēna dayanan enstr¿manlarēn ­ēktēyē pozitif yºnde etkilediĵi sonucunu 

­ēkarmēĸtēr. Zaheer,  Ongena ve Wijnbergen (2013) Pakistandaki islami bankalarēn kredi kanalēnē 

azalttēĵēnē belirlemiĸlerdir. Asbeig ve Kassēm (2015), kredi kanalēnēn Malezya ekonomisinde 

etkili olmadēĵēnē bulmuĸtur. Zulkhibri ve Sukman (2016), Malezya ve Endonezya Ķslam 

kuruluĸlarēnēn parasal aktarēm mekanizmasēndaki rollerini incelemiĸler, her iki ¿lkede parasal 

aktarēm kanalēnda bu kuruluĸlarēn ºnemli bir rol¿n¿n olduĵu sonucuna ulaĸmēĸlardēr. Geleneksel 

bankacēlēk sektºr¿ gibi, katēlēm bankacēlēĵē da T¿rkiyeôde Merkez bankasēnēn gºzetim ve 

getirmiĸ olduĵu d¿zenlemelere uyma y¿k¿ml¿l¿ĵ¿ altēnda bulunmakta, bu nedenle, para 

politikasē hedefleri doĵrultusunda katēlēm bankacēlēĵē sektºr¿n¿ yºnlendirmektedir. Tēpkē diĵer 

Ķslam ¿lkelerinde olduĵu gibi banka kredi kanalēnēn Ķslami bankacēlēk sektºr¿nde iĸleyip- 

iĸlemediĵi ve merkez bankasēnēn ekonomiyi etkileme g¿c¿n¿n bu kurumlarēn varlēĵēnda 

zayēflayēp zayēflamadēĵē araĸtērmacēlarēn ilgisini ­ekmektedir. Bu kapsamda ger­ekleĸtirilen 

­alēĸmalara bakēldēĵēnda; Erge­ ve Arslan, (2011), 2005:9-2009:7 dºnemi i­in hata d¿zeltme 

yºntemi ile T¿rkiyeôde katēlēm bankacēlēĵēnda kredi kanalēnēn, geleneksel bankacēlēkta olduĵu 

gibi iĸlediĵi bulgusuna ulaĸmēĸlardēr. Charap ve ¢evik (2011), 1997-2010 yēllarēnē kapsayan 

dºnem i­in vektºr hata d¿zeltme ve varyans ayrēĸtērma analizi ile Malezya ve T¿rkiyeônin ikili 

bankacēlēk sistemini karĸēlaĸtērmēĸ, her iki ¿lkede de mevduat faizleri ile kar zarar ortaklēĵēna 

dayalē Ķslami finans ara­larēnēn getirileri arasēnda eĸb¿t¿nleĸme iliĸkisinin olduĵunu belirlemiĸtir. 

Aysan vd. (2015), 2004:3ï2012:12 dºnemini VAR panel analizi ile ele aldēklarē ­alēĸmalarēnda, 

Ķslami bankacēlēkta kredi ve mevduatlarēn politika oranēnda deĵiĸmelere ºnemli ºl­¿de tepki 

verdiĵini ve faiz oranlarēna geleneksel bankalardan daha hassas olduklarē sonucuna ulaĸmēĸtēr. 

Macit(2012), T¿rkiye i­in 2006-2010 dºnemi ­eyrek verileriyle yapmēĸ olduĵu ­alēĸmasēnda, 

katēlēm bankalarēnēn para politikasē ĸoklarēna, geleneksel bankalara gºre daha fazla tepki 

verdiklerini belirtmekte, kredi kanalēnēn katēlēm bankalarēnda daha iyi iĸlediĵini ileri s¿rmektedir. 

Erdoĵan vd. (2016), 2006:1-2016:8 dºnemine iliĸkin VAR yºntemiyle yapmēĸ olduklarē ­alēĸma 

neticesinde, kēsa vadeli faiz oranlarēndaki deĵiĸiklikler katēlēm bankalarēnēn likidite ve kredi 

hacmini etkilediĵi, ancak ­ēktē seviyeleri ¿zerinde anlamlē bir etkiye yol a­madēĵē, bu nedenle 

kredi kanalēnēn katēlēm bankacēlēĵnda iĸlemediĵini tespit etmiĸtir. Bu ­alēĸmada, da, katēlēm 

bankalarēndaki mevduat ve kredilerin faiz oranēna karĸē tepkisi araĸtērēlmakta, politika deĵiĸkeni 

olarak kabul edilen faiz oranēndaki deĵiĸmelerin katēlēm bankacēlēĵē ¿zerinden reel sektºrdeki 

etkisi belirlenmeye ­alēĸēlarak, sēnērlē ­alēĸma i­eren literat¿re katkē saĵlanmasē ama­lanmaktadēr.   

 

ĶSLAMĶ BANKACILIK   

Ķslami bankalar, ilk olarak Ķslami finansal kurumlarē adēyla faizsiz bankacēlēk gereksinimi 

karĸēlamak ¿zere ortaya ­ēkmēĸtēr. Arap d¿nyasēnda artan petrol fiyatlarē neticesinde elde edilen 

gelirler ve diĵer fon fazlalarē Ķslami bankalar i­in ºnemli bir likitide kaynaĵē saĵlamēĸ, sektºr 

1970ôlerden itibaren etkileyici bir b¿y¿me gºstermiĸtir. Bu erken hēzlē geliĸme sonucu, 

g¿n¿m¿zde Ķslami finans sistemi i­erisinde en geliĸmiĸ bir bileĸen olarak karĸēmēza ­ēkmaktadēr 

(Hazine M¿steĸarlēĵē, 2016: 17). Ķslami finans sektºr¿nde gerek kuruluĸ sayēsē ve gerekse fon 

b¿y¿kl¿ĵ¿ bakēmēndan, yalnēzca Ķslam coĵrafyasēnda deĵil aynē zamanda G¿neydoĵu Asya, 

Avrupa ve Avusturalya gibi d¿nyanēn ­eĸitli bºlgelerinde artēĸ yaĸanmēĸtēr. 1990ôlarda 150 

milyar dolar olan faizsiz fonlar yēllar i­erisinde ºnemli ºl­¿de artarak 2008 yēlēnda 1 trilyon 

dolarēn ¿zerine ­ēkmēĸtēr. 2015 yēlē verilerine gºre, 2 trilyon 4 milyar dolar b¿y¿kl¿ĵe ulaĸan bu 

sektºr i­erisinde Ķslami bankacēlēĵēn deĵeri, 1.451.087 dolar olmuĸtur. 2023 yēlēnda, toplam fon 

tutarēnēn ve islami bankacēlēĵēn sērasēyla 3,5 ve 2,8 trilyon dolara ulaĸacaĵē ºngºr¿lmektedir. 

Ķslami finans Ķslam ¿lkeleri ile sēnērlē kalmamakta, Japonya, Hong Kong, Singapur gibi G¿ney 

Asya ¿lkeleri ile birlikte, Ķngiltere, Ķrlanda, Ķtalya, Bel­ika ve L¿ksemburg, Almanya, Malta gibi 

Avrupa birliĵi ¿lkelerinde ilgili faaliyetleri bulunmaktadēr (ICD, 2016:29).  Ķslami bankacēlēĵēn 

en y¿ksek paya sahip olduĵu ¿lkeler, %100 ile Ķran ve Sudanôa aittir. Bu ¿lkeleri, %57 ile 

Brunei, %51,1 ile Suudi Arabistan, %39 ile Kuveyt,%35 ile Yemen, %26,6 ile Katar, %23,8 ile 

Malezya, %19,6 ile Birleĸik Arap Emirlikleri izlemektedir. Sēralanan 35 ¿lke i­erisinde yaklaĸēk 
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%5 oran ile T¿rkiye 19. Sērada yer almaktadēr.  

 

Grafik -1. Ķslami Bankacēlēĵēn Toplam Bankacēlēk Ķ­erisindeki Yeri 

 

 

G¿n¿m¿zde Ķslami bankacēlēk, Ķran ve Sudan óēn dēĸēndaki ¿lkelerde geleneksel bankacēlēk yapēsē 

ile birlikte, ikili bir yapē i­erisinde faaliyet gºstermektedir. Bu ¿lkelerde merkez bankasē 

geleneksel bankacēlēĵa dayalē olarak para politikasē ama­larē doĵrultusunda gºrevlerini icra 

etmektedir. Geleneksel bankacēlēk ile aynē piyasada faaliyette bulunmalarēna raĵmen, i­erik ve 

uygulama bakēmēndan bazē farklēllēklar gºsterebilmektedir (Zangeneh, Salam, 1993:26-27). 

Ķslami bankacēlēĵē geleneksel olandan ayēran en b¿y¿k ºzelliĵin, faizsiz bankacēlēk temelinde 

oluĸum saĵlamalarē ve mevduat sahiplerinin ve kredi kullanēcēlarēnēn dini motiflere dayalē olarak 

tercihte bulunmasēndan kaynaklandēĵē kabul edilmektedir. Diĵer yandan, para spek¿lasyon 

g¿d¿s¿yle muamele gºrmemekte, getirileri baĸlēca kar-zarar ortaklēĵēna dayalē risk paylaĸēmlē 

enstr¿manlarla geliĸtirilmiĸ finansal ara­lardan oluĸmaktadēr. Ķslami kar zarar ortaklēĵē, finansal 

g¿ven ve ortaklēĵa dayalē olarak inĸa edilen aracē, bor­ veren ve bor­ alan arasēndaki bir iliĸkiden 

sºzetmektedir. (Yudistira,2003, s.2)  K¿resel ­apta, faizsiz bankacēlēk temelinde Ķslami bankalar 

­ok hēzlē bir geliĸme gºstermesine raĵmen birtakēm g¿­l¿klerle karĸē karĸēya kalabilmektedir. 

Herĸeyden ºnce Ķslami bankacēlēĵēn varlēĵēnda para politikasēnēn etkililiĵin karmaĸēk olduĵu 

belirtilmekte, artan faiz oranlarēyla karĸēlaĸēldēĵē zaman mevduatlarēn geleneksel bankalara 

ge­me riskinin bulunduĵu ifade edilmektedir. Ayrēca, geleneksel bankacēlēĵa gºre daha az 

geliĸmiĸ ve daha fazla mevduat kēsētēna sahip olduĵundan dolayē, parasal yetkililerin deĵiĸen 

plitika durumlarēna bu kesimin daha hassas olmasēna yola­tēĵē ileri s¿r¿lmektedir (Khatat, 2016, 

s.4). 

 

1.1.T¿rkiyeôde Ķslami Bankacēlēĵēn Geliĸimi  

T¿rkiyeôde ilk islami bankalar, inan­larē gereĵi, faizsiz kredi saĵlamak ve mevduatlrēnē 

deĵerlendirmek isteyen vatandaĸlarēn gereksinimlerini karĸēlamak ¿zere ºzel finans kurumlarē 

adēnda kurulmuĸtur. ¦lkede faaliyete baĸlayan ilk katēlēm bankasē 1985 yēlēnda Al Baraka T¿rk 

olmuĸ, 1996 yēlēna kadarki on iki yēllēk s¿re­te katēlēm bankasē sayēsē 5ôe ulaĸmēĸtēr.    Katēlēm 

bankacēlēĵēnda, ºzellikle petrol ¿reticisi kºrfez ¿lkelerinde birikmiĸ ºnemli tutardaki fonlarēn, 
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faizsiz ve k©r zarar ortaklēĵē esasēna gºre kullanēlabilmesi i­in uygun bir ortam yaratēlarak 

T¿rkiyeôye ­ekilmesi ama­lanmēĸtēr. Ayrēca, dini inan­larē nedeniyle faize dayalē sisteme 

yºnelmeyen ve atēl ya da ¿retken olmayan alanlarda tutulan yurt i­i tasarruflarē da ekonomiye 

kanalize edebilecek bir sistem oluĸturmak istenmiĸtir (Canbaĸ ve Doĵukanlē, 2008, 318). 1999 

yēlēnda, 4389 sayēlē Bankacēlēk kanunu ile ºzel finansal kurumlarē geleneksel bankalarla birlikte 

aynē ­atē altēnda toplanmēĸlardēr. Kanun ile, ºzel finans kurumlarē birliĵinin kurulmasē ve bu 

birlik tarafēndan islami mevduat sigortasēnēn uygulamaya konulmasē olmak ¿zere iki ºnemli 

d¿zenleme getirilmiĸtir. 2005 yēlēnda yeni bankacēlēk kanununun y¿r¿rl¿ĵe girmesi neticesinde, 

ikili mevduat sigortasē sistemi oluĸturulmuĸ ve Ķslami mevduat sigorta fonu tasarruf mevduat 

sigorta fonuna aktarēlmēĸtēr. Aynē zamanda ºzel finans kurumlarē katēlēm bankacēlēĵē adēyla banka 

stat¿s¿t¿ne kavuĸturularak finansal sistemin i­ine tam entegre olmalarē saĵlanmēĸtēr. Bu yeni 

kanunun beninsenmesi sektºrdeki geleneksel bankalara benzer bi­imde katēlēm bankalarēnēn 

iĸlem yapmasēnda yeni bir dºn¿m noktasē olmuĸtur (Hazine M¿ĸteĸarlēĵē, 2016:19). Katēlēm 

Bankalarēò nēn geleneksel yapēdaki rakipleriyle rekabet edilebilirliĵi ºn¿ndeki engellerin 

kaldērēlmasē neticesinde hēzlē bir geliĸme s¿recini yaĸamēĸlardēr. 2015 yēlē verilerine gºre, 

T¿rkiyeôde katēlēm bankacēlēĵēnēn, toplam kredi ve toplam mevduat i­erisinde %4,85 ve 

%5,96ôlik bir payē bulunmaktadēr. ¥te yandan, en ºnemli enstr¿manlardan biri olan sukuk 

piyasasēnda 2010-2017 yēllarē arasēnda ger­ekleĸtirilen toplam sukuk ihracēnēn tutarē 44,4 milyar 

TLôye ulaĸmēĸ, 2016ôda ilk defa Hazine enflasyona dayalē Sukuk ihracē ger­ekleĸtirmiĸtir 

(TKKB, 2016, s.34). ¦lkede, toplam aktif b¿y¿kl¿ĵ¿ verilerine gºre sektºr¿n 2004-2016 yēllarē 

arasēnda geliĸimine tablo-1óde yer verilmektedir.  

 

Tablo-1. Aktif B¿y¿kl¿ĵ¿ne Gºre T¿rkiyeôde Ķslami Bankacēlēĵēn Geliĸimi  

 

Yēllar Aktif B¿y¿kl¿ĵ¿ 

(milyon TL) 

Toplam Aktif 

B¿y¿me Oranē (%) 

Bankacēlēk Sektºr¿ 

Ķ­erisinde Payē (%) 

2004  7.299  2,33 

2005 9.945 9,9 2,44 

2006 13.730 38,06 2,75 

2007 19.435 41,55 3,35 

2008 25.769 32,59 3,52 

2009 33.628 33,63 4,03 

2010 43.339 28,88 4,31 

2011 56.077 29,39 4,61 

2012 70.245 25,26 5,13 

2013 96.022 36,7 5,55 

2014 104.073 8,38 5,21 

2015 120.252 15,27 5,1 

2016 132.874 10,5 4,9 

Kaynak: Katēlēm Bankalarē, 2016: 34.  

 

2016 yēlē itibariyla, aktif b¿y¿kl¿ĵ¿ a­ēsēndan T¿rkiyeôdeki toplam bankacēlēk sektºr¿nden almēĸ 

olduĵu %4,9 ôluk bir pay olduk­a d¿ĸ¿k bir oran olup, geliĸme potansiyeli a­ēsēndan b¿y¿k 

aĸamalar katedilmesi gerektiĵini ortaya koymaktadēr. Diĵer ¿lke gruplarēnda bu oranēn, Ortadoĵu 

¦lkelerinde %34, G¿neydoĵu Asya ¦lkeleri Birliĵinde (Filipinler, Malezya, Tayland, Endonezya 

ve Singapur)  %13 ve G¿ney Asyaôda %12 civarēnda olmasē, bu durumu a­ēk­a gºstermektedir 

(EY, 2016: 10).  
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2. AMPRĶK ANALĶZ 

2.1.Veri Seti ve Yºntem 

Bu ­alēĸmada, 2005:12- 2017:7 dºnemine ait aylēk seriler veriler kullanēlmēĸtēr. Katēlēm 

bankacēlēĵē faaliyetlerini yansētacak verilerin oluĸmaya baĸladēĵē 2005 yēlē baĸlangē­ olarak kabul 

edilmiĸtir. Analizde kullanēlan deĵiĸkenlerden sanayi ¿retim endeksiônde mevsimsellik etkisi 

gºr¿lm¿ĸt¿r. Bu nedenle sanayi ¿retim endeksi Censusx12 yºntemiyle mevsimsel d¿zeltmeye 

tabi tutulmuĸtur. Faiz oranē deĵiĸkeni hari­, t¿m deĵiĸkenlerin logaritmasē alēnmēĸtēr. Veriler 

T¿rkiye Cumhuriyeti Merkez Bankasē elektronik veri daĵētēm sisteminden (EVDS) elde 

edilmiĸtir.  

 

Tablo-2. Veri Seti  

Katēlēm Bankalarēnēn Toplam Mevduatē (Reelleĸtirilmiĸ, Logaritmik)  mevduat 

Katēlēm Bankalarēnēn Toplam Kredileri(Reelleĸtirilmiĸ, Logaritmik) kredi 

Sanayi ¦retim Endeksi(Mevsimsel Etkiden Arēndērlēmēĸ, Reelleĸtirilmiĸ, 

Logaritmik,) 

sue 

T¿ketici Fiyat Endeksi (Logaritmik) enf 

Bankalararasē Gecelik Faiz Oranē faiz 

 

¢alēĸmada, katēlēm bankacēlēĵnda kredi kanalēnēn iĸleyiĸi VAR, etki-tepki analizi yardēmēyla test 

edilmiĸtir. Parasal aktarēm mekanizmalarēnēn amprik olarak analizinde sēklēkla VAR modelleri 

kullanēlmaktadēr. Sims (1980), zaman serilerinin ºnsel bilgiye dayanan kēsētlamalarēnē eleĸtirmiĸ 

ve t¿m deĵiĸkenlerin i­sel-dēĸsal ayrēmē yapēlmadan i­sel olarak kabul edilmesi gerektiĵini 

belirterek VAR modelini geliĸtirmiĸtir (Sims, 1980:15). Bu analiz yºnteminde, deĵiĸkenin i­selï

dēĸsal ayrēmēnēn ºnemli olmamasē b¿y¿k kolaylēk saĵlamaktadēr. Ayrēca VAR analizleri bir 

deĵiĸkenin deĵerinin kendi gecikmeli deĵerlerinin yanē sēra diĵer deĵiĸkenlerin de gecikmeli 

deĵerlerini hesaba katmasē nedeniyle tek deĵiĸkenli AR modellerinden daha esnek bir yapēya 

sahiptir. Etki tepki analizi, VAR hatalarēndan birinin; hatalarēn daha sonraki periyotlarda sēfēra 

dºneceĵini ve diĵer t¿m hatalarēn sēfēra eĸit olacaĵē varsayēmē altēnda; mevcut deĵerindeki bir 

birimlik artēĸa karĸēlēk her bir deĵiĸkenin mevcut ve gelecek deĵerlerinin tepkisini gºstermektedir 

(Stock ve Watson,2001:106).  ķoku veren deĵiĸken yºn¿nden etki, ĸoku alan deĵiĸken yºn¿nden 

ise tepki sºz konusudur. Ķki deĵiĸken arasēnda deĵiĸkenlerden birinin diĵerine neden olduĵu 

yargēlamasēna dayalē olarak yapēlan bu analiz "dinamik ­arpan analizi" ya da "etki-tepki" analizi 

olarak adlandērēlmaktadēr (Tarē,2008:435). 

K farklē deĵiĸkenin olduĵu p gecikme uzunluĵuna sahip VAR modeli aĸaĵēdaki gibi 

form¿le edilebilir.   

yt= c+ A1yt-1 + A2yt-2+é.+Apyt-p +ut (1) 

Burada, A1,A2,éé.,Ap tahmin edilen katsayēlarēn matrisini, c, sabit katsayēlar vektºr¿, ut beyaz 

g¿r¿lt¿l¿ hata terimleri vektºr¿n¿,  yt, t dºnemine ait (kx1) deĵiĸken vektºr¿n¿ gºstermektedir.   

 

2.2.¥n Testler  

Saĵlam ve tutarlē VAR analizi i­in deĵiĸkenlerin duraĵan olmasē gerekmektedir. Duraĵan 

olmayan zaman serileri ile ­alēĸēldēĵēnda seriler arasēnda sahte iliĸki sorunu ortaya ­ēkabilmekte, 

bu durumda elde edilen sonu­lar ger­eĵi yansētmamaktadēr. Bu nedenle, deĵiĸkenlerin birim kºk 

i­erip i­ermediklerinin araĸtērēlmasē i­in Geniĸletilmiĸ Dickey-Fuller (ADF) ve Philips-Perron 

(PP) testleri uygulanmēĸtēr. Gecikme kriteri olarak Akaike Bilgi Kriteri (AIC) tercih edilmiĸtir. 

Hiyerarĸik s¿re­ yaklaĸēmē gºzºn¿nde bulundurularak serilerin modeli se­ilmiĸtir. Elde edilen 

sonu­lar Tablo-3ôde sunulmuĸtur.  
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Tablo-3. Geniĸletilmiĸ Dickey-Fuller (ADF) ve PP Test Sonu­larē  

Deĵiĸken ADF Birim Kºk Testi Phillips-Perron (PP) Testi 

Seviye Deĵeri Birinci Fark Seviye 

Deĵeri 

Birinci Fark 

enf -3,2003 -4,4104* -3,3765 -13,4920* 

faiz  -1,1222 -8,2973* -1,1336 -8,3598* 

mevduat -2,5284 -11,0302* -2,7534 -11,0255* 

kredi -3,5831* --- -4,0915* --- 

sue -2,2491 -13,0204* -7,3144* --- 

*%1 ºnem d¿zeyinde anlamlē.  

 

 

ADF testi sonucunda, lkredi deĵiĸkeni hari­, t¿m deĵiĸkenler i­in sēfēr hipotezi reddilememekte, 

serilerin d¿zey deĵerde birim kºk i­erdiĵi gºr¿lmektedir. sue, mevduat, enf, faiz deĵiĸkenlerinin 

1. farklarē alēnarak duraĵanlēĵēn saĵlandēĵē anlaĸēlmaktadēr. kredi deĵiĸkeni i­in ise sēfēr hipotezi 

reddedilerek alternatif hipotez kabul edilmekte ve d¿zey deĵerde duraĵan olduĵu gºr¿lmektedir. 

Dolayēsēyla sue, mevduat, enf, faiz deĵiĸkenleri I(1), kredi deĵiĸkeni I(0)ôdēr. Bir diĵer birim kºk 

testi olan PP testinde kredi deĵiĸkeninin yanēsēra, sue deĵiĸkeninin seviye deĵerde birim kºk 

i­ermediĵi, diĵer deĵiĸkenlerin ise 1. Derecede duraĵan hale geldikleri belirlenmiĸtir. 

VAR sisteminde deĵiĸkenlerin etki tepki fonksiyonlarē, sēralamaya gºre farklē sonu­lar 

gºsterebilmektedir. Bu nedenle, ilk olarak sistemdeki diĵer deĵiĸkenlerden gelen ge­ici ĸoklara 

tepki vermediĵi dēĸsal deĵiĸkenden baĸlamak ¿zere i­sel deĵiĸkene doĵru sēralama 

yapēlmaktadēr. ¢alēĸmada, deĵiĸkenler arasē iliĸkiler granger nedensellik testi ile sēnanmēĸ, 

deĵiĸkenlerin t¿m¿nde doĵrudan ve dolaylē iliĸkinin sºzkonusu olduĵu anlaĸēlmēĸtēr. Deĵiĸkenler 

arasēnda eĸ zamanlē iliĸkilerin bulunmasē halinde etki tepki fonksiyonunun sonu­larē a­ēsēndan 

Cholesky ayrēĸtērmasēnda se­ilen sēralama ºnemli farklēlēklara neden olabilmektedir. Bu nedenle, 

Garretsen and Swank (1998) ve Cengiz ve Duman (2008) ­alēĸmalarēnda olduĵu gibi para 

politikasēnēn politika deĵiĸkeni olarak bankalararasē gecelik faiz oranlarēna sēralamanēn en 

sonunda verilmiĸ, diĵer deĵiĸkenler iktisat teorisinden yararlanēlarak kredi kanalē aktarēm 

mekanizmasēna uygun ĸekilde sēralanmēĸtēr. Buna gºre deĵiĸkenler dēĸsaldan i­sele doĵru, 

mevduat, kredi, sue, enf ve faiz ĸeklindedir.  

Deĵiĸkenlerin sēralamasē belirlendikten sonra,  modelin en uygun gecikme uzunluĵunun 

belirlenmesi gerekmektedir. Maksimum gecikme uzunluĵunun 13 olarak dahil edildiĵi analize 

gºre optimum gecikme uzunluĵu, AIC bilgi kriterinin en d¿ĸ¿k olduĵu 4. gecikme olarak 

belirlenmiĸtir. Bu gecikme uzunluĵu i­in otokorelasyonun olmadēĵē ve % 5 kritik deĵerde 

deĵiĸen varyans sorunun bulunmadēĵē belirlenmiĸtir. Elde edilen sonu­larēn tutarlē ve ºngºr¿ 

ama­lē kullanēlabilmesi i­in VAR modelinde sistemin duraĵanlēĵē incelenmiĸtir. AR karakteristik 

polinomunun ters kºklerinin hi­birisinin ­ember dēĸēnda yer almadēĵē gºr¿lm¿ĸ, dolayēsēyla 

sistemin duraĵan olduĵu kabul edilmiĸtir.  
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ķekilð1. AR Karakteristik Polinomun Ters Kºklerinin Birim ¢ember Ķ­erisindeki 

Konumu 

 
 

 

2.3.Ampirik Bulgular  

Deĵiĸkenler arasēndaki dinamik etkileĸimleri belirlemek i­in etki-tepki fonksiyonlarēndan 

yararlanēlarak, (4) gecikme ile VAR (1) tahmin edilmiĸ olup, bir sapmalēk ĸoklara karĸēlēk etki 

tepki fonksiyonlarē grafik-2ôde gºsterilmiĸtir.  

 

 

 

Grafik -2. Etki-Tepki Fonksiyonlarē 

 

      Mevduatēn Faize Tepkisi               Kredinin Faize Tepkisi       SUE'nin Faize Tepkisi 

       

                                   ENFôin Faize Tepkisi 

        

 

 

 

 

 

 

 

 

                                   

 

 

 

 

 

 

Faizin mevduata tepkisi incelendiĵinde, bir birimlik faiz ĸoku karĸēsēnda, mevduatta ilk iki ayda 

bir d¿ĸ¿ĸ yaĸanmakta, daha sonra bu d¿ĸme, eĵiliminden itibaren 4.ayda giderilmekte ve bu 

dºnemden itibaren etki kaybolmaktadēr.  

 

     Faizin Faize Tepkisi ENFôin Faize Tepkisi 
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Kredi tepkisine bakēldēĵēnda, faiz ĸoku karĸēsēnda kredinin tepkisinin 6. aya kadar negatif yºnde 

deĵiĸtiĵi, ele alēnan dºneme gºre bu aydan itibaren bu iliĸkinin duraĵan hale geldiĵi 

gºr¿lmektedir. Dolayēsēyla, faiz artēĸē karĸēsēnda, mevduatlarda ilk ¿­ ayda gerileme olduĵu, bu 

gerilemeyi takiben kredi hacminin ele alēnan gecikmede istikrarlē bir d¿ĸ¿ĸ gºsterdiĵi 

anlaĸēlmaktadēr. Bu etkinin, daraltēcē para politikasē nedeniyle kredi maliyetlerinin y¿kselmesi ve 

banka fonlarēnēn azalmasē neticesinde oluĸtuĵu kabul edilmektedir.   

 

Faize, reel sektºr¿ temsilen sanayi ¿retim endeksinin tepkisine bakēldēĵēnda, faiz artēĸē karĸēsēnda 

ilk ¿­ ay i­erisinde kredi hacminin baĸlangē­ta d¿ĸmeye baĸladēĵē ve dºnem sonunda tepkinin 

nºtralize olduĵu, 3. aydan itibaren 6 aya kadar tekrar d¿ĸme trendine girdiĵi gºr¿lmektedir. Faiz 

ĸokuna karĸēlēk bu deĵiĸkenin kredi deĵiĸkenine beklendiĵi ĸekilde tepkiyi yansētacak bir 

deĵiĸme olmadēĵē gºr¿lmekte, reel sektºr¿n katēlēm bankacēlēĵēndaki banka kredilerine baĵēmlē 

olmadēĵē d¿ĸ¿n¿lmektedir. Bankacēlēk sektºr¿ i­erisinde katēlēm bankacēlēĵēnēn ­ok d¿ĸ¿k pay 

almasē ve dolayēsēyla kredi kanalēnēn iĸlemesine engel olabilecek alternatif finansman 

olanaklarēnēn bulunmasēndan dolayē, kredi kanalēnēn iĸlemediĵi kabul edilmektedir. 

 

Faiz oranēndaki deĵiĸmelere enflasyon oranlarēnēn tepkisine bakēldēĵēnda, bu tepkinin anlamlē 

olduĵu belirlenmiĸtir. Faiz oranē karĸēsēnda ilk iki ay herhangi bir tepki bulunmazken, ikinci 

aydan 6. aya kadar faiz oranlarē artmakta, bu dºnemden itibaren d¿ĸ¿ĸ etkisi gºstermekte, 

dokuzuncu aydan itibaren sºn¿mlenmektedir. Daraltēcē bir para politikasēna raĵmen, 2-6 aylēk 

dºnemde gºr¿len faiz oranēndaki artēĸēn, daraltēcē para politikasēnēn maliyet yºnl¿ etkisi ve aynē 

zamanda piyasalardaki belirsizlikten kaynaklē risk iĸtahēnēn azalmasē ile a­ēklamak m¿mk¿nd¿r.  

 

 

SONU¢ 

 

Bir­ok ¿lkede islami bankalar, kºrfez ¿lkeleri ile faizsiz kazancē benimseyen kiĸi ve kurumlarēn 

fonlarēnē elde etmek i­in kēsa bir s¿re i­erisinde dramatik bir geliĸme saĵlamēĸ ve faizsiz 

bankacēlēk uygulamalarē ile son k¿resel krizden etkilenmeyerek istikrarlē b¿y¿me performansē 

yakalamēĸtēr. T¿rkiyeôde de, bu geliĸmelere pararel olarak Ķslami bankacēlēk, 1985 yēlēndan 

g¿n¿m¿ze hēzlē geliĸme s¿recini yaĸamakta olup, katēlēm bankacēlēĵē adē altēnda en b¿y¿k 

potensiyele sahip ¿lkeler arasēnda baĸē ­ekmektedir. Ancak bu trende raĵmen, ¿lkenin toplam 

bankacēlēk sektºr¿ i­erisinde yaklaĸēk %5ôlik bir paya sahip olmasē, d¿nyada Ķngiltereôden sonra 

en b¿y¿k Ķslami finans merkezi olma hedefine ulaĸmada olduk­a fazla yol katedilmesi 

gerektiĵini gºstermektedir.  

Ķslami bankacēlēkta parasal aktarēm kredi kanalēnēn ge­erliliĵinin T¿rkiye ºrneĵi ele alēnarak 

araĸtērēldēĵē bu ­alēĸmada, daraltēcē bir para politikasēnēn mevduat ve kredi hacminde bir 

azalmaya yola­tēĵē ortaya konulmuĸtur. Ancak bu etkinin, ­ēktē seviyesinde ve yatērēm kararlarē 

¿zerinde anlamlē bir etkisinin olmadēĵē, bu nedenle Ķslami bankacēlēk kēsmēnda kredi kanalēnēn 

iĸlemediĵi anlaĸēlmaktadēr. Ayrēca yaygēn gºr¿ĸ¿n aksine faiz oranlarēnda bir deĵiĸme karĸēsēnda 

islami bankalarda, mevduat ve kredi hacminin etkilendiĵi belirlenmiĸtir. Bu bulgu Sukmana ve 

Kasēm (2010), Erge­ ve Arslanôēn (2013) bulgularēyla tutarlēdēr. Katēlēm Bankacēlēĵēnda, bir 

taraftan mevduat ve kredi hacminin faize karĸē duyarlē olmasē, diĵer taraftan mevduat ve kredi 

hacmindeki deĵiĸmenin yatērēm kararlarē ¿zerinde etkili olmamasē, ilgili bankacēlēĵēn sektºr 

i­erisindeki payēnēn olduk­a d¿ĸ¿k olmasē, geleneksel bankacēlēĵa oranla kēsētlē alternatif 

finansman olanaklarēndan kaynaklanmaktadēr. Katēlēm bankacēlēĵēnēn payē belirli bir seviyeye 

ulaĸtēĵēnda, kredi kanalēnēn sºzkonusu kēsēmda iĸleyebileceĵini ve politika kararlarēnēn 

etkililiĵini saĵlamada olumlu etkiye sahip olabileceĵini sºylemek m¿mk¿nd¿r.  
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Otorite sºzc¿ĵ¿; emretme, itaat ettirme, hak, g¿­, iktidar, n¿fuz, gibi anlamlara 

gelmektedir. Geleneksel, karizmatik ve yasal-ussal otorite tipolojileri, Max Weber, tarafēndan 

geliĸtirilmiĸtir. Bu tipolojileri Ķslam tarihine uyarlayan Hamid Dabaĸi, Hz. Peygamberin 

otoritesini karizmatik otorite olarak tavsif etmiĸtir. H©lbuki karizmatik otorite, daha ­ok yapay 

nitelikli bir otoritedir. ¢¿nk¿ bu modelde ºnemli olan, yºnetilenlerin algēsēdēr. Ancak Hz. 

Peygamberin otoritesi, vahiyle desteklenen ve yºnetilenlerce gerektiĵinde m¿zakere edilebilen 

rasyonel ºzelliktedir. Bundan dolayē Hz. Peygamberôin otoritesini, ñNebevi Otoriteò olarak 

adlandērmak, ñkarizmatik otoriteòden daha kapsayēcēdēr. 

Anahtar Kelimeler: Otorite, Max Weber, karizma, gelenek 

 
THE AUTHORITY OF PROPH ET HZ.MOHAMAD, IN THE CONTEXT OF MAX 

WEBER'S THEORY OF CHARISMATIC AUTHORITY  

 

Authority means ordering, obeying, therights, power, influence. Traditional, charismatic 

and rational authority was improved by Max Weber. Hamid Dabashi who adabted this tipologies 

to Islamic history had defined the Prophetôs authority as charizmatic authority. However, the 

charizmatic authority is artificial. The prophetôs authority is rational, it is supported by divine 

inspiration and discussed by the companions of the prophet Mohamad. So, it will be more 

inclusive to call the authority of the Profit Hz. Mohamad as ñThe Prophetôs authorityò than 

ñcharizmatic authorityò.  

Keywords: Authority, Max Weber,charismatic authority, the Profit Authority 
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1. Giriĸ: 

ñNebev´ otoriteò bu makalenin yazēlmasēnē gerektiren bir baĸlēk olarak bu satērlarēn 

yazarēna ait bir tamlamadēr. Bu isimlendirme Ķslamôda Otorite kitabēnēn yazarē Hamid Dabaĸi 

tarafēndan ilk dºnem Ķslam tarihi anlatēlērken dile getirilen bir tamlamadan yola ­ēkēlarak 

yapēlmaktadēr. Aslēnda Dabaĸiônin yaptēĵē ĸey, ¿nl¿ Sosyolog Max Weber tarafēndan ortaya 

konan lider tipolojileri modelinin Ķslamôēn ilk dºnemine uyarlanmasēdēr. Bu uyarlama sērasēnda 

Peygamberimiz i­in uygun bulunan ñKarizmatik otoriteò tanēmlamasēnēn, Peygamberimiz ve 

baĸardēklarē a­ēsēndan yeterli olmadēĵē d¿ĸ¿n¿lm¿ĸt¿r. Alternatif bir teklif olarak ñNebev´ 

otoriteò bu d¿ĸ¿ncenin ¿r¿n¿d¿r. 

Bu ­er­evede okur a­ēsēndan ºnce bir altyapē oluĸturmasē i­in otorite, siyasi otorite, 

mutlak ve gºreceli otorite kavramlarē ¿zerinde durulacaktēr. Peĸi sēra, Max Weber tarafēndan 

geliĸtirilen geleneksel, karizmatik ve rasyonel veya hukuki otorite tipolojileri iĸlenecektir. Bu 

arada karizma terimi ºnemine binaen, diĵer baĸlēklardan daha detaylē olarak ortaya konulmaya 

­alēĸēlacaktēr. Peygamberimizin otoritesinin, neden ñNebev´ Otoriteò olarak adlandērēlmasē 

gerektiĵi, gerek­eleriyle birlikte ifade edilecektir. 

 

2. Otorite Nedir 

Batē dillerinden dilimize ge­miĸ olan otorite (authority) sºzc¿ĵ¿; ñemretme, itaat ettirme, 

hak, g¿­, iktidar, n¿fuz, salahiyet, sultan ve sahasēnda kendini kabul ettirmiĸ baĸarēlē kimseò gibi 

anlamlara gelmektedir. (Doĵan,1984,1033; Lewis,2011,80) Baĸka bir ifadeyle, ñg¿­ sahibi olmak 

ve g¿c¿ kullanarak diĵer insanlarē disipline sokarak yºnlendirmek ve daha y¿ksek bir standarda 

gºre hareket etmelerini saĵlamakò demektir.  

Bir otoritede bulunmasē gereken nitelikler, g¿ven, ¿st¿n yargēlama, disiplin uygulama 

yeteneĵi ve korku uyandērma kapasitesidir. (Nee-Kaung, 1972, 27) Otorite, iktidardan farklē 

olarak, bir zorlama veya manip¿lasyondan ziyade, kabul edilen bir itaat y¿k¿ml¿l¿ĵ¿ 

fikrine/duygusuna dayanēr. Bir kimsenin otorite sahibi olmasē i­in iktidar sahibi olmasē 

gerekmez. Otorite; iktidarla beraber de, iktidar olmaksēzēn da var olabilir.(Yayla, 2008, 175) 

Kapsadēĵē alanlara gºre otoriteyi; bireysel otorite, ilmi otorite, siyasi otorite, dini otorite 

ĸeklinde dºrt guruba ayērabiliriz. Ancak bizi ºncelikle siyasi otorite ilgilendirdiĵinden diĵer 

baĸlēklardan ziyade bu kavram ¿zerinde duracaĵēz.  

Siyasi otorite, iktidar olgusunda var olan baskē unsurundan ve iktidarēn bastērēcē 

niteliklerinden arēnmēĸ, doĵal karĸēlanan bir hiyerarĸik iliĸki sistemi oluĸturan ve insanlarē seve 

seve itaat etmeye sevk eden bir olgudur. (Vergin, 2008, 63) 

Siyasi otoritenin, meĸru iktidar veya devlet olduĵunu sºyleyenler olmuĸtur. (Kapani,1999, 

52; Arkoun, 1999, 47-49) Ancak, bir iktidarēn emir ve kararlarēnēn tartēĸma konusu yapēlmaksēzēn 

ge­erli sayēlmasē ve onlara uyulmasē halinde bir otoritenin varlēĵēndan sºz etmek m¿mk¿nd¿r. 

Otorite, normal olarak kuvvete, zora ve tehdide baĸvurmaksēzēn bir iradenin y¿r¿t¿lmesi 

yeteneĵini ifade eder. Gerektiĵinde kuvvete baĸvurulmasē halinde, kuvvet kullanmanēn haklēlēĵē 

ve meĸruiyeti de ¿zerinde otorite kullanēlanlar tarafēndan peĸinen kabul edilmiĸ demektir. Bazē 

siyaset bilimcileri de otorite yerine ñetkiò ve ñn¿fuzò terimlerini tercih ederler. (Kapani,1999, 52) 

 

3. Ontolojik Olarak Otorite  

Konuya ontolojik olarak bakacak olursak otorite; ñmutlakò ve ñgºreceliò diye ikiye 

ayrēlēr. Mutlak otorite sahibi, otoritesini oluĸturmak ve s¿rd¿rmek i­in bir baĸkasēna ihtiya­ 

duymaz. Oônun otoritesinin kaynaĵē kendisidir. Ķslam akaidine gºre bu niteliĵe sahip olan yeg©ne 

varlēk Allahôtēr. Onun g¿c¿n¿n ve otoritesinin kendinden baĸka bir kaynaĵē olmadēĵē gibi, sēnērē 

ve sonu da yoktur. 

Gºreceli otorite ise,  kendisinin kaynaĵē olduĵu bir g¿­ ve yetkiden mahrum olan, g¿c¿n¿ 

ve yetkisini baĸka bir kaynaktan alan otoritedir. Ķnsanlarēn otoriteleri bu t¿rdendir. Bu t¿r 

otoriteyi kullanan, hi­bir zaman kaynaĵēndan baĵēmsēz olamaz. Otoritesini aldēĵē kaynaĵēn 

yetkilendirmesiyle doĵru orantēlē olarak hep sēnērlarē vardēr. Kaynaĵēnēn ­izdiĵi yetki sēnērlarēnēn 
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dēĸēna ­ēkamadēĵē gibi yetkinin s¿resi a­ēsēndan da sēnērlanabilir. Yani sadece belli bir zaman ve 

belli ĸeyler i­in kaynaktan yetkilendirilen otorite kullanēlabilir. Aynē zamanda bu otorite, bazē 

ĸartlara baĵlanarak kullanēcēsē olan bireyin tam yetkisine de bērakēlmayabilir. 

Ķnsanlarēn doĵuĸtan getirdikleri yetenekleri vardēr. Bu yetenekler Allah vergisidir. Bir de 

bu yeteneklere ilave olarak mutlak otoriteden alēnanlar, yetkiler vardēr. Nadiren de olsa bu 

yetenek ve yetkiler aynē kiĸide bir arada olabilir. Toplumun kendini yºnetmek ¿zere se­tiĵi ve 

kendisine meĸru g¿­ kullanma yetkisini verdiĵi bir otorite kullanēcēsē da vardēr ki; bu da, 

ñgºreceli otoriteden alēnanlarò diye adlandērēlēr. (Baktēr,23-29) 

Bu saptamaya gºre toplumu yºnetmek ¿zere yetki almēĸ olan siyasi iktidarēn otoritesini, 

gºreceli otoriteden alēnanlar kategorisinde deĵerlendirebiliriz.  

 

4. Kaynaĵēna Gºre Otorite 

Ontolojik olarak otoritenin; ñmutlakò ve ñgºreceliò diye ikiye ayrēldēĵēnē gºrd¿kten sonra 

sēra kaynaĵēna gºre otoriteyi incelemeye gelmiĸtir. Sosyolog Max Weber (1864-1920) otoritenin 

¿­ ayrē kaynaĵēnēn olduĵunu ifade eder: Birincisi, ñGelenekò,ikincisi, ñKarizmaò, ¿­¿nc¿s¿ de 

ñhuk¾k´-rasyonel otoriteò. (Weber,1987,218-219;Vergin, 2008,63) 

Toplumlarēn hayatēnda her dºnem, bir ºnceki devrin devamē niteliĵindedir. D¿nya gºr¿ĸ¿ 

itibariyle tamamen deĵiĸik bakēĸ a­ēlarēna da sahip olsalar, her yeni dºnem, farklē olduĵunu iddia 

ettiĵi ºnceki dºnemi temel edinmek zorundadēr. Yeni dºnem, kendisini tanēmlamak veya 

mukayese etmek i­in dahi, ºnceki dºneme muhta­tēr. Aynē zamanda kendi fikrinin cevaz verdiĵi 

ºl­¿de eski dºnemin k¿lt¿r kalēplarēnē kullanēr. Bu durum, yeni anlayēĸēn toplum tarafēndan daha 

kolay anlaĸēlmasēna ve benimsenmesine katkē saĵlar.  

 

4.1.Geleneksel otorite 

Geleneksel otorite; kºkl¿ geleneklerin meĸruiyet saĵladēĵē otorite bi­imidir. Liderin 

otoritesinin kaynaĵē kendi kiĸisel ºzellikleri deĵil, sahip olduĵu geleneksel sēfatlardēr. 

Dolayēsēyla geleneksel otorite, ºzerk bireyler arasēnda deĵil, cemaate aĵērlēk veren toplumlarda 

daha yaygēndēr. Geleneksel otorite, lider ve ­evresindekiler arasēndaki duygusal etkileĸime baĵlē 

olarak liderin ĸahsēnda somutlaĸabilir; ancak bu durumda bile otoritenin meĸruluĵunu saĵlayan 

ĸey, liderin ĸahsē deĵil, geleneklerdir. Geleneksel otorite tipinde herhangi bir yeniliĵin kabul 

edilmesi ve meĸru sayēlmasē, gelenek tarafēndan tasdik edilmesine baĵlēdēr. Bu otorite tipinde 

iktidar, sērf eski olduĵu i­in bile doĵal sayēlmaktadēr. Bununla birlikte bu iktidara sahip olan 

kiĸiye, kiĸisel saygēnlēĵēndan ºt¿r¿ deĵil, yerine getirmiĸ olduĵu gºrevlerden dolayē kral, soylu 

ve m¿lk sahibi gibi nitelikler atfedilir. Bu otorite, toplumsal deĵiĸime cevaz vermeyen bir 

kurumlaĸmanēn hem nedeni, hem de sonucudur. Sadece toplumsal istikrarēn deĵil, deĵiĸime set 

­ekmenin de baĸlēca dayanaĵēnē oluĸturur. (Weber,2002,56; ¢apcēoĵlu-ķahin-Erdoĵruca, 2010, 

51-76) 

Geleneksel otorite, mevcut olanla, bir kopuĸu temsil eden ve ­oĵu kez bunu ger­ekleĸtiren 

karizmatik otoriteyle tam anlamēyla tezat teĸkil eder. (Vergin, 2008,70-71) ķimdi karizmatik 

otorite konusuna ge­meden ñkarizmaò kavramē ¿zerinde duralēm: 

 

Karizma 

Kelimenin aslē, Yunanca ñhibe edilmiĸò anlamēna gelen ñcharismaòdēr. Ķlk dºnem 

Hēristiyan bilginleri, Allahôēn belirli insanlara ihsan ettiĵi manev´ baĵēĸlara iĸaret etmek i­in bu 

kelimeyi kullanmēĸlardēr. Bu konuda diĵer bir gºr¿ĸe gºre ise; ñTanrē vergisiò anlamēna gelen 

ñkarizmaò kavramē, peygamber veya din´ ºnderlerde var sayēlan olaĵan¿st¿ yetenek ve kiĸisel 

ºzellikleri ifade eder. Kelimenin, bu anlamēyla ilk defa Petrus tarafēndan kullanēldēĵē ileri 

s¿r¿lm¿ĸt¿r.  

Karizma kelimesi ilk dºnem Hēristiyan bilginlerden bu anlamēyla skolastik Hēristiyan 

felsefesine ge­miĸ, daha sonra da, Alman sosyolog Max Weber vasētasēyla, bazē kimselere 

bahĸedilmiĸ olaĵan¿st¿ ºzellikleri anlatmak i­in kullanēlan sosyolojik bir kavram haline 
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gelmiĸtir. (Er, 1990, 351; Marshall,2003,387-388; Kirman, 2004,124). 

 

4.2.  Karizmatik Otorite (Lider)  

Karizmatik lider, g¿c¿n¿ gelenekten ve kanundan deĵil; kendisinde var olduĵuna inanēlan 

karizmadan alēr. Lidere inananlar, onun karizmasēnē, kendi i­ d¿nyalarēnda canlandērdēklarē i­in, 

bunun somut olarak tanēmlanmasē m¿mk¿n deĵildir. Karizma, aynē zamanda lidere meĸruiyet 

kazandērēr.(Okumuĸ,2005,42) Zaten karizmanēn b¿y¿leyici veya inananlarē taparcasēna 

baĵlanmaya iten yºn¿ de burasēdēr. Lider, toplum tarafēndan (ya da en azēndan toplumun ºnemli 

bir bºl¿m¿ tarafēndan)karizma sahibi olarak teĸhis edildiĵi, ºyle algēlandēĵē veya ºyle gºr¿ld¿ĵ¿ 

i­in karizmatik lider olarak nitelendirilirler. Yºnetilenler, bºyle tavsif ettikleri bir lidere, karĸē 

koymayē akēllarēndan bile ge­irmedikleri gibi muazzam bir ĸevkle itaat ederler ve yaptēĵē her iĸte 

bir hikmet ararlar. (Vergin, 2008,64) 

Bir takēm araĸtērmacēlar, karizmanēn niteliksel ve gºzlenebilir bir olay olduĵunu ve liderin 

davranēĸlarēndan kaynaklandēĵēnē ileri s¿rm¿ĸlerdir. Araĸtērmacēlar, bu tezlerini karizmatik lider 

tipleri ile diĵer lider tiplerinin davranēĸlarēndaki farklēlēklarē ortaya koyarak desteklemiĸlerdir. 

Aynē davranēĸlarēn her karizmatik liderde bulunmasēnēn sºz konusu olmadēĵē ve i­inde bulunulan 

ortamēn da lideri etkileyebileceĵi vurgulanmēĸtēr. Bu teoriler ­er­evesinde karizmatik liderin 

ĸahsi ºzelliklerini ĸºyle sēralamak m¿mk¿nd¿r: 

 

4.2.1.  Karizmatik Liderôin ¥zellikleri 

1- U­ noktalardaki gºr¿ĸ: Diĵer liderler i­inde bulunduklarē ortamē stat¿kocu bir 

yaklaĸēmla devam ettirirken, karizmatik liderler, durumlarēndan olduk­a farklē boyutlardaki 

ortamlarē hayal ederek, izleyicilerin de kabul edecekleri rasyonel deĵiĸimleri uygulama cesaretine 

sahiptirler. 

2- Y¿ksek riske girme: Karizmatik liderler, kendilerini riske atarlar, ºzveride bulunurlar 

ve ama­larē uĵruna b¿y¿k bedeller ºderler. 

3- Toplumsal geleneklere uymayan stratejileri kullanma: Karizmatik liderler,ºrg¿t¿n 

ama­larēna ulaĸmasē i­in geleneksel stratejilerden uzak yollar bulur ve bu suretle sēra dēĸē 

olduklarēnē gºsterirler. 

4- Durumu net bir ĸekilde deĵerlendirme: Yeni stratejiler uygulayan karizmatik liderler, 

aynē zamanda ­evre faktºrlerini ve ortaya ­ēkan fērsatlarē gºz ardē etmezler. 

5- Ķzleyicilerin d¿ĸ kērēklēĵē: Karizmatik liderler, b¿y¿k deĵiĸimlerin olmasē gerektiĵi 

kaos ortamlarēnda ­ēkarlar. Fakat izleyicileri d¿ĸ kērēklēĵēna uĵratmamak i­in, onlarē geleneksel 

olmayan stratejilere baĸvurmadan ºnce, geleneksel stratejilerin artēk iĸe yaramadēĵē noktasēnda 

ikna ederler.  

6- Kendine g¿ven: Tekliflerini kendisine g¿venerek yapan lider, ĸ¿pheli ve karēĸēk bir 

teklif yapan lidere kēyasla daha karizmatiktir. 

7- Bilgisel g¿c¿n kullanēlmasē: Ortaya koyduĵu bilgi g¿c¿yle izleyenleri de arkasēna 

alarak geleneksel olmayan stratejilerle baĸarēya ulaĸan liderlerin karizmatik ºzellikler taĸēmasē 

daha olasēdēr.( Marshall,2003,387-388) 

Karizmatik otorite, buna sahip bireyin kiĸisel ºzelliklerinden kaynaklanmaktadēr ve 

baĸkasēna devredilebilir bir otorite deĵildir. Bu bireye, diĵerlerinde olmayan, onu sēra dēĸē yapan, 

bazen de doĵa¿st¿ veya kutsal ºzellikler de atfedilir; "bir kahraman, bir kurtarēcē, se­ilmiĸ kiĸi" 

olduĵu d¿ĸ¿n¿l¿r. Yani, karizmatik temellere dayanan otorite, yºneticinin istisnai, olaĵandēĸē, 

adeta doĵa¿st¿ yetenekler taĸēdēĵē ve onun kutsal bir kiĸiliĵe sahip olan bir kahraman olduĵu 

inancēna dayanēr. ¥nemli olan, kiĸinin bu ºzelliklere sahip olmasē deĵil, otoritesi altēnda 

bulunanlarēn onda bu ºzellikleri gºrmeleridir. (Daver,1969, 118) Bundan dolayē bu kiĸinin 

kararlarēna, eylemlerine, d¿ĸ¿ncelerine sorgulamadan heyecanla rēza gºsterilir, dolayēsēyla en 

y¿ksek d¿zeyde meĸruiyet sºz konusudur. (Dabaĸi,1995,65; Vergin,2008, 65-66) 

Karizmatik liderler daha ­ok toplumsal kriz dºnemlerinde, toplumun kurtarēcē arayēĸēnda 

olduĵu zamanlarda ortaya ­ēkar ve toplumu peĸinden s¿r¿kleyerek geleneksel yapēdan 



 

48  

kopmalarēna zemin hazērlayabilirler. Bezginliĵin, yēlgēnlēĵēn ve ¿mitsizliĵin i­erisinde karizmatik 

lider; bir ¿mit, bir ēĸēk olarak gºr¿l¿r. Toplumun i­inde bulunduĵu kangren haline gelmiĸ 

sorunlar, bu inancēn oluĸturulmasēna yardēmcē olur.(Ergezer,1992, 72) Sºz¿ edilen bu inan­ 

sebebiyle kitleler, karizmatik kiĸiyi lider olarak kabullenmekte ve ona, sorgulamadan itaat 

etmektedirler. (Sezer,1993, 20) 

 

4.2.2. Karizmatik Liderôin Yºnettiĵi Kitle 

Karizmatik ºnderin yºnettiĵi kitleye verdiĵi g¿ven ­ok g¿­l¿d¿r.  Bu g¿ven, insanlarēn 

gºn¿llerinde ve dolayēsēyla, us-dēĸē yºnlerinde yankēlanēr. Bundan dolayē, toplum karizmatik 

ºnderinin uĵruna kendini deĵiĸtirmek d©hil olmak ¿zere, her ĸeyi gºze alabilir. Karizmatik lidere 

duyulan bu gºn¿l baĵē, ister coĸkulu ister feragatli olsun, mutlaka bir teslimiyete yol a­ar. Weber, 

bu teslimiyetin meĸruluĵun en ¿st d¿zeydeki ºl­¿t¿n¿ teĸkil ettiĵini sºyler. (Weber, 1987,218) 

Karizma, bu kadar ¿st d¿zeyde meĸruiyet saĵlamakla beraber, yapay bir otorite olup zirve 

olmasē nedeniyle de hemen d¿ĸ¿ĸe ge­me risklerini de i­inde barēndērēr. ¢¿nk¿ gelenek ve 

stat¿ko tarafēndan s¿rekli tehdit altēndadēr. Geleneksel kurumlarē yēkmaya, geleneksel yaĸam 

tarzlarēnē bir kalemde deĵiĸtirmeye muktedir olan karizmanēn kalēcē olmasē ve istikrar 

saĵlayabilmesi i­in, onun cazibesine kapēlmēĸ olan kitleleri devamlē olarak tatmin etmek ve 

heyecanē diri tutmak zorundadēr. Karizmatik liderler, toplumda baĸarēlē olduklarē ve zaferden 

zafere koĸtuklarē hissini uyandērmak zorundadērlar. Ķĸte bu husus karizmanēn ºnlenemez zaafēnē 

teĸkil etmektedir. Zira baĸarēlarda aksamalar olduĵu, beklenen zaferler geciktiĵi, kendisine 

inananlarēn yaĸam seviyesinin y¿kselmediĵi, ºzellikle umulan refah saĵlanamadēĵē takdirde 

tehlike ­anlarē ­alacaktēr.(Vergin,2008, 65) 

Karizmanēn kaybolmasē b¿sb¿t¿n ¿mitlerin kērēlmasēna ve kitlelerin kaos yaĸamasēna 

neden olacaĵēndan Weber, ñkarizmanēn rutinleĸmesiò kavramēnē geliĸtiriyor. Ķĸte bu s¿re­ iyi 

yºnetilebilirse karizmatik otorite, huk¾k´-rasyonel otoriteye; yºnetilemezse ortaya ­ēktēĵēnda 

yerine ge­tiĵi otorite bi­imine; yani baĸlangē­taki geleneksel otoriteye dºn¿ĸ¿r. (Weber, 

1987,219) 

 

4.3.Huk¾k´-Rasyonel Otorite 

Huk¾k´-rasyonel otorite, liderden ziyade iĸgal edilen makamēn otoritesidir. Kiĸi, 

otoritesini herkes i­in aynē bi­imde iĸleyen hukuk´ kurallara uygun bi­imde elde etmiĸtir. 

Kurallarēna riayet ettiĵi m¿ddet­e bu otoriteye sahip olabilir.  Buna gºre, hak etmediĵi konuma 

atanan bir ¿st d¿zey gºrevlinin, konumu gereĵi elindeki g¿­ ne kadar b¿y¿k olursa olsun, hukuk´ 

otoriteye sahip olmasē m¿mk¿n deĵildir. ¢¿nk¿ bu otoritede yºnetilenler, sadece mevzuata 

uygunluĵuna deĵil aynē zamanda reel politiĵe ya da rasyonaliteye de bakarak, lideri benimserler 

veya reddederler. Bundan dolayē ­aĵdaĸ politika bilimi bu otorite tipini huk¾k´-rasyonel otorite 

olarak adlandērēr. Ancak bu otorite sadece devlet kurumlarēnda, orduda veya hiyerarĸik 

d¿zenlemelere tabi ºrg¿tlerde ortaya ­ēkmaz, sºzgelimi gerekli ĸartlarē oluĸturamayan bir 

ºĵretmenin de otorite saĵlamasē m¿mk¿n deĵildir. (Weber,1987,219; Vergin,2008,74-

75)¥zellikle hukukun ve akēlcēlēĵēn egemen olduĵu toplumlarda Weberôe gºre, geleneksel 

egemenlik tipi otorite, yerini hukuk´ egemenlik tipine bērakēr. Hukuk´ otorite, b¿rokratik kºkenli 

olup akēlcē kurallara gºre saptanēr ve iĸler. (Weber,220;Kaya,1998,33) 

 

5. Hz. Peygamberin Otoritesi ñKarizmatik Otoriteò Deĵildir.   

Ķslamôda Otorite kitabēônēn yazarē Hamid Dabaĸi, ºnceki satērlarda a­ēklamaya 

­alēĸtēĵēmēz Max Weberôe ait otorite tiplemelerini, Ķslamôēn geliĸiyle ortaya ­ēkan deĵiĸimi 

a­ēklarken buraya uyarlamēĸtēr. Bahsedilen ¿­ otorite tipinden geleneksel otoriteyi, Cahiliye 

dºnemini a­ēklamak i­in; karizmatik otoriteyi, Hz. Peygamber dºnemini izah etmek i­in 

kullanmēĸtēr.  

Weber, ¿­¿nc¿ otorite tiplemesini ikiye ayērēr: Birincisi, hukuki otoritedir. Karizmanēn 

r¿zg©rēyla elde edilen deĵiĸim, toplum tarafēndan benimsenip kurumsallaĸarak kalēcē hale gelir. 
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Bu durumda aklēn rehberliĵiyle uygulanan yasal bir otoriteye, yani hukuki otoriteye dºn¿ĸ¿r. Bu 

d¿zey, otorite tiplemelerinde ideal olandēr. Bºylece k¿lt¿rel geliĸimini kendi i­ dinamikleriyle 

saĵlayamayan bir toplum, mehdi edasēyla ortaya ­ēkan bir kurtarēcēnēn tēlsēmē sayesinde 

uygulanan ĸok tedavi ile kendine gelir ve ulaĸēlan d¿zeyi aklileĸtirerek devam ettirir. Buna 

karizmanēn rutinleĸmesi denir. 

Ķkincisi ise karizmanēn baĸarēsēzlēĵēdēr. Bu durum, deĵiĸimin fiyaskoya dºn¿ĸmesi olarak 

tanēmlanabilir. Karizmanēn etkisiyle silkinerek ayaĵa kalkan topluma, geleneĵin ya da stat¿konun 

yeniden h©kim olmasēdēr.  Bu durumda karizma, toplumda beklenen kalēcē deĵiĸikliĵi 

saĵlayamamēĸ demektir. 

Weber, ¿­¿nc¿ madde olarak sºylediĵi otorite tiplemesini ikiye ayērērken, Dabaĸi, 

deĵiĸimin etkisiyle ortaya ­ēkan ¿­¿nc¿ aĸamayē ¿­ baĸlēk altēnda ele almēĸtēr. Ķlki, S¿nniler 

nezdinde karizmaônēn rutinleĸmesi, ikincisi, karizmanēn ķiilerce daimileĸtirilmesi ve ¿­¿nc¿s¿ 

ise, karizmanēn yayēlmasē olup, hariciler tarafēndan ger­ekleĸtirilmiĸtir. ( Dabaĸi,1995,21-22) 

Max Weberôin geliĸtirdiĵi otorite tiplerinden karizma, daha ºnce de sºz¿ edildiĵi gibi, 

ñkitlelerin liderlerinde metafizik bir g¿ce sahip olduklarēna inanmaò tezi ¿zerine kuruludur. 

Karizmatik liderde esas olan, liderde metafizik g¿c¿n olmasē deĵil, kitlelerin ºyle olduĵuna 

inanmasēdēr. (Weber, 221-24;Vergin,2008,74-75)  

Sºz Hz. Peygamberôe geldiĵinde; Oônun durumu, karizmatik lider diye tanēmlanan 

tipolojiye kanaatimizce uymamaktadēr. ¢¿nk¿ Allah Rasul¿, kitlelerin kendisinde bir g¿­ 

olduĵuna inandēĵē ama ger­ekte bºyle bir g¿ce sahip olmayan birisi asla deĵildir. O, risalet 

gºrevini y¿r¿ten ve bu konuda Allah Te©l©ônēn kendisini vahiyle desteklediĵi bir liderdir.(Kehf 

Suresi,110)   

Bu durumda Allah Resul¿n¿n otoritesini, karizmatik liderde olduĵu gibi, sadece kitlelerin 

olaĵan¿st¿ bir g¿­ tarafēndan desteklendiĵi inancēna sahip bir lider olarak tanēmlamak eksik 

kalēr. Sadece Muhammed (as) deĵil, b¿t¿n peygamberlerin durumu Oônunki gibidir. Hepsi de 

risalet gºrevini kendilerine veren Allah tarafēndan desteklenmektedirler. Bu bakēmdan 

Peygamber olan birinin otoritesinin ñkarizmatik otoriteò olarak adlandērēlmasēnēn, kapsayēcēlēk 

a­ēsēndan yeterli olmadēĵē kanaatindeyiz.  

Peygamberlerin hepsinin Allah tarafēndan desteklenmesi durumu aynē olduĵuna gºre, bu 

desteĵin somut sonu­larēnēn baĸarēlē ya da baĸarēsēz sayēlmalarēnē bir kenara bērakērsak, hepsinin 

otoritesi i­in yeni bir isimlendirme yapēlmasē gerekmektedir. Bu isimlendirme i­in ºnerimiz: 

ñNebevi Otoriteòdir.  

Weberôin sºyleminden hareketle Dabaĸiônin yaptēĵē ñKarizmatik otoriteò 

isimlendirmesinin ise, Peygamberimizôe deĵil, ºzellikle ilk iki halifenin otoritesine uygun 

olacaĵēnē d¿ĸ¿n¿yoruz. 

Max  Weber tarafēndan geliĸtirilen liderlik tipolojisi ĸablonundaki, ñKarizmatik otoriteò  

kavramēnēn Hz. Peygamberin baĸarēyla yerine getirdiĵi risalet gºrevinin diriltici nefesi sayesinde 

ortaya ­ēkan deĵiĸimi anlatmak i­in yeterli olmadēĵē ©ĸikardēr. Bu d¿ĸ¿nceyi ortaya ­ēkaran 

gerek­eleri ĸºyle sēralamak m¿mk¿nd¿r:  

1-Weber tezini, kitlelerin zihnindeki lider imajē temeli ¿zerine inĸa etmiĸtir. Onun tezine 

gºre ºnemli olan liderin ºzellikleri deĵil, onun tavēr ve davranēĸlarēnēn kitlelerce nasēl algēlandēĵē 

ger­eĵidir. Karizmatik otorite algēsē yapay bir durumdur. Karizmatik lider de sorgulanmaz (=l© 

y¿sôel)dēr. Bundan dolayē karizmatik otoritenin saĵladēĵē algē, sadece inan­ d¿zeyinde olup bilgi 

seviyesine ulaĸmēĸ bir ger­eklik deĵildir. Aynē zamanda yºneten-yºnetilen iliĸkisi olabildiĵince 

mesafeli olduĵundan, lider kendini m¿mk¿n olduĵunca halktan gizlemek durumundadēr. (Weber, 

221-24;Vergin,2008,74-75) 

Hz. Peygamberin otoritesine gelince; ºncelikle O, Allah tarafēndan vahiyle s¿rekli 

desteklenmekteydi. Bir ºrnek ¿zerinde sºz¿ s¿rd¿rmek gerekirse; Hz. Peygamber, yaklaĸēk bin 

dºrt y¿z kiĸilik sahabeleriyle umre niyetiyle Mekkeôye doĵru hareket eder. (Ķbn 

Hiĸam,1992,II,776; Ķbn Saôd,ts.II,95) Seyahatlerinin savaĸma ama­lē deĵil, K©beôyi ziyaret 

ama­lē olduĵunu gºr¿n¿r kēlmak i­in de yalēn kēlē­ ve ihramlē olarak yola ­ēkarlar. Mekke ile 



 

50  

Cidde arasēndaki Hudeybiye denilen yere geldiklerinde, Mekkeôye gelme gerek­elerini oranēn 

ileri gelenlerine anlatmak i­in i­lerinden bir el­i gºnderirler, ama el­iye olumsuz cevap verilir. 

(Ķbn Hiĸam,1992,II,776; Ķbn Saôd,ts.II,97) 

Sonraki s¿re­te heyetlerin karĸēlēklē gºr¿ĸmesi sonucunda bir antlaĸma yapēlēr.  

ñHudeybiye Musalahasēò olarak tarihe ge­en antlaĸma maddelerinden umre gºrevinin yerine 

getirilmeden dºn¿lmesi, sēĵēnmacēlarēn tek taraflē olarak i©desi, Hz. Peygamberôin kutsal 

unvanēnēn anlaĸma metninden ­ēkarēlēĸē gibi karĸē tarafa tanēnan her imtiyaz, asker´ bakēmdan 

g¿­l¿ olduklarēnē d¿ĸ¿nen M¿sl¿manlarēn aĵērēna gider. Hz. ¥mer en sert muhalefetlerinden 

birini yapar. Gºr¿n¿ĸte korkaklēk ifadesi taĸēyan anlaĸma maddeleri karĸēsēnda hoĸnutsuzluĵunu 

sert­e dile getirir ve Hz. Peygamberôin huzuruna ­ēkēp ĸu sorularē sorar:  

ñBizler doĵru yoldayēz ve m¿ĸrikler de yanlēĸ yolda deĵiller mi? O halde dinimiz uĵrunda 

bu aĸaĵēlanmayē ni­in kabul edelim?ò (Ķbn Hiĸam,1992,II,776; Ķbn Saôd,ts.II,97) 

Hz. ¥merôin dile getirdiĵi bu endiĸelere cevap, Mekkeôye doĵru gerisin geriye dºnerken 

gelen ve yapēlan antlaĸmayē ña­ēk bir zaferò ve ñgºz kamaĸtērēcē bir baĸarēò olarak tavsif eden 

Fetih suresinin ilk ayeti ile verilir. Aynē surenin ñAllah aĵacēn altēnda biat eden m¿ôminlerden 

razē olmuĸturé(Fetih.48, 18)ò ayeti ile de yapēlanlardan Allah Te©l©ônēn razē olduĵu haber 

verilir.  

Bºylelikle vahiy desteĵini alan Peygamberimiz, m¿ôminleri ¿zerindeki otoritesini 

saĵlamlaĸtērmēĸ, onlardan bazēlarēnēn karĸē ­ēkēĸlarēna raĵmen onay verdiĵi bir anlaĸma metninde, 

haklēlēĵēnē ispat etmiĸtir.  

Peygamberimizin otoritesinin ñNebev´ otoriteò olarak adlandērmamēz konusunda bizi 

destekleyeceĵini d¿ĸ¿nd¿ĵ¿m¿z baĸka ºrnekler de vardēr. Bir diĵer ºrnek olarak Hz. Peygamberi 

kendisine otorite olarak kabul edenlerin, zaman zaman ñruh nedir, hilal nedirò gibi sorular 

sormalarē ¿zerine Peygamberimizin verdiĵi cevaplarē zikretmek m¿mk¿nd¿r. O, her ĸeyi bilen 

lider edasēyla bu t¿r sorulara hemen cevap vermeyip vahyin gelmesini bekler ve gelen vahiy ile 

sorularē cevaplardē. Nitekim ñSana é hakkēnda sorular soruyorlar, sen onlara de ki éòĸeklindeki 

ayetler,(mesela; Enfal, 1; ĶbnHiĸam, 1992,I, 492) sºz¿ edilen sorulara cevap olarak gelen vahiy 

metinleridir. 

Ayrēca Hz. Peygambere gelen ayetlerin, vahiy k©tipleri tarafēndan deĵiĸik malzemeler 

¿zerine yazēlmasē ve bunlarēn, o dºnemde yaĸayan herkese a­ēk olmasē da, Oônun canlē 

desteĵinin apa­ēk gºstergeleridir.   

Burada sºz konusu edilen ºrneklerde de gºr¿leceĵi gibi, Hz. Peygamberôin otoritesi, 

kendisine gºn¿l vermiĸ kimselerin zihinlerinde oluĸturulmuĸ ge­ici bir algē ya da hayal mahsul¿ 

bir imajdan ibaret deĵildir. Oônun otoritesi, sēcaĵē sēcaĵēna gelen vahiy desteĵiyle 

g¿­lendirilmekte hatta sarsēlmaz bir g¿ven ve itaate dºn¿ĸmektedir. 

2-Karizmatik otorite imajē, kitleler tarafēndan kabul edilmesi veya inanēlmasē gereken bir 

durumdur. Yani karizmatik lider bu yºn¿yle sorgulanmazdēr.  Hz. Peygamberôin peygamberlik 

yºn¿ deĵil de, bir devlet baĸkanē olarak liderlik imajē ise,  l© y¿sôel deĵildir. Zaman zaman 

liderin kararlarē, ¿mmet tarafēndan m¿zakere edilmekte hatta kendilerince maôkul olmamasē 

durumunda, tartēĸēlabilmekte ve sonu­ olarak desteklenmeyebilmektedir.  

Sºzgelimi, Bedir Savaĸē ºncesi Hz. Peygamberin, Bedir kuyularē ordunun ºn¿nde kalacak 

ĸekilde konuĸlandērma talebiyle ilgili, Ensardan Habbab b. M¿nzir, ñ Ya Resulallah, bu talebiniz 

bir vahiy mi yoksa kendi inisiyatifinizle verdiĵiniz bir karar mē?ò diye sorar. Hz. Peygamber de 

vahiy olmadēĵēnē sºyleyince, bu kararēn yanlēĸ bir taktik olduĵunu sºyler. Bedir kuyularēnēn, 

ordunun arkasēna alēnarak d¿ĸmanē sudan mahrum bērakmanēn daha doĵru bir karar olacaĵēnē dile 

getirir. Hz. Peygamber de kendisine yapēlan bu teklifi makul bulup kabul eder ve ordu yapēlan 

teklifte olduĵu gibi kuyularē arkasēna alarak konuĸlandērēlēr. Sonu­ta, zafer kazanēlēr. 

(Vakēdi,1984,I, 44-45;Ķbn Hiĸam,1992,442; Ķbn Saôd, II, 14; Belazuri,1963,I,291; Hamidullah, 

1991, 54; Apak, 2011,I,260) 

Bedir Savaĸē sonunda elde edilen ganimetlerin nasēl daĵētēlacaĵē; (M¿slim, Cihad,58; 

Vakēdi,1984,I, 105-111;Ķbn Hiĸam,1992, I, 444; ĶbnSaôd, II, 24; Hamidullah, 1991, 69;Apak, 
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2011,I,267) Uhud Savaĸēônēn ĸehirde savunma savaĸē ĸeklinde mi yoksa a­ēk alanda bir meydan 

savaĸē bi­iminde mi olacaĵē; (Vakēdi,1984,I, 199-200;Ķbn Hiĸam,1992,II, 584; Ķbn Saôd, II, 38; 

Belazuri,1963, I, 312;Hamidullah, 1991, 87;Apak, 2011,I,271) Medine ĸehrinin etrafēna hendek 

kazēlmasē (Buhari,1979, Cihad, 34; Vakēdi,1984, II, 454;Ķbn Hiĸam,1992, II, 700;Ķbn Saôd, II, 99; 

Hamidullah, 1991, 114; Apak, 2011,I,280) gibi Peygamberimizin ashabēyla yaptēĵē istiĸare 

ºrneklerini ­oĵaltmak m¿mk¿nd¿r. Karizmatik otoritede yaptēklarēndan hesap vermek zorunda 

olmayan, hatta kararlarē sorgulanamayan bir lider gibi olmayan Peygamberimizin durumunun 

ñNebev´ otoriteò olarak adlandērēlmasē daha isabetli gºz¿kmektedir. 

Karizmatik otoritede olduĵu gibi, bir otoritenin kitlelerce, rasyonaliteden uzak bir ĸekilde sadece 

kabul edilmesi, onlarca aklileĸtirilmemesi; bir bakēma kºr¿ kºr¿ne saĵlanan bir itaattir. Bu 

durum, ne kitleleri tam anlamēyla tatmin eder, ne de lidere gºz¿ arkada kalmayacak ĸekilde bir 

g¿ven telkin eder. Hz. Peygamberôin otoritesi, yukarēdaki ºrneklerde gºr¿ld¿ĵ¿ gibi, hem 

karizmatik otoritenin ºzelliklerini, hem de rasyonel otoritenin vasēflarēnē haiz durumdadēr. 

Dolayēsēyla yeni bir adlandērmayē hak etmektedir. M¿ft¿oĵlu ¥. (2016)27. 

3-Hz. Peygamber, karizmatik otoritede olduĵu gibi geleneĵi b¿sb¿t¿n reddetmiĸ deĵildir. 

¢¿nk¿ toplumlarēn hayatēnda her dºnem, bir ºnceki devrin devamē niteliĵindedir. D¿nya gºr¿ĸ¿ 

itibariyle tamamen farklē bakēĸ a­ēlarēna da sahip olsalar, her yeni dºnem, farklē olduĵunu iddia 

ettiĵi ºnceki dºnemi kendisine temel edinmek zorundadēr. Yeni dºnem, kendisini tanēmlamak 

veya mukayese etmek i­in dahi, ºnceki dºneme muhta­tēr. Aynē zamanda kendi fikrinin cevaz 

verdiĵi ºl­¿de eski dºnemin k¿lt¿r kalēplarēnē kullanēr. Bu durum, yeni anlayēĸēn toplum 

tarafēndan daha kolay anlaĸēlmasēnē ve benimsenmesine katkē saĵlar.  

Yukarēda dile getirilen ºrnekler Hz. Peygamberin, otoritesi ¿mmet tarafēndan 

benimsenmiĸ bir devlet baĸkanē ve Allah tarafēndan gºnderilmiĸ bir peygamber olarak, 

tasarruflarēnēn gºz ºn¿nde olmasē nedeniyle yapay ve sorgulanmaz olmadēĵēnē gºsterir.  Oônun 

eleĸtiriye a­ēk olmasē, ¿mmetin zihninde oluĸan otorite algēsēnēn gittik­e artan bir trend izlediĵini 

ve inan­ d¿zeyinde kalmayēp bilgi ile desteklendiĵini gºstermesi a­ēsēndan ºnemlidir. Bu durum, 

Nebev´ Otorite kavramēnēn, karizmatik otoritede olduĵu gibi yapay nitelikte olmayēp, inananlarca 

benimsenmiĸ ve rasyonalize edilmiĸ kalēcē bir otorite olduĵunu gºsterir. Bundan dolayē Hz. 

Peygamberôin otoritesi i­in, karizmatik tavsifinin cēlēz kalacaĵēnē d¿ĸ¿n¿yoruz.  

 

6. Sonu­ 

 

Makalede, ñotoriteò ve ñsiyasi otoriteò kavramlarē ºrneklerle iĸlenmiĸtir. Ayrēca ñmutlakò 

ve ñgºreceli otoriteò kavramlarē ¿zerinde de durulmuĸtur. Akabinde Max Weber tarafēndan 

geliĸtirilen geleneksel, karizmatik ve rasyonel veya hukuki otorite tipolojileri ayrēntēlē olarak 

anlatēlmēĸtēr. Buraya kadar olan bºl¿m, ­alēĸmamēz i­in alt yapē oluĸturmayē hedeflemiĸtir. 

Weberôin tipolojisindeki ñgeleneksel otoriteò ĸablonu, Cahiliye dºnemini a­ēklamasē 

bakēmēndan isabetli ve olmasē gerektiĵi gibidir. Ancak sºz¿ edilen tipolojilerin ikinci aĸamasē 

olan ñkarizmatik otoriteò kavramē, bir Peygamberin, ºzellikle de Hz. Peygamberin otoritesini 

a­ēklamak i­in yetersiz kalmaktadēr.  

Hz. Peygamberôin hayatēyla ilgili yukarēya alēnan ºrnekleri artērmak m¿mk¿nd¿r. Ancak 

verilen ºrneklerin, sºz¿n maksudunu anlatmada yeterli olduĵu d¿ĸ¿n¿lmektedir. Nihai noktada, 

sēralanmaya ­alēĸēlan gerek­elerden hareketle Hz. Peygamber dºnemini otoritenin etkisi 

yºn¿nden anlatmak i­in ñkarizmaò isimlendirmesinin yeterli ve ñefradēnē c©mi, aĵyarēnē m©niò 

bir tabir olmayacaĵēnē; bunun yerine, diĵer Peygamberleri de dikkate alarak ñNebevi Otoriteò 

tabirinin daha yerinde ve daha meramē ifade eder bir isimlendirme olacaĵēnē d¿ĸ¿n¿yoruz.   
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Kurumsal yºnetim kavramēnēn giderek ºnem kazandēĵē g¿n¿m¿zde, buna iliĸkin model 

ve uygulamalarēn geliĸtirilmesi ve yaygēnlaĸtērēlmasē i­in yoĵun ­aba gºsterilmektedir. Modern 

kurumsal yºnetim uygulamalarē batē kaynaklē olup geliĸmiĸ ¿lkelerde kullanēlan hali hazērdaki 

modeller d¿nyanēn geri kalanēndaki kurumsal yºnetim uygulamalarē i­in ºrnek teĸkil etmektedir. 

Ķslami finans anlayēĸēnēn her ge­en yēl teori ve uygulamada daha da geliĸmekte olduĵu 

d¿ĸ¿n¿ld¿ĵ¿nde, batēlē kurumsal yºnetim anlayēĸēna alternatif olarak Ķslami bir kurumsal 

yºnetim modeli oluĸturulabileceĵi akla gelmektedir. Esasen, sek¿ler ekonomik sisteme alternatif 

olarak ºnerilen Ķslami ekonomik sistemin kurulmasē ve geliĸmesinin ºnemli ayaklarēndan birinin 

de Ķslami kurumsal yºnetim modelinin ortaya koyulmasē olduĵu sºylenebilecektir. Kurumsal 

yºnetim alanēna son dºnemde verilen ºneme raĵmen, Ķslami kurumsal yºnetim yapēlarēyla ilgili 

sēnērlē yazēm mevcuttur. Bu ­alēĸmada, kurumsal yºnetime iliĸkin Ķslami bir model ortaya koyma 

amacēna yºnelik, kurumsal yºnetim ilkelerinin Ķslami prensiplerle ne ºl­¿de ºrt¿ĸt¿ĵ¿, Ķslamôēn 

bu ilkeler i­in neler sºylediĵi ve ilave neler ortaya koyduĵu incelenmiĸtir. Ayrēca, batēlē anlayēĸ 

ile Ķslami bakēĸ a­ēsē farklē yºnlerden karĸēlaĸtērēlmēĸtēr.  

 

Anahtar Kelimeler: Kurumsal Yºnetim, Ķslami Ekonomi, Kurumsal Yºnetim Ķlkeleri, 

Ķslami Perspektif 

 

CORPORATE GOVERNANCE IN ISLAMIC PERSPECTIVE  

Today, when the concept of corporate governance becomes increasingly important, 

intensive efforts are being made to develop and disseminate models and practices related to this 

issue. Modern corporate governance practices are westernized and the current models used in 

developed countries are an example for corporate governance practices in the rest of the world. 

Considering that the concept of Islamic finance is developing more and more each year in theory 

and practice, it is thought that an Islamic corporate governance model can be created as an 

alternative to the western concept of corporate governance. Essentially, it can be argued that one 

of the important pillars of the establishment and development of the Islamic economic system, 

which is proposed as an alternative to the secular economic system, is introducing an Islamic 

corporate governance model. Despite recent increasing efforts relating to corporate governance, 

there is limited literature on Islamic corporate governance structures. This study examines the 

extent to which the principles of corporate governance overlap with Islamic principles, what 

Islam says about these principles, and what additional points are presented by Islam at 

establishing an Islamic model of corporate governance. In addition, western and Islamic 

perspectives have been compared in different ways.  

 

Key Words: Corporate Governance, Islamic Economy, Principles of Corporate Governance, 

Islamic Perspective 
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GĶRĶķ 

Uluslararasē finansal krizler ile muhasebe ve denetime iliĸkin ĸirket skandallarēnēn ardēndan 

dikkatleri ¿zerine ­eken kurumsal yºnetim kavramē, son yēllarda ­ok­a konuĸulmaya baĸlamēĸtēr. 

K¿reselleĸme ile birlikte artan rekabet, finansal piyasalarēn entegrasyonu, uluslararasē sermaye 

hareketlerinin hēz kazanmasē gibi sebepler de kurumsal yºnetim uygulamalarēna olan ihtiyacē 

artērmēĸtēr. Son yēllarda ĸirketler uluslararasē sermayeyi ­ekebilmek i­in g¿venilir ve genel kabul 

gºrm¿ĸ kurumsal yºnetim d¿zenlemelerine daha fazla uyum gºsterme ­abasēna girmiĸlerdir 

(Aktan, 2013: 162-163). 

D¿nya genelinde mevcut kurumsal yºnetim modellerinin ve bunlarēn dayandēĵē ilkelerin batē 

kaynaklē olduĵu gºr¿lmektedir. Sek¿ler ekonomik sisteme alternatif olarak ºnerilen Ķslami 

ekonomik sistem gibi, batēlē kurumsal yºnetim anlayēĸēna alternatif olarak Ķslami bir kurumsal 

yºnetim modeli oluĸturulabileceĵi akla gelmektedir. Esasen, Ķslami ekonomik sistemin kurulmasē 

ve geliĸmesinin ºnemli ayaklarēndan birinin de Ķslami kurumsal yºnetim modelinin ortaya 

koyulmasē olduĵu sºylenebilecektir.  

Ancak, kurumsal yºnetim alanēna son dºnemde verilen ºneme raĵmen, Ķslami kurumsal yºnetim 

yapēlarēyla ilgili sēnērlē yazēm mevcuttur. Bu ­alēĸmada, kurumsal yºnetime iliĸkin Ķslami bir 

model ortaya koymaktan ziyade, kurumsal yºnetim ilkelerinin Ķslami prensiplerle ne ºl­¿de 

ºrt¿ĸt¿ĵ¿, Ķslamôēn bu ilkeler i­in neler sºylediĵi ve ilave neler ortaya koyduĵu incelenmiĸtir. 

Ayrēca, batēlē anlayēĸ ile Ķslami bakēĸ a­ēsē farklē yºnlerden karĸēlaĸtērēlmēĸtēr.  

Bu kapsamda ºncelikle, mevcut kurumsal yºnetim kavramē ve uygulamalarē ele alēnmēĸ, evrensel 

olarak kabul gºren kurumsal yºnetim ilkelerinin ne olduĵuna deĵinilmiĸtir. Sonrasēnda, Ķslami 

ticaret ve iĸ ahlakēndan bahsedilerek sºz konusu ilkelerin Ķslamôda ne kadar var olduĵuna, benzer 

ve farklē yºnleriyle birlikte deĵinilmiĸtir. Ardēndan, batēlē kurumsal yºnetim anlayēĸē ile Ķslami 

bakēĸ a­ēsē farklē a­ēlardan karĸēlaĸtērēlarak ­alēĸma sonlandērēlmēĸtēr. 

Yabancē literat¿r taramasēnda, Ķslami a­ēdan kurumsal yºnetime iliĸkin yapēlan araĸtērmalarēn 

genellikle bunun uluslararasē uygulamalarla benzerlikleri ve farklēlēklarēnēn analizi ¿zerinde 

durduĵu, ancak kurumsal yºnetimin Ķslamôda ne kadar var olduĵu ¿zerine ­ok az ­alēĸma 

yapēldēĵē gºr¿lm¿ĸt¿r. ¦lkemizdeki araĸtērmalarēn ise sadece Ķslami finansal kuruluĸlardaki 

kurumsal yºnetimin doĵasēnē incelemeyle sēnērlē kaldēĵē gºr¿lm¿ĸt¿r. Bu a­ēdan ­alēĸmamēzēn, 

ileride ¿lkemizde bu alanda yapēlacak ­alēĸmalara ēĸēk tutabilmesi bakēmēndan ºnem taĸēdēĵēnē 

d¿ĸ¿n¿yoruz. 
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1. KURUMSAL Y¥NETĶM 

 

1.1. Kurumsal Yºnetim Kavramē ve Modelleri  

Yºnetim, belli ama­lara ulaĸmak amacēyla yapēlan planlama, ºrg¿tleme, y¿r¿tme, koordinasyon 

ve kontrol faaliyetlerinin yerine getirilmesini ifade ederken kurumsal yºnetim, b¿t¿n bu 

faaliyetlerin ger­ekleĸtirilmesinde paydaĸlarēn ­ēkarlarēnēn ºrg¿tsel ama­larla ne ºl­¿de uyuĸtuĵu 

ve ne ĸekilde tatmin edileceĵi ile ilgilenmektedir (TKYD 2007: 6). Ķngilizcedeki karĸēlēĵē 

ñcorporate governanceò olan bu terim, genellikle yºnetim ve organizasyon alanēnda ­alēĸanlarca 

ñyºnetiĸimò olarak T¿rk­eye aktērēlmēĸ olsa da T¿rk Sanayici ve Ķĸadamlarē Derneĵi (T¦SĶAD) 

ile Sermaye Piyasasē Kurulunca (SPK) bu alanda yapēlan ilk ­alēĸmalarda ñkurumsal yºnetimò 

ifadesinin se­ilmiĸ olmasē sºz konusu terimin bu ĸekilde kullanēlmasēnē yaygēnlaĸtērmēĸ ve 

­alēĸmamēzda da ñkurumsal yºnetimò ifadesi tercih edilmiĸtir. (Kēlē­2009: 5) 

¦zerinde fikir birliĵine varēlmēĸ ortak bir tanēmē bulunmamasēna raĵmen ­eĸitli kurumlar ve 

kiĸilerce yapēlan kurumsal yºnetim tanēmlamalarē birbirine benzerlik gºstermektedir. D¿nya 

Bankasē kurumsal yºnetim kavramēnē, bir iĸletmenin beĸeri ve finansal sermayeyi ­ekmesine, 

etkin ­alēĸmasēna, uzun dºnemde ortaklarēna ekonomik katkē saĵlamasēna imkan tanēyan ve 

bunlarē yaparken ait olduĵu toplumun deĵerlerine gºre hareket etmesini saĵlayan kanun, 

yºnetmelik, kurallar ve uygulamalar olarak tanēmlamaktadēr. (Yazgan2017: 3). Benzer ĸekilde, 

literat¿rde sēk­a karĸēlaĸēlan Ira M. Millsteinôēn tanēmēna gºre kurumsal yºnetim; bir ĸirketin 

sermayeyi ­ekmesini, verimli ­alēĸmasēnē, kar elde etmesini ve yasal y¿k¿ml¿l¿klerle birlikte 

toplumun beklentilerini birlikte karĸēlamasēnē saĵlayacak kanun, yºnetmelik ve gºn¿ll¿ ºzel 

sektºr uygulamalarē bileĸimidir (Gregory & Simms 1999: 2). Baĸka bir ifadeyle kurumsal 

yºnetim, ĸirketlerin sermaye ve insan kaynaklarēnē kendine ­ekmesine, etkin performans 

gºstererek hedeflerine ulaĸmasēna, bunlarē yaparken aynē zamanda hukuki zorunluluklarē ve 

toplumsal beklentileri yerine getirmesine yºnelik yasa, d¿zenleme ve gºn¿ll¿ uygulamalarē 

kapsamaktadēr (Yēldērēm & Bilen2014: 40). 

Kurumsal yºnetim sistemleri ve buna baĵlē uygulamalar, ­eĸitli ¿lkelerin farklē toplumsal ve 

ekonomik deĵer ve ilkelerine gºre deĵiĸiklikler gºsterebilmektedir. M¿lkiyet haklarē, finansal 

sistem, firmalar arasē baĵlar, iĸg¿c¿n¿n temsil hakkē, sendikal haklar, yºnetim ideolojileri, 

kariyer yollarē gibi konular ¿lkelerdeki deĵiĸik kurumsal yºnetim model ve uygulamalarēnēn 

ĸekillenmesinde etkili olmaktadēr. Konuya iliĸkin ­alēĸmalar incelendiĵinde, d¿nyada kurumsal 

yºnetim uygulamalarēnda ­eĸitli modeller yer almakla birlikte iki temel model ºn plana 

­ēkmaktadēr: Kēta Avrupasē sistemi ve Anglo Sakson sistemi (¢etin2011: 25-26).  

Kēta Avrupasē sisteminde, pay sahipliĵi daĵēlmamēĸ olup ºzellikle bankalar, bunun yanēnda 

ĸirketler veya aileler iĸletmelerin ana ortaĵē konumundadēr. Bu sistemde, ĸirketlerin uzun 

dºnemli finansman ihtiyacē bankalar tarafēndan karĸēlanmakta ve sonucunda bankalarēn 

hakimiyeti sºz konusu olmaktadēr. ķirketin kontrol¿ ana ortaĵēn elindedir ve ĸirketin yºnetim 

kurulu ¿yeleri ana ortakla yakēn iliĸki i­erisindedir. Sermaye piyasalarēnēn likiditesi d¿ĸ¿kt¿r. 

Kēta Avrupasē sistemi kurumsal yºnetime t¿m paydaĸlar a­ēsēndan yaklaĸmaktadēr. Bu sistemde, 

sadece hisse senedi sahiplerine deĵil ­alēĸanlar, m¿ĸteriler, tedarik­iler, rakipler, devlet ve toplum 

gibi diĵer menfaat sahiplerine de odaklanēlmaktadēr. Bu sistem baĸta Almanya olmak ¿zere, 

Bel­ika, Ķtalya ve Fransa gibi genel olarak Avrupa kētasēnda yer alan ¿lkeler ile Japonyaôda 

uygulanmaktadēr. Anglo Sakson sisteminde ise ĸirkette hissedarlarēn paylarē daĵēnēktēr, bir 

hissedarda yoĵunlaĸma sºz konusu deĵildir. Yºnetim kurulu ¿yeleri kontrol¿ kendi ellerinde 

tutmakta ve herhangi bir hissedarla yakēn iliĸkileri bulunmamaktadēr. Bu bakēmdan baĵēmsēz 

kurul ¿yeleri ºnemli rol ¿stlenmektedir. Sermaye piyasalarēnēn likiditesi olduk­a y¿ksektir. 

Anglo Sakson sistem, kurumsal yºnetime hissedarlar a­ēsēndan yaklaĸmaktadēr. Bu modelde 

iĸletme, pay sahiplerinin ­ēkarlarēna ve ama­larēna hizmet edecek ĸekilde kararlar alēr. 

Dolayēsēyla bu sistemde, kurumsal yºnetimin iĸletme ¿st yºnetimi ile hissedarlar arasēndaki 
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iliĸkiler ¿zerine kurulduĵu sºylenebilir. Buna gºre, pay sahiplerinin vekili olarak yºnetim 

kurulunun ĸirketi, pay sahiplerinin ­ēkarlarē ve ama­larē doĵrultusunda yºnetmesi 

beklenmektedir. Bu sistemin uygulandēĵē ¿lkelere baĸta Ķngiltere ve ABD olmak ¿zere Kanada, 

Avustralya, Yeni Zelanda, Singapur ve B¿y¿k Britanyaônēn eski kolonileri ºrnek gºsterilebilir. 

(¢etin2011: 25-28), (Zengin 2014: 15). 

 

1.2. Kurumsal Yºnetimin Amacē ve Faydalarē 

Kurumsal yºnetimin temel amacē, ĸirketle doĵrudan ve dolaylē iliĸki i­erisinde olan t¿m paydaĸ 

ve menfaat sahiplerinin haklarēnēn korunmasēnē g¿vence altēna almayē hedefleyen bir sistemin 

oluĸturulmasēdēr. Kurumsal yºnetimin ama­larē daha genel olarak ĸºyle sēralanabilir: ķirket ¿st 

yºnetiminin sahip olduĵu g¿­ ve yetkilerini keyfi kullanmasēnēn engellenmesi, yatērēmcēlarēn 

haklarēnēn korunmasē, ĸirket pay sahiplerinin adil ve eĸit muameleye tabi tutulmasēnēn 

saĵlanmasē, ĸirkete iliĸkin menfaat sahiplerinin haklarēnēn korunmasē ve g¿vence altēna alēnmasē, 

ĸirket faaliyetleri ve finansal durumu ile ilgili olarak kamuoyunun aydēnlatēlmasē ve ĸeffaflēĵēn 

saĵlanmasē, yºnetim kurulunun sorumluluklarēnēn a­ēk olarak belirlenmesi, ĸirket ¿st yºnetiminin 

karar ve eylemlerine iliĸkin hesap verme y¿k¿ml¿l¿ĵ¿n¿n saĵlanmasē, uzun vadeli yatērēm yapan 

yatērēmcēlar i­in g¿ven tesis edilmesi ve sermaye maliyetinin d¿ĸ¿r¿lmesi, pay sahipleri ile 

yºneticiler arasēndaki ­ēkar ­atēĸmalarēnēn kurallara baĵlanarak kontrol altēna alēnmaya 

­alēĸēlmasē (Kēlē­2009: 7-8). 

D¿nyanēn bir­ok yerinde yaĸanan muhasebe ve denetim skandallarē ile k¿resel finansal krizler, 

firmalara ve sermaye piyasalarēna duyulan g¿veni azaltmēĸ, yatērēmcēlar ve menfaat sahipleri 

nezdinde bu g¿venin tekrar saĵlanabilmesi i­in, yukarēda mezkur ama­larē sonucunda kurumsal 

yºnetim uygulamalarēna yºnelim t¿m d¿nyada artmēĸtēr. Bu kapsamda kurumsal yºnetim, 

ekonomik verimliliĵi artērmanēn, s¿rd¿r¿lebilir b¿y¿meyi saĵlamanēn ve aynē zamanda yatērēmcē 

g¿veninin kazanēlmasēnēn anahtar unsurlarēndan birisi olarak karĸēmēza ­ēkmaktadēr. Kurumsal 

yºnetim ĸirketin hedeflerinin belirlendiĵi bir yapēyē ortaya koymakta ve bu hedeflere nasēl 

ulaĸēlacaĵēnēn ve performansēn nasēl denetleneceĵinin yollarēnē ­izmektedir. Bu anlamda iyi 

kurumsal yºnetim, ¿st yºnetime ĸirketin ve hissedarlarēn ­ēkarlarē doĵrultusunda hedeflere 

yºnelme i­in uygun teĸvikler saĵlamakta ve etkin denetimi kolaylaĸtērmaktadēr (OECD2004: 9). 

Ayrēca; iyi kurumsal yºnetim uygulamalarē sonucu tesis edilen etkili yºnetim mekanizmasē, 

ĸirket performansēnēn artmasēnē ve kaynaklarēn etkin kullanēmēnē beraberinde getirmektedir. Zira 

etkili bir kurumsal yºnetim, yºnetim kurulu ve ¿st yºnetimin ĸirketin hedefleri doĵrultusunda 

faaliyet gºstermesini temin etmeye yºnelik sistemlerin kurulmasēnē teĸvik eder. Ayrēca, kurumsal 

yºnetim ilkeleri karar verme s¿recinde menfaat sahiplerinin ­ēkarlarēnēn gºzden ge­irilmesini 

vurgulamakta, bunun i­in gerekli yºntemleri a­ēklamakta ve farklē paydaĸlarēn ­ēkarlarēnēn ĸirket 

stratejilerine dengeli ĸekilde yansētēlmasēnēn yolunu a­maktadēr. Bºylece, ĸirket yºnetimi ile 

menfaat sahipleri arasēnda ĸirketin baĸarēsē i­in bir ama­ birliĵine ulaĸēlmaktadēr (TKYD 2007: 

8).  Bununla birlikte, kendi menfaatlerini maksimize etmeye ­alēĸan ĸirket yºnetimi ile (vekil) 

ĸirketin sahibi konumundaki hissedarlar arasēndaki vekalet sorunu da kurumsal yºnetim 

sayesinde ortak bir hedefe ºnceden belirlenen kurallar dahilinde ilerlenerek m¿ĸterek ­ēkarlarēn 

korunmasē ile aĸēlmēĸ olacaktēr. 

 

1.3. Kurumsal Yºnetimin Temel Unsurlarē 
Kurumsal yºnetim anlayēĸē temel olarak; adillik/eĸitlik, sorumluluk, ĸeffaflēk ve hesap 

verebilirlik ilkeleri ¿zerine inĸa edilmektedir (ķekil 1). 
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ķekil-1: Kurumsal Yºnetimin Temel Unsurlarē 

 

 
 

Adillik ilkesi, eĸitlik olarak da ifade edilen bu ilke, anlam olarak aynē niteliktekilere veya aynē 

ĸartlarda olanlara aynē ĸekilde muamele edilmesi anlamēna gelmektedir. SPKôya gºre eĸitlik, 

ĸirket yºnetiminin t¿m faaliyetlerinde pay ve menfaat sahiplerine eĸit davranmasēnē ve olasē ­ēkar 

­atēĸmalarēnēn ºn¿ne ge­ilmesini ifade eder. (SPK 2003: 3). Bu ilke ĸirketin hissedarlarēnēn 

­ēkarlarēnēn korunmasē yanēnda, diĵer ilgili t¿m paydaĸlara m¿mk¿n olduĵunca ve konumlarēnē 

da gºzeterek adil davranmasēnē, aralarēnda ayrēmcēlēk yapmamasēnē, i­eriden bilgi sahibi 

olanlarēn fērsat eĸitliĵini bozacak ĸekilde ticaret yapmasēna izin verilmemesini, bir olayda veya 

iĸlemde yºnetim kurulu ¿yelerinin ve ¿st d¿zey yºneticilerin, ĸirketle ­ēkar ­atēĸmasē durumunu 

yºnetim kuruluna ºnceden beyan etmelerini zorunlu kēlar (Alp & Kēlē­2014: 60-61). 

Adillik/eĸitlik ilkesinin iĸletme faaliyetlerine gereĵince yansētēlmasē, ĸirket yºnetiminin yapēlan 

faaliyetlerdeki tarafsēzlēĵēnē ve g¿venilirliĵini pekiĸtirmesine yardēmcē olur (Yēlmaz & Kaya 

2014: 22). 

Sorumluluk ilkesi, ĸirket yºnetiminin iĸletme adēna yaptēĵē t¿m faaliyetlerin mevzuata, esas 

sºzleĸmeye ve ĸirket i­i d¿zenlemelere uygunluĵunu ve bunun denetlenmesini ifade eder(SPK

2003: 3). Son zamanlarda ºnemi giderek artan kurumsal sosyal sorumluluk uygulamalarēnda, 

ĸirketler faaliyetlerinde sadece yasal d¿zenlemelere uymakla kalmayēp bunlarēn da ºtesine 

ge­erek topluma saygēlē ve duyarlē davranmayē ºn planda tutmaktadērlar. Bu kapsamda, 

y¿r¿t¿len faaliyetler ve alēnan kararlarēn toplumda oluĸturacaĵē etki dikkate alēnmalēdēr (Alp & 

Kēlē­2014: 62). Yapēlan araĸtērmalar, kurumsal sosyal sorumluluk uygulamalarēnēn topluma 

saĵladēĵē katkē yanēnda, ĸirketlere de ºnemli katkēlar saĵladēĵēnē, ĸirketlerin toplumda algēsēnē 

iyileĸtirdiĵini, gerek m¿ĸteri davranēĸlarē gerekse insan kaynaklarē ve finansman alanlarēnda daha 

avantajlē hale getirdiĵini gºstermektedir. Kēsacasē bu ilke ile birlikte, baĸta hissedarlara ve diĵer 

t¿m paydaĸlara karĸē, aldēklarē t¿m kararlardan ve yaptēklarē t¿m iĸlerden dolayē kendilerini 

sorumlu hisseden ĸirket yºneticileri, paydaĸlara ve topluma karĸē daha duyarlē hareket 

edeceklerdir.  

ķeffaflēk ilkesi, ĸirket ile ilgili her t¿rl¿ finansal ve finansal olmayan bilgilerin ĸirketin 

hissedarlarēna ve diĵer t¿m paydaĸlarēna zamanēnda, doĵru, tam, eksiksiz ve anlaĸēlabilir, analiz 

edilebilir, d¿ĸ¿k maliyetle ve kolayca eriĸilebilir bir ĸekilde sunulmasēnē ifade etmektedir (Alp & 

Kēlē­2014: 59). OECDôye gºre ise ñkamuya a­ēklama yapma ve ĸeffaflēkò olarak ele alēnan bu 

ilke kapsamēnda, kurumsal yºnetim ­er­evesi; ĸirketin mali durumu, performansē, m¿lkiyeti ve 

idaresi dahil olmak ¿zere ĸirketle ilgili b¿t¿n maddi konularda doĵru ve zamanēnda a­ēklama 

yapēlmasēnē saĵlamalēdēr (OECD 2004). Yeterince ĸeffaf olmayan ĸirketlerin uzun vadede 

ulusal ve uluslararasē piyasalarda rekabet etmesi, varlēĵēnē s¿rd¿rmesi ve ilgili ­ēkar gruplarēnēn 

istek ve beklentilerini karĸēlamasē pek m¿mk¿n gºr¿nmemektedir (Yēlmaz & Kaya2014: 22). 

Zira ĸeffaflēk ilkesi, iĸletmelerin kamuoyu nezdinde g¿venilirliliĵinin saĵlanmasē ve devam 

ettirilmesi i­in gereken en ºnemli faktºrd¿r. 

Adillik   ķeffaflēk 

 Sorumluluk  Hesap verebilirlik 

Kurumsal Yºnetimin Unsurlarē 
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Hesap verebilirlik, bir konuda yetki kullanan, karar alan, iĸlem yapan veya faaliyette bulunan kiĸi 

veya organēn, kullandēĵē yetki, aldēĵē karar, yaptēĵē iĸlem, y¿r¿tt¿ĵ¿ faaliyet nedeniyle sorumlu 

tutulabilmesi ve kendisinden a­ēklama istenebilmesini ifade eder (Alp & Kēlē­2014: 59). Bu 

ilkenin baĸarēlē bir ĸekilde uygulanabilmesi i­in, ĸirkette her d¿zeyde yetki, gºrev ve 

sorumluluklarēn a­ēk ve net bir ĸekilde belirlenmesi, yetki ve sorumluluĵun orantēlē olmasē, g¿­l¿ 

ve etkin bir i­ kontrol yapēsē ile i­ denetim ve baĵēmsēz dēĸ denetim mekanizmalarēnēn varlēĵē 

ºnem taĸēr (Alp & Kēlē­2014: 61). ķeffaflēk ilkesinin aksine, hesap verebilirlik ilkesi sadece 

faaliyet sonrasēnē kapsamaktadēr (Pamuk­u2011: 136). Bu ilke, diĵer kurumsal yºnetim 

ilkelerinin uygulanmasēnēn teminatē niteliĵindedir, ­¿nk¿ yukarēda mezkur ilkelere riayet 

edilmemesi halinde ilgili kiĸiler hissedarlara ve bazē d¿zenleyici kurumlara hesap vermek 

zorunda kalacak ve hatta ­eĸitli yaptērēmlarla karĸē karĸēya kalacaklardēr. Dolayēsēyla, ĸirketin 

yºnetimine iliĸkin her birimin sorumluluklarē dahilinde hesap verebilirliĵinin ĸirket i­in kurallar 

ve devletin koyduĵu yasalarla artērēlmasē ºnem arz etmektedir. 

 

2. ĶSLAMĶ BAKIķ A¢ISIYLA KURUMSAL Y¥NETĶM 

Ķkinci bºl¿mde anlatēlan sebeplerle kurumsal yºnetim uygulamalarēna olan ilgi t¿m d¿nyada 

artmaya devam etmektedir. Ķyi kurumsal yºnetim uygulamalarēnēn iĸletmeler ¿zerindeki olumlu 

etkileri m¿ĸahede edildik­e bu uygulamalara olan g¿ven artmakta, bu durum da daha baĸarēlē 

kurumsal yºnetim uygulamalarē i­in kiĸi ve kurumlarē arayēĸa itmektedir.  

Bu doĵrultuda, son yēllarda uluslararasē d¿zeyde geliĸtirilen iyi yºnetim ilkeleri ve en iyi 

uygulama kurallarē, iyi kurumsal yºnetimin yalnēzca azami karlēlēĵa ya da ekonomik verimlilik 

veya adil ticarete ulaĸma ile ilgili olmakla kalmayēp aynē zamanda ĸirketlerin evrensel ahlaki 

standartlara gºre yºnetilerek kontrol edilmesini saĵlamaya yºnelik olduĵunu vurgulamaktadēr 

(Lewis 2005: 13-14). Bu a­ēdan deĵerlendirildiĵinde, hayatēn her alanē i­in evrensel ahlaki 

deĵerler ve davranēĸ kurallarē ortaya koyan Ķslam, ­eĸitli h¿k¿mleri ve prensipleriyle kurumsal 

yºnetim alanē i­in de kapsamlē bir ­er­eve sunabilecektir. Hali hazērda, ¿zerinde fikir birliĵine 

varēlmēĸ ya da herhangi bir kurum tarafēndan ortaya konulmuĸ bir Ķslami kurumsal yºnetim 

modeli bulunmamaktadēr. Ancak bu konu, batēlē kurumsal yºnetim anlayēĸēnēn dayandēĵē temeller 

baĵlamēnda Ķslami bakēĸ a­ēsēyla ele alēnabilmektedir.  

¥te yandan, Ķslami finans kavramē t¿m d¿nyada hēzla tanēnmakta, Ķslami finansal ara­lar 

yaygēnlaĸmaktadēr. Bu alandaki 500ôden fazla kuruluĸla birlikte Ķslami bankacēlēk ve finans 

d¿nyada 75ôten fazla ¿lkede faaliyet gºstermektedir. Bir dizi uluslararasē kurum ve bºlgesel 

finans merkezi Ķslami finans ¿r¿nlerinin standardizasyonu i­in ºnemli rol ¿stlenerek 

g¿venilirliĵini arttērmaktadēr. Hemen hemen t¿m ­ok uluslu geleneksel finans gruplarē, ºzel 

kurulmuĸ baĵlē kurum ya da aracēlarēnē kullanarak Ķslami finansal ¿r¿nler satmaktadēr (Ayub

2007: 15). Ķslami finans kurumlarēnēn ve ara­larēnēn artēĸēyla birlikte, bu alandaki kurumlarēn 

iĸleyiĸinde batēlē kurumsal yºnetim anlayēĸēnēn yetersiz kaldēĵē, en azēndan yapēlan iĸlemlerin 

Ķslam hukukuna uygunluĵunun kontrol edilmesi i­in ekstra mekanizmalara ihtiya­ duyulduĵu 

gºzlemlenmiĸ ve ­eĸitli ķerôi yºnetim uygulamalarē ortaya ­ēkmēĸtēr.  

ķerôi yºnetim sisteminin temel amacē, Ķslami finans kurumlarēnēn ¿r¿n, hizmet ve 

uygulamalarēnēn Ķslam hukukuna uygunluĵunu saĵlamaktēr. Bu sistem, ñķerôi uyumsuzluk 

riskiòni (shariah non-compliance risk veya kēsaca shariah risk) de ortadan kaldērmaya yardēmcē 

olur (G¿ney2015: 48). Ancak, her ne kadar batēlē kurumsal yºnetim ilkeleri ile ķerôi yºnetim 

uygulamalarē birlikte uygulanmaya ­alēĸēlsa da her ikisini de kapsayēcē Ķslami kurumsal yºnetim 

modeline olan ihtiya­ gºze ­arpmaktadēr. Ķslami finansēn, alternatif bir yol olarak saĵlam 

temeller ¿zerinde y¿kselmeye devam edebilmesi i­in Ķslami bir kurumsal yºnetim modeli 

oluĸturmak ka­ēnēlmaz gºr¿nmektedir. Literat¿r taramasēnda, bu konuda yapēlan ­alēĸmalarēn, 

batēlē kurumsal yºnetim ilkelerinin Ķslami prensiplerle ne denli ºrt¿ĸt¿ĵ¿n¿n ve Ķslami 

kaynaklarēn kurumsal yºnetime iliĸkin ne t¿r yºnlendirmeler yaptēĵēnēn incelendiĵi gºr¿lm¿ĸt¿r. 

Ayrēca, bazē ­alēĸmalarda batēlē anlayēĸ ile Ķslami d¿ĸ¿nce kurumsal yºnetim ilkeleri a­ēsēndan 
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karĸēlaĸtērēlmēĸtēr. Araĸtērmalarēn ­oĵunda, kurumsal yºnetim i­in Ķslami bakēĸ a­ēsēnēn batēlē 

modellere gºre ­ok daha geniĸ bir ­er­eve ortaya koyduĵu sonucuna varēlmēĸtēr. 

¢alēĸmamēzēn bundan sonraki bºl¿mlerinde, ºnce Ķslami ticaret/iĸ ahlakēndan ve temel 

prensiplerden bahsedilecek daha sonra, kurumsal yºnetime iliĸkin kabul gºrm¿ĸ dºrt temel ilke 

­er­evesinde Ķslami bakēĸ a­ēsē tartēĸēlacaktēr.  

 

2.1. Ķslamôda Ķĸ Hayatē / Ķslami Ticaret Ahlakē ve Temel Prensipler 

Ķslam, sadece inan­ ve manevi meseleler hakkēnda h¿k¿mler ortaya koymamakta, aynē zamanda 

i­timai hayatēn her alanēnda insanlara yol gºstermektedir. Bunun en ºnemli ayaklarēndan birini 

ticari ve ekonomik hayat oluĸturmaktadēr. Ķslam, ortaya koyduĵu evrensel davranēĸ ilkeleriyle ve 

ahlak kurallarēyla ekonomik hayatēn ĸekillenmesine yardēmcē olmakta, aynē zamanda insanlar 

arasēndaki ticari iliĸkilerde uyulmasē gereken kurallarē da belirleyerek bu konuda boĸluk 

bērakmamaktadēr. Ķslamôda; faiz, garar (aĸērē belirsizlik) i­eren iĸlemler, kumar ve ĸans oyunlarē, 

haram sayēlan ¿r¿nlerin alēp satēmē, hērsēzlēk, r¿ĸvet, aldatma vb. gibi yasaklanan faaliyetler 

haricinde ve baĸkalarēnēn zararēna iĸlem yapmayacak ĸekilde insanlarēn her yoldan para 

kazanmalarē ve iĸ yapmalarēna izin verilmekte ve hatta bu teĸvik edilmektedir.  

Yukarēda bahsedilen kural ve prensipler Ķslamôda baĸta Kuran ve s¿nnet olmak ¿zere ­eĸitli 

kaynak ve ĸekillerle insanlara bildirilmiĸtir. D¿nyaya ait fiiller ve kurumlar i­in ibadetler, ahlak 

kurallarē ve muamelat olarak ifade edilen yºntem ve eylemleri de i­ine alan kurallar ve kurumlar 

manzumesi bulunmaktadēr (ķekil 2). Ķslam hukukun kapsadēĵē t¿m h¿k¿mlere ise terminolojik 

olarak ķeriat (ĸartlar, hukuk kurallarē) adē verilmektedir. Ķslam hukuku, insanla insan ve insanla 

eĸya arasēndaki iliĸkileri d¿zenleyen en ayrēntēlē hukuk sistemlerinden birisidir. Bu kapsamda 

Ķslam hukuku; inan­, temizlik, ibadet, aile hayatē, ceza hukuku, savaĸ hukuku, yeme i­me, giyim 

kuĸam alanlarēnē ve ekonomik/ticari hayata iliĸkin M¿sl¿manlarēn uymalarē gereken kurallarē 

kapsamaktadēr (Yanpar, 2015: 41-44). Bunu Hasan (2011) ĸºyle dile getiriyor: Ķslam ne sadece 

bir dindir ne de bir ideolojik vizyondur. V¿cut, ruh ve akēl arasēnda pratik bir yaĸam ve denge 

sistemidir. Ķslamiyet akide (inan­), ķeriat ve ahlakē (etik) i­eren kapsamlē bir dindir. 

 

ķekil 2: Ķslami Kurallar 

 

 

 
Kaynak: (Yanpar, 2015: 41-44) 

 

T{[!a 

Tƴŀƴœ 
(Akide) 

DǀǊŜǾƭŜǊ 
ό ŜǊƛŀǘύ 

Muamelat 

Ekonomik 
TƭƛǒƪƛƭŜǊ 

Toplumsal 
TƭƛǒƪƛƭŜǊ 

Sosyal 
TƭƛǒƪƛƭŜǊ 

TōŀŘŜǘ 

Ahlak 



 

60  

Ķslam hukuku ve Ķslami ekonomik d¿ĸ¿nce yapēsē ile modern batēlē hukuki ve ekonomik d¿zen 

arasēnda ciddi felsefi farklēlēklar bulunmaktadēr. G¿n¿m¿z hukuki ve ekonomik d¿zeninde insan, 

kendisine her koĸulda maksimum fayda saĵlamaya ­alēĸan ve buna gºre se­imler yapan, rasyonel 

davrandēĵē kabul edilen ve hep kendi ­ēkarlarēnē d¿ĸ¿nen bir varlēk olarak algēlanmaktadēr. Buna 

gºre, insanēn belirli haklarē vardēr ve bu haklarē kendi ­ēkarlarē doĵrultusunda dilediĵi gibi 

kullanabilir. Dolayēsēyla insan, ñekonomik insanò olarak kabul edilmektedir. Ancak Ķslami 

ekonomik ve hukuki bakēĸ a­ēsēndan ñekonomik insanò kabul edilemez. Ķnsana verilen haklar 

aynē zamanda ºdev ve sorumluluklarē da birlikte getirir. Ķnsan, baĸta Allahôa daha sonra topluma 

karĸē sorumludur. Hukuki ve ekonomik iliĸkilerde, ­aĵdaĸ batēlē anlayēĸta ferdiyet­ilik ºne 

­ēkarken, Ķslamôēn ekonomik ve hukuki bakēĸē toplumcudur (Yanpar, 2015: 56). M¿sl¿manlarēn 

iĸ hayatēnda, sadece karlarēnē en ¿st d¿zeye ­ēkarmayē ve kendi ­ēkarlarēnē korumayē hedeflemesi 

sºz konusu olamaz, ­¿nk¿ Ķslam koyduĵu ilke ve ahlaki prensiplerle insanlara kendi ­ēkarlarēnē 

korumaktan ºte toplumun refahēnē y¿kseltmeyi, en yakēn ­evreden baĸlamak ¿zere t¿m 

toplumdan sorumlu olmayē emretmekte ve t¿m hayvanlar ve bitkiler dahil doĵal ­evreyi de 

koruyarak s¿rd¿r¿lebilir b¿y¿meyi teĸvik etmektedir.  

Ķslami ekonomik ve ticari sistem, aĸaĵēda ºzetlenen prensiplerle sosyal adaleti saĵlamaya ­alēĸan 

ve toplumsal ve bireysel yaĸamēn her alanēnda denge kurmayē hedefleyen bir sistemdir (Yanpar, 

2015: 55): 

- Allahôēn her ĸeyin tek sahibi olduĵunu bilmek, 

- Doĵru sºzl¿ ve d¿r¿st olmak, 

- Sosyal adaleti ve yardēmseverliĵi teĸvik etmek, 

- Ķsrafē ºnlemek, baĸkasēnēn hakkēnē gasp etmemek, 

- Ekonomik ve sosyal kalkēnmayē saĵlamak, 

- Kaynaklarēn daĵēlēmēnē optimize etmek ve eĸitlik­i kaynak daĵēlēmē saĵlamak, 

-  Ķstif­ilikten, tekelcilikten ve aylaklēktan uzak durmak, 

- Allahôēn verdiĵi nimetleri korumak ve kollamak, 

- Sorumluluĵun esas olduĵu piyasa yaratmak. 

Ķslami ekonomik prensipler ve kurumsal yºnetimin ama­ ve hedefleri birlikte 

deĵerlendirildiĵinde, her ikisinin bir­ok yºnden benzer niteliklere sahip olduĵu gºr¿lmektedir. Ķĸ 

hayatēnda ve yºnetim mekanizmasēnda, Ķslam hukukuna riayet edildiĵi takdirde, batēlē kurumsal 

yºnetim modellerinin gereklerinin b¿y¿k ºl­¿de yerine getirilmiĸ olacaĵē ve hatta ºtesine 

ge­ileceĵi, Ķslami prensiplerin kurumsal yºnetim ilkelerini de kapsayacak ĸekilde daha geniĸ bir 

­er­eveye sahip olduĵu, ĸirket ve paydaĸlarēna ek olarak t¿m topluma karĸē sorumlu bir yºnetim 

anlayēĸē ortaya koyduĵu anlaĸēlmaktadēr.  

Sonu­ olarak Ķslami deĵerler; ĸirket yºnetimi ve yºnetim kuruluna hissedarlarēn ve diĵer menfaat 

sahiplerinin ihtiya­larēnē karĸēlayēp, aynē zamanda Allah'ēn emir ve yasaklarēnē gºzeterek 

gºrevlerini yerine getirmeyi zorunlu kēlmaktadēr. Bu nedenle Ķslami kurumsal yºnetim, 

Ķslamiyetôte ­ok ºnemli olan hesap verebilirlik, ĸeffaflēk, sorumluluk ve adillik deĵerlerin 

y¿kseltilmesini ama­lar (Larbsh2015: 143). 

 

2.2. Ķslami Perspektiften Kurumsal Yºnetimin Temel Unsurlarē 

2.2.1. Adillik/Eĸitlik: 

Hayatēn her alanēnda Ķslamôēn emir ve yasaklarēna uymak durumunda olan M¿sl¿manlar, t¿m 

iĸlerinde adil olmak ve taraflar arasēnda ayērēm yapmadan aynē ĸartlar altēnda herkese eĸit 

davranmak zorundadērlar. Adalet prensibi ºzellikle ticari iĸlemleri d¿zenleyen ilkelerin baĸēnda 

gelip, her ĸeyde dengeyi ve d¿r¿st muameleyi gºzetmek anlamēna gelmektedir. Bu konuda 

Kurôan-ē Kerimôde, ñ Ey iman edenler! Allah i­in hakkē ayakta tutan, adaletle ĸahitlik eden 

kimseler olun. Bir topluluĵa duyduĵunuz kin, sizi ©dil davranmamaya itmesin. Adaletli olun; bu, 
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Allah korkusuna daha ­ok yakēĸan bir davranēĸtēr.ò (K.5:8)
2
 buyrulmaktadēr.  Baĸka ©yetlerde de, 

ñEy iman edenler! Adaleti titizlikle ayakta tutan, kendini, ana-babanēz ve akrabanēz aleyhinde de 

olsa Allah i­in ĸahitlik eden kimseler olun.ò (K.4:135). ñDe ki: Ben Allah'ēn indirdiĵi Kitab'a 

inandēm ve aranēzda adaleti ger­ekleĸtirmekle emrolundum.ò( K.42:15). ñMallarēnēzē aranēzda 

haksēz sebeplerle yemeyin. Kendiniz bilip dururken, insanlarēn mallarēndan bir kēsmēnē haram 

yollardan yemeniz i­in o mallarē hakimlere (idarecilere veya mahkeme hakimlerine) vermeyin.ò 

(K.2:188)  denilerek bu durum vurgulanmaktadēr. Gºr¿ld¿ĵ¿ gibi; Allahôa iman eden kimsenin, 

ister d¿ĸmanē isterse en yakēn akrabasē olsun t¿m varlēklara karĸē ©dil olmasē gerektiĵi olduk­a 

a­ēktēr (Ayub2007: 64-65). 

Ķslam m¿minleri m¿ĸterek karar verme, hoĸgºr¿l¿ olma, sivil ve siyasi ºzg¿rl¿ĵe saygē gºsterme 

ve sorunlarēn adil yºntemlerle ­ºz¿lmesi hususlarēnda da teĸvik eder. (Larbsh 2015: 146-147). 

Bu durum ĸu ayet ve hadislerle ifade edilmiĸtir: ñ... insanlar arasēnda h¿kmettiĵiniz zaman 

adaletle h¿kmetmenizi emreder.ò (K.4:58). ñéaralarēnē adaletle d¿zeltin ve (her iĸte) adaletli 

davranēn. ķ¿phesiz ki Allah, ©dil davrananlarē sever.ò (K.49:9). ñ Ve eĵer h¿k¿m verirsen, 

aralarēnda adaletle h¿kmet. Allah ©dil olanlarē sever.ò (K.5:42). ñCen©b-ē Hakkôēn, yºnetici 

yaptēĵē bir kimse, yºnettiĵi insanlarē aldatarak ºl¿rse, Allah Te©l© ona cennet y¿z¿ gºstermez.ò 

(Buh©r´, Ahk©m 8; M¿slim, Ķm©re 21). ñM¿sl¿manlarēn iĸlerini ¿stlenip de onlar i­in ­alēĸēp 

­abalamayan hi­bir yºnetici, onlarla birlikte cennete giremez.ò (M¿slim, Ċm©n 229, Ķm©re 22). 

Ķnsanlara eĸit ve adil davranma konusunda Hz. Peygamberimizin (sav) veda hutbesinde sºylediĵi 

ĸu sºzler de gºz ºn¿nde bulundurulmalēdēr: ñArapôēn Arap olmayana, Arap olmayanēn da Arap 

¿zerine ¿st¿nl¿ĵ¿ olmadēĵē gibi; kērmēzē tenlinin siyah ¿zerine, siyahēn da kērmēzē tenli ¿zerinde 

bir ¿st¿nl¿ĵ¿ yoktur.ò (http://samsun.diyanet.gov.tr). Ticari iĸlemlerdeki adalet ise ĸu ayette 

vurgulanmēĸtēr: ñ¥l­t¿ĵ¿n¿z zaman tastamam ºl­¿n ve doĵru terazi ile tartēn. Bu, hem daha 

iyidir hem de neticesi bakēmēndan daha g¿zeldir (K.17:35)ò. ñ¥l­¿y¿ adaletle tutun ve eksik 

tartmayēn.ò (K.55:9). ñEksik ºl­¿p noksan yapan hilek©rlara yazēklar olsun!ò (K.83:1) 

Yaĸamēn her alanēnda adillik ilkesine uyarak davranēlmasē gerektiĵini ortaya koyan t¿m bu Ķslami 

h¿k¿mlere gºre insan, elbette ki ticari hayat ve yºnetimde de adillik ve eĸitlik prensipleri 

­er­evesinde hareket etmelidir. Dolayēsēyla bu durum, iyi kurumsal yºnetim uygulamalarēnē 

beraberinde getirecektir. 

Ayrēca Ķslami ilkeler baĵlamēnda, batēlē kurumsal yºnetim modellerinin adalet ve eĸitlik anlayēĸē 

daha da geliĸtirilebilecektir. Zira, Ķslami anlayēĸa gºre, sadece ĸirketin hissedarlarē arasēnda adil 

davranmak ya da menfaat sahiplerine eĸit muamele etmek yetersiz kalmakta, t¿m bir toplumun 

­ēkarlarē d¿ĸ¿n¿lerek sosyal adalet ve gelir daĵēlēmēnda eĸitlik de bu kapsamda 

deĵerlendirilmektedir. Ķslamôda faizin, aĸērē belirsizlik i­eren iĸlemlerin, karaborsacēlēĵēn, 

spek¿latif faaliyetlerin ve tekelci yaklaĸēmlarēn yasaklanmasēnēn bir amacē da budur. 

¥rneĵin, faiz uygulamalarēnda bir borcun, yatērēmēn ya da ticaretin finansmanēnda ºnceden 

belirlenmiĸ bir ¿cretin ºdenmesi, bir tarafēn ­ēkarēnē garanti altēna alērken diĵerini riske maruz 

bērakmakta ve bu da adaletsiz bir uygulamaya sebebiyet vermektedir (Akten ¢¿r¿k2013: 21). 

Ayrēca, bankacēlēk ve finans sisteminin geliĸtiĵi ¿lkelerde zenginlik ve refah d¿zeyinde 

olaĵan¿st¿ artēĸlar olmakta ancak aynē zamanda ulusal ve uluslararasē ­apta gelir ve zenginlik 

daĵēlēmēnda eĸitsizlik giderek artmaktadēr. Dolayēsēyla, sistemde adaletsizliĵe sebep olan faiz 

Ķslamôda yasaklanmēĸtēr. Benzer ĸekilde; aĸērē belirsizlik i­eren iĸlemler, karaborsacēlēk, 

spek¿latif faaliyetler ve tekelci yaklaĸēmlar da kiĸiler arasēnda adaletsizliĵe yol a­an 

faaliyetlerdir. 

 

2.2.2. ķeffaflēk 

Kamuyu aydēnlatma olarak da bilinen bu ilke, Ķslami kaynaklarca aktarēlan ahlaki prensiplerde 

sēk­a vurgulanmaktadēr. Yapēlan t¿m iĸlerde ĸeffaf olmak, doĵru bilgiyi istenilen zamanda ilgili 

                                                      
2
 Kuran-Ƥ YŜǊƛƳΩŘŜƴ ȅŀǇƤƭŀƴ ŀƭƤƴǘƤƭŀǊ ƳŜǘƴƛƴ ŘŜǾŀƳƤƴŘŀ Řŀ ōǳ ǒŜƪƛƭŘŜ ƎǀǎǘŜǊƛƭƳƛǒǘƛǊΦ .ƛǊƛƴŎƛ ǊŀƪŀƳ ǎǳǊŜȅƛΣ ƛƪƛƴŎƛ 
ǊŀƪŀƳ ŀȅŜǘ ǎŀȅƤǎƤƴƤ ƎǀǎǘŜǊƳŜƪǘŜŘƛǊΦ 
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kiĸilere aktarmak Ķslam kaidelerince M¿sl¿manlardan beklenilen bir davranēĸ bi­imidir. Zaten 

iman eden kimseler, her yaptēklarē eylemin meleklerce kayda alēndēĵēna ve Allah katēnda 

bilindiĵine inanmaktadēr. [ñO, karada ve denizde ne varsa bilir; O'nun ilmi dēĸēnda bir yaprak bile 

d¿ĸmez. O yerin karanlēklarē i­indeki tek bir taneyi dahi bilir.ò( K.6:59)] Dolayēsēyla iyi veya 

kºt¿ yapēlan her iĸin ahiret g¿n¿nde herkes tarafēndan bilineceĵine ve bunun sonucuna 

katlanēlacaĵēna inanmak, bu d¿nyada yapēlan iĸlerin gizli tutulmasēnē manasēz kēlmaktadēr.  

Ķslamôa gºre insan, t¿m eylemlerinde ilgili taraflara olabildiĵince ĸeffaf olmasē gerektiĵi gibi, 

ºzellikle iĸ hayatēnda da bu prensibi ĸiar edinmelidir. Zira Ķslami ticaret prensiplerinde 

yasaklanan ĸeylerin baĸēnda, baĸkalarēnē aldatma ve bunun ¿zerinden kazan­ elde etme 

gelmektedir. Bazē hadislerde bu konudan ĸºyle bahsedilir: ñG¿venilir d¿r¿st t¿ccar ahirette 

ĸehitlerle birlikte olacaktērò (Ķbn M©ce, Tic©r©t, 1). ñKiĸinin, kusurunu sºylemeden bir ĸeyi 

m¿ĸteriye satmasē caiz olmazò (Ķbn Mace, ñTic©r©tò, 1). 

Ķslami sistem; finansal iĸlemlerin kayētlarēnēn g¿ncel, doĵru ve adil ĸekilde tutulmasē gerektiĵini 

vurgulamaktadēr. Kuran-ē Kerimôde bu ilke ĸu ayetlerle sunulmaktadēr: ñEy iman edenler! 

Belirlenmiĸ bir s¿re i­in birbirinize bor­landēĵēnēz vakit onu yazēn. Bir k©tip onu aranēzda 

adaletle yazsēn. Hi­bir k©tip Allah'ēn kendisine ºĵrettiĵi gibi yazmaktan geri durmasēn; (her ĸeyi 

olduĵu gibi) yazsēn. ¦zerinde hak olan kimse (bor­lu) da yazdērsēn, Rabbinden korksun ve 

borcunu asla eksik yazdērmasēné B¿y¿k veya k¿­¿k, v©desine kadar hi­bir ĸeyi yazmaktan 

sakēn ¿ĸenmeyin. Bºyle yapmanēz Allah nezdinde daha adaletli, ĸehadet i­in daha saĵlam, 

ĸ¿pheye d¿ĸmemeniz i­in daha uygundur.ò (K.2:282). ñYolculukta olur da, yazacak kimse 

bulamazsanēz (borca karĸēlēk) alēnmēĸ bir rehin de yeterlidir. Birbirinize bir emanet bērakērsanēz, 

emanet bērakēlan kimse emaneti sahibine versin ve (bu hususta) Rabbi olan Allah'tan korksun. 

ķahitliĵi bildiklerinizi gizlemeyin. Kim onu gizlerse, bilsin ki onun kalbi g¿nahk©rdēr. Allah 

yapmakta olduklarēnēzē bilir.ò( K.2:283). Sºz konusu ayetler, t¿m ticari iĸlemlerin d¿r¿st, 

g¿venilir, y¿ksek ahlaki davranēĸa sahip ve herkese adil davranabilen iyi bir adam tarafēndan 

kaydedilmesi ve saklanmasē zorunluluĵunu getirmiĸtir (Hafeez2013: 101). 

Ķslam, aynē zamanda sºzleĸmeler ve anlaĸmalara iyi niyet y¿k¿ml¿l¿ĵ¿ getirir. Bu da doĵru olanē 

yapmak, tam ve d¿r¿st a­ēklama/bildirim yapmak ve y¿k¿ml¿l¿kleri gerektiĵi ĸekilde yerine 

getirmek i­in olumlu adēmlar atmayē gerektirir. Ayrēca Ķslami deĵerler, Ķslamôēn beĸ ĸartēndan biri 

olan zekatēn d¿zg¿n hesaplanēp doĵru miktarda verilebilmesi i­in ger­ek ve d¿r¿st finansal 

durum a­ēklamasē ve tam bilgilendirme yapmanēn gereĵini vurgular. (Larbsh2015: 145). 

Benzer ĸekilde, akit i­in gerekli olan herhangi bir bilginin gizlenmesi, Ķslamôēn iĸ ahlakē ilkelerini 

ihlal eden ºnemli bir noktadēr. Kendisinden bilgi gizlenen taraf, akitte dezavantajlē konuma 

d¿ĸ¿p akdi feshetme hakkēna sahiptir. Sºzleĸmeyle ilgili herhangi bir bilgiyi gizleme veya 

taraflarca akdin oluĸturulmasē esnasēnda akdin konusunu oluĸturan malēn ºzellik ve niteliklerinin 

veya mukabil deĵeri konusunda garar ve bilgisizliĵin farkēnda olmama durumu da Ķslam 

hukukunca yasaklanmēĸtēr (Ayub2007: 67).   

Ķlgili taraflara doĵru bilgi sunma konusunda diĵer bir kaide ise, yeteri derecede bilgi sahibi 

olmayan m¿ĸterilere yºnelik malēn kalitesine iliĸkin yanlēĸ bilgilendirmenin yasaklanmēĸ 

olmasēdēr. Bu ĸekilde kiĸi ¿r¿n¿n¿ piyasada ger­ekte olmadēĵē ĸekilde m¿ĸterileri yanēltarak 

sunmuĸ olmaktadēr. Manip¿lasyon ve ºl­¿s¿z pazarlama ger­eklere dayanmadēĵēndan mallarēn 

bu ĸekilde piyasaya sunulmasē Ķslami ahlaki deĵerlere uygun deĵildir. Peygamberimiz (sav) ĸºyle 

buyurmuĸtur: "Alēĸ veriĸte ­ok yemin etmekten sakēnēnēz. Yemin mala s¿r¿m kazandērēr; fakat 

sonra mahveder." (M¿slim, M¿s©k©t, 132). Dolayēsēyla pazarda mallarēn satēlmasē i­in yapēlan 

yanlēĸ reklam da bu yasaklamanēn kapsamēna d©hildir. Ayrēca baĸka bir rivayet ĸºyledir: 

Peygamberimiz (sav) pazarda bir buĵday sergisine uĵradē. Elini buĵday yēĵēnēnēn i­ine daldērdē, 

parmaklarē ēslandē. Bunun ¿zerine satēcēya: - ñEy z©h´reci! Bu ēslaklēk nedir?ò buyurdu. Adam: - 

ñEy Allah'ēn Res¾l¿! Yaĵmur ēslattēò dedi. Res¾l-i Ekrem: - "Ķnsanlarēn gºr¿p aldanmamasē i­in 

o ēslak kēsmē ekinin ¿st¿ne ­ēkarsaydēn ya! Kim bizi aldatērsa, bizden deĵildir" buyurdu (M¿slim, 

"Ķman", 164) (Ayub2007: 66). 

Sonu­ olarak, hayatēn her alanēnda ve ºzellikle ticari hayatta ĸeffaflēĵē teĸvik eden Ķslami 
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prensipler, yºneticilere ve ilgili taraflara bu konuda ciddi sorumluluklar y¿klemektedir. Ķslami 

anlayēĸ, batēlē kurumsal yºnetim modellerine nazaran ĸeffaflēk kavramēnē ­ok daha geniĸ 

perspektiften ele almakta, kamuyu bilgilendirmede insanlara daha fazla sorumluluklar 

y¿klemekte, belirttiĵi emir ve yasaklarla eksik ve yanlēĸ bilgilendirmelerin ºn¿nde ge­mektedir. 

Dahasē, ĸeffaflēĵēn gereklerini sadece evrensel deĵerlere baĵlamakla kalmayēp, ilahi h¿k¿mlerin 

bir sonucu olarak gºrerek hem bu d¿nya hem de ahiret i­in bir sorumluluk olarak kabul 

etmektedir. 

 

2.2.3. Sorumluluk 

M¿sl¿manlar, ruh ve bedenleri dahil bu d¿nyada sahip olduklarē her ĸeyin Allah tarafēndan birer 

emanet olarak verildiĵine ve bunlarē Allahôēn rēzasē dahilinde kullanmalarē gerektiĵine inanērlar. 

Dolayēsēyla Ķslamôda sorumluluk ­ok geniĸ ­apta ele alēnmēĸtēr. Ķnsanlar kendinden baĸlayarak 

t¿m sahip olduklarēndan ve ­evresinden Allahôēn koyduĵu kurallar ­er­evesinde sorumlu 

tutulmuĸtur. Sorumluluk ve g¿ven duygusu ĸu ayetlerle vurgulanmēĸtēr: ñBiz emaneti, gºklere, 

yere ve daĵlara teklif ettik de onlar bunu y¿klenmekten ­ekindiler, (sorumluluĵundan) korktular. 

Onu insan y¿klendi.ò (K.33:72). ñEy iman edenler! Allah'a ve Peygambere hainlik etmeyin; 

(sonra) bile bile kendi emanetlerinize hainlik etmiĸ olursunuz.ò (K.8:27) M¿sl¿manlar nasēl ki 

t¿m davranēĸlarēnda Ķslami ilkelere uymak sorumluluĵunu taĸēmaktadēr, aynē ĸekilde iĸ hayatē ve 

yºnetimde t¿m paydaĸlara karĸē, hem kanuni gerekliliklere hem de dini prensiplere uyma ve bu 

bakēmdan denetlenme y¿k¿ml¿l¿ĵ¿ne tabidirler.  

Ayrēca Ķslam, kurumsal sosyal sorumluluĵun kapsamēnē geniĸletmekte, i­eriĵini 

zenginleĸtirmekte ve bu bakēmdan yºneticiler i­in daha baĵlayēcē h¿k¿mler ortaya koymaktadēr. 

Zira, Ķslamôda ticaretin nihai amacē sadece kar elde ederek zenginliĵin maksimize edilmesi deĵil, 

bunun yanēnda sosyal refahēn artērēlmasē ve gelir daĵēlēmēnda adaletin saĵlanmasēdēr. Aynē 

zamanda, doĵal ­evreye zarar verilmemesi hakkēndaki bir­ok ayet ve hadis, iĸletmeleri 

s¿rd¿r¿lebilir b¿y¿me hakkēnda yºnlendirmektedir.  

¢evreye karĸē sorumlulukta, doĵal kaynaklarēn t¿ketilmesine dair esaslarda Ķslamôēn israf 

hususuna bakēĸē ayrēca ºnem arz etmektedir. Ķsraf, insanēn kendine helal kēlēnan ĸeylerin 

kullanēmēnda aĸērēya ka­masē, ihtiyacēndan fazlasēnē t¿ketmesi ve itidalli davranmamasēdēr. 

Ķsrafēn haram sayēldēĵēna dair pek ­ok ayet ve hadis gºsterilebilir: ñZira bºylesine sa­ēp 

savuranlar ĸeytanlarēn dostlarēdērlar.ò (K.17:27).  ñ(O kullar), harcadēklarēnda ne israf ne de 

cimrilik ederler; ikisi arasēnda orta bir yol tutarlar.ò (K.25:67) ñéyeyin, i­in, fakat israf etmeyin; 

­¿nk¿ Allah israf edenleri sevmez.ò (K.7:31). ñSavurganlēkla cimrilik arasēnda bir yolu tutturan 

kimse, fakirlik gºrmeyecektir.ò (Ahmed b. Hanbel, M¿sned, 1/447). ñ Akarsudan abdest alērken 

bile israf etmeyin.ò (Ķbn M©ce, Tahare, 48). Ayrēca, bir hayvanēn a­lēk veya hastalēktan ºlmesine 

izin verme, mahsullerle uzun s¿re ilgilenmeyerek boĸa giderme veya uzun s¿re ihmal edilmek 

suretiyle tarēm arazilerinin bozulmasēna gºz yumma gibi ihmaller nedeniyle yapēlan pasif 

tahribat, deĵerli varlēklarēn kaybēna sebep olduĵu i­in Ķslam hukukuna aykērēdēr ve daha ºnemlisi 

m¿lkiyetin korunmasē amacēnē zedeler. Bu sebeplerle, Ķslamôda sahip olunan ĸeyleri iyi idare 

etmek ve onlarē kendi menfaati ve genel olarak toplum yararēna kullanmak, mal sahibinin 

sorumluluĵundadēr. Dolayēsēyla, mal sahibinin her ne ama­la olursa olsun kendi m¿lk¿ne zarar 

verme ve onu yok etme hakkē yoktur (Kamalē2015:146-152). 

Sorumluluk ilkesi, Ķslami perspektiften sºzleĸmeler ve finansal akitler a­ēsēndan da incelenebilir. 

Ķslamôda akit, taraflarēna ­eĸitli hak ve sorumluluklar y¿kler. Sorumlu taraf, sorumluluĵunu 

anlaĸma ve veya akitte belirtildiĵi ĸekilde yerine getirmelidir. Ķslam sadece akitlerdeki 

sorumluluklarēn deĵil aynē zamanda verilen sºzlerin ve tek yºnl¿ anlaĸmalarēn da yerine 

getirilmesini istemektedir. Zira Ķslamôda m¿nafēklēĵēn iki temel ºzelliĵinden birisi olarak verilen 

sºzlerin yerine getirilmemesi gºr¿l¿r. Bu bir ayette ĸºyle ifade edilmiĸtir: ñBir de verdiĵiniz sºz¿ 

yerine getirin. ¢¿nk¿ verilen sºz sorumluluk doĵururò (K. 17:34). ¢aĵdaĸ Ķslam ©limlerinin ­oĵu 

verilen sºzlerin baĵlayēcē olduĵu kanaatindedir. Ķslami finansta sºz verme ve verilen sºz¿n 

baĵlayēcēlēĵē ñsatēn alma emriyle murabahaò, ñleasing (finansal kiralama)ò, ñazalan m¿ĸarekeò 
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gibi iĸlemlerde de b¿y¿k ºnem arz eder. T¿m bu d¿zenlemelerde eĵer sºz veren kiĸi verdiĵi sºz¿ 

yerine getirmezse bu durumda kendisine sºz verilen, sºz¿n yerine getirilmemesinden 

kaynaklanan kaybē tazmin ettirme hakkēna sahiptir (Ayub2007: 67-68). 

Konuya diĵer bir bakēĸ a­ēsē da Ķslami finans enstr¿manlarēnēn nitelikleri etrafēnda 

ĸekillenmektedir. Sermaye, emek, maliyet, kar, zarar ve risk gibi kavramlarēn paylaĸēlmasē 

esasēna dayanan mudarabe, muĸareke, m¿saveme ve murabaha gibi sistemler ve benzer ortaklēk 

yapēlarē, ger­ekleĸtirilen faaliyetlerdeki katēlēm oranēnē artērmakta ve yºneticilerle birlikte 

­alēĸanlarē, pay sahiplerini ve aslēnda t¿m paydaĸlarē aktif hale getirmektedir. Dolayēsēyla bu 

sistemin getirdiĵi finansal ara­ ve yapēlar da bunu desteklemekte, ortaklēk yapēsēnē g¿­lendirerek 

m¿ĸterek ­ēkarlar doĵrultusunda hareket etmeyi teĸvik etmektedir (Choudhury & Hoque 2006: 

123-124). Bu yapēlar sayesinde, sorumluluk sadece ĸirket sahiplerinin ¿zerinde deĵil t¿m 

paydaĸlarda olacaktēr. Bu da herkesin herkese karĸē sorumlu olduĵu bir sistem oluĸturulmasēna 

zemin hazērlayacaktēr. 

 

2.3.4. Hesap verebilirlik 

Ķnanan insanlar nazarēnda, d¿nyadaki t¿m kaynaklar Allahôtan gelmiĸtir ve t¿m 

varlēĵēn/zenginliĵin sahibi Allahôtēr. Bireyler sadece emanet­ilerdir ve hesap verebilirliĵin nihai 

hedefi Allah'a hesap vermektir (Lewis 2005: 17). Aslēnda hesap verebilirlik kavramē, 

sorumluluk ilkesinin bir sonucudur. Ķslam, insanlarēn sorumlu olduĵu ĸeylerden hesaba 

­ekileceĵini sºyler ki bu, insanēn kendi bedeninden baĸlayarak sahip olduĵu ve kontrol ettiĵi her 

ĸeyi ve ayrēca i­inde bulunduĵu toplum ve ­evreyi kapsamaktadēr. Bu Kuranôda ĸºyle ge­er: 

ñNihayet o g¿n (d¿nyada yararlandēĵēnēz) nimetlerden elbette ve elbette hesaba ­ekileceksiniz.ò 

(K.102:8). Dolayēsēyla bu bilin­le hareket edecek yºneticiler de ĸirket yºnetiminde hissedarlara, 

diĵer menfaat sahiplerine ve t¿m topluma karĸē hesap verme bilinciyle hareket edeceklerdir. 

Ķslamôda hesap verme prensibinden pek ­ok ayet ve hadiste bahsedilmiĸtir. Bunlardan bazēlarē: 

ñAllah herkese kazandēĵēnēn karĸēlēĵēnē vermek i­in (onlarē diriltecektir.) Kuĸkusuz Allah, hesabē 

­abuk gºrendir.ò (K.14:51). Biz, kēyamet g¿n¿ i­in adalet terazileri kurarēz. Artēk kimseye, hi­bir 

ĸekilde haksēzlēk edilmez. (Yapēlan iĸ,) bir hardal tanesi kadar dahi olsa, onu (adalet terazisine) 

getiririz. Hesap gºren olarak biz (herkese) yeteriz. (K.21:47) ñHepiniz ­obansēnēz. Hepiniz 

g¿tt¿ĵ¿n¿z s¿r¿den sorumlusunuz. Ąmir memurlarēnēn ­obanēdēr. Erkek ailesinin ­obanēdēr. 

Kadēn da evinin ve ­ocuĵunun ­obanēdēr. Netice itibariyle hepiniz ­obansēnēz ve hepiniz id©re 

ettiklerinizden sorumlusunuz.ò  (Buh©r´, Ves©y© 9; M¿slim, Ķm©re 20.)  

Batē kurumsal yºnetim modelleri, insanlarē yazēlē ve ºnceden belirlenmiĸ t¿m y¿k¿ml¿l¿klerden 

sorumlu yaparken Ķslamiyet, Kuran'ēn farklē ayetlerinde vurgulandēĵē ¿zere t¿m sºzl¿ vaatlerin de 

hesap verebilirliĵini istemektedir (Ahmed vd.2013: 10-11): ñEy iman edenler! 

Yapmayacaĵēnēz ĸeyleri ni­in sºyl¿yorsunuz?ò (K.61:2) Dolayēsēyla Ķslam, hesap vermenin 

kapsamēnē geniĸletmekte, yºneticilerin sadece yazēlē metinler ¿zerinden deĵil t¿m sºzlerinden de 

hesap verebilir konumda olmalarēnē ºne s¿rmektedir. 

Sonu­ olarak; Ķslamôdaki hesap verebilirlik, ­ift yºnl¿ bir hesap verme anlayēĸēnē iĸaret eder: 

ºnce Allahôa karĸē daha sonra topluma karĸē hesap verme y¿k¿ml¿l¿ĵ¿ (Kasim vd. 2013:4). Bu 

d¿sturu i­selleĸtirmiĸ bir insan iyi ya da kºt¿ yaptēĵē t¿m iĸlerden, aldēĵē t¿m kararlardan hesaba 

­ekileceĵini bildiĵi i­in t¿m iĸlerinde Allahôēn emir ve yasaklarēna riayet eder. Dolayēsēyla 

insanlarē kandērmaz, herkese d¿r¿st ve adil ĸekilde davranēr ve t¿m toplumun refahē i­in hareket 

eder. Bu ĸekilde algēlanan hesap verebilirlik kavramē, sorumluluk ve ĸeffaflēk bilincini de 

artēracaĵēndan diĵer kurumsal yºnetim ilkelerini de olumlu yºnde etkilemiĸ olacaktēr.  

 

2.4. Batēlē Kurumsal Yºnetim Anlayēĸēyla Temel Farklēlēklar 

Kurumsal yºnetim ilkelerinin Ķslamôdaki yerlerinin incelendiĵi bir ºnceki bºl¿mde, Ķslami 

perspektiften kurumsal yºnetim ile batēlē kurumsal yºnetim anlayēĸēnēn farklēlēklarēna, bu ilkeler 

temelinde kēsmen deĵinilmiĸtir. Bu bºl¿mde her iki anlayēĸ farklē yºnlerden karĸēlaĸtērēlacaktēr.  

Ķslami kurumsal yºnetim sisteminde, batēlē sistemin temelinde yer alan rasyonalizmin yerini 
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Allahôēn birliĵi (Tevhid) epistemesi alēr ve bunun pratik uygulamalarē ortaklēk prensibine 

dayanan yapēlarēyla ºrg¿tsel sistem ve davranēĸ i­erisinde kendini gºsterir (Choudhury & Alam

2013: 194). Ķslam dininin ºz¿n¿ Tevhid inancē oluĸturmaktadēr. Tevhid inancē, b¿t¿n evrenin 

Allah tarafēndan yaratēldēĵē ve kontrol edildiĵini, insanēn yery¿z¿nde Oônun kurallarēna uyarak 

kendisine verilen gºrev ve ama­larē yerine getirmekle gºrevlendirildiĵini kabul etmektir. Bu 

kapsamda, Ķslami inanēĸēn temeli olan Tevhid inancē ­er­evesinde, Ķslamôēn ticari ve yºnetime 

iliĸkin h¿k¿mleri dinin b¿t¿n¿nden ayrē d¿ĸ¿n¿lemez ve bu da Ķslami kurumsal yºnetimin ­ēkēĸ 

noktasēnē oluĸturmaktadēr. (Yanpar, 2015: 57) 

Kurumsal yºnetim i­in Ķslami ilkeler, hedefleri ve uygulama alanē bakēmēndan da batēlē anlayēĸla 

farklēlēk gºstermektedir. Ķslam; eĸitliĵi, servet daĵēlēmēnda adaleti ve t¿m toplumun gºzetilmesini 

hedeflerken, batē ilkeleri k©rēn ve iĸletme deĵerinin maksimize edilmesini hedeflemektedir ve 

batēlē kurumsal k¿lt¿r¿n temel inan­larē ve deĵerleri, kiĸisel ­ēkarlara baĵlē olup daha geniĸ 

olarak toplumun ­ēkarlarēnē dikkate almak i­in ciddi zorlamalar yoktur. Uygulamada ise; ­eĸitli 

kurumsal yºnetim modellerinden bahsediliyor olmasēna raĵmen, batē kurumsal yºnetim ilkeleri 

t¿m d¿nyada eĸit ĸekilde uygulanabilir deĵilken, Ķslami kurumsal yºnetim ilkeleri t¿m d¿nyada 

eĸit derecede uygulanabilir niteliktedir (Ahmed vd.2013: 9). Benzer ĸekilde; batē iĸ ahlakēnēn 

etik temelleri, dini otoriteye dayalē olmaktan ziyade daha ­ok, sosyal olarak t¿retilmiĸ laik 

h¿manist deĵerlerden kaynaklanmaktadēr ve bu itibarla, merkezi otorite kaynaĵēnē ve hesap 

verebilirliĵin temelini ķeriat olarak kabul eden Ķslami model, batēlē modellerden farklēlaĸmaktadēr 

(Lewis 2005: 14). Aĸaĵēdaki tabloda, batēlē modeller ve Ķslami kurumsal yºnetim anlayēĸēnēn 

bazē a­ēlardan farklēlēklarē ºzetlenmiĸtir (Hasan 2009: 288). 

 

Tablo1: Batēlē Modeller ve Ķslami Bakēĸ A­ēsēnēn Karĸēlaĸtērēlmasē 

Boyut Anglo-Sakson Kēta Avrupasē Ķslami Model 

Epistem Rasyonalizm  Rasyonalizm Tevhid 

Ama­: Hak ve 

Menfaatler 

Hissedarlarēn hak ve 

menfaatlerini 

korumak. 

Kurumla iliĸkili 

olarak toplumun 

hakkēnē korumak. 

T¿m menfaat 

sahiplerinin hak ve 

menfaatlerini korumak 

ancak Ķslami hukuk 

kurallarēna tabi olmak 

ĸartēyla. 

Kurumsal Hedef Pay sahiplerinin 

­ēkarlarē / karē 

T¿m paydaĸlarēn 

­ēkarlarē / Sosyal 

refah 

T¿m paydaĸlarēn 

­ēkarlarēnē korumakla 

ķeriatôēn ama­ ve 

prensiplerine uygunluk 

arasēnda denge kurma 

Yºnetimin Niteliĵi Yºnetici Egemen Pay sahibi Egemen Vekalet ve ķura  

Yºnetim Kurullarē Tek katmanlē kurul ¢ift katmanlē kurul ¢ift katmanlē kurul 

(En ¿st yºnetim organē: 

ķerôi kurul) 

Sermaye ve 

M¿lkiyet Yapēsē 

Genellikle daĵēnēk 

m¿lkiyet var, 

Temett¿ler ºncelikli 

konumda 

Bankalar ve diĵer 

ĸirketler b¿y¿k 

hissedarlardēr; 

Temett¿ler daha az 

ºnceliĵe sahip 

Hissedarlar, para 

yatēran kimseler ve 

yatērēm hesabē sahipleri 

ºn plandadēr 

Kaynak: Hasan (2009: 288) 

 

Batēlē ve Ķslami kurumsal yºnetim anlayēĸlarē arasēndaki diĵer ºnemli bir farklēlēk da ñkarar 

vermeò s¿reciyle ilgilidir. Ķslami etik anlayēĸēnda karar verme yetkisi, yalnēzca ¿st d¿zey 

yºneticilerin eline bērakēlmamēĸ olup karar verme s¿reci hissedarlara, m¿ĸterilere, finansºrlere, 
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tedarik­ilere, ­alēĸanlara kadar uzanmaktadēr. Bu s¿rece iliĸkin istiĸari prosed¿rlere ilgili herkes 

dahil edilmelidir. Bu durum gºsteriyor ki Ķslami kurumsal yºnetim modeli, karar verme 

s¿re­lerinde batēlē modellere nazaran daha geniĸ ve farklē yºntemler kullanmaktadēr. Danēĸmanēn 

ºnemi Kuran-ē Kerimôde ve hadislerde defalarca belirtilmiĸtir (Abu-Tapanjeh 2009: 562): 

ñOnlarēn iĸleri, aralarēnda danēĸma iledir.ò (K.42:38). ñ...iĸ hakkēnda onlara danēĸ. Kararēnē 

verdiĵin zaman da artēk Allah'a dayanēp g¿ven.ò( K.3:159). Bu konudaki diĵer bir husus, kºkeni 

Ķslam ºncesi zamanlara dayanan, kabile yaĸlēlarēndan oluĸan konseye benzeyen ķura veya 

Danēĸma Konseyiôdir. Bu kurulda, yeni bir problemle karĸēlaĸēldēĵēnda konsey ¿yeleri kiĸisel 

d¿ĸ¿ncelerini ifade etmeye davet edilmekte ve gºr¿ĸ birliĵine varēlēncaya kadar bu d¿ĸ¿nceler 

¿zerinde tartēĸēlmaktaydē. Sonrasēnda Ķslam, Kuranôda bildirilen ahlaki deĵerler ēĸēĵēnda bu 

konuda iyileĸtirmeler yapmēĸtēr. ķura, sadece Peygamberimiz (sav) tarafēndan deĵil, aynē 

zamanda Ķslam devletlerinin erken dºnem halifleri tarafēndan da kamu ve ºzel hayatta 

kullanēlmēĸtēr. Ķslami prensiplere gºre, M¿sl¿manlarēn hayattaki t¿m iĸlerinin a­ēk ve ĸeffaf 

olmasē ve sºz hakkē olan herkesle, ºrneĵin iĸ d¿nyasēnda ilgili ortaklar veya taraflar arasēnda ve 

devlet iĸlerinde yºneten ve yºnetilenler arasēnda karĸēlēklē istiĸare edilerek karar verilmiĸ olmasē 

gerekir. Kuran, birden fazla tarafēn dahil olduĵu karar verme s¿recinde, katēlēmēn ve ĸura 

prensiplerine dayanan istiĸarenin gerektiĵini buyurmaktadēr ve Ķslam, katēlēmcēlarē kararlara 

varērken ºzg¿rce ve d¿r¿st­e birlikte ­alēĸmaya teĸvik etmektedir. ķura kavramē temelinde, 

liderler kendileri dēĸēndakileri de karar alma s¿recine katēlmaya teĸvik etmelidir. Bu doĵrultuda, 

karĸēlēklē istiĸare ve hoĸgºr¿ i­inde yaĸamak ve Allah'a g¿venmek olan ķura Suresi'nin temel 

mesajē, Ķslami perspektiften yºnetimin ºz¿n¿ i­ermektedir. (Lewis2005: 15-16).  

Ķslami kurumsal yºnetimin diĵer bir farklēlēĵē, b¿t¿n ticari iĸlemlerin Ķslami ilkelere uygun 

olmasēnē gerektiren yapēya olan ihtiya­tēr. Bunun uygulamasē, ºzellikle Ķslami finansal 

kurumlarda karĸēmēza ­ēkmaktadēr. Bu kurumlarda kurumsal yºnetimin iki t¿r gºrevi 

bulunmaktadēr. Hem faaliyetlerin Ķslam hukukunun ilkelerine uygun y¿r¿t¿lmesini saĵlamak; 

hem de paydaĸlara bu kurumlarēn b¿y¿meyi s¿rd¿rmelerini, etkin ve g¿venilir olmalarēnē garanti 

etmektir. Bu sebeple, kurumsal yºnetimin bir iĸlevi de, bu iki gºrev arasēndaki uyumu saĵlamak 

olacaktēr. Ķslami finansal kurumlarda, bu amacē ger­ekleĸtirmek i­in ķerôi yºnetim sistemi 

oluĸturulmuĸ ve bu sistemde Ķslam hukukuyla ilgili hususlarē gºzetleyen, ĸerôi kurul, i­ ve dēĸ 

ĸerôi denetim birimi gibi ek birimler bulunmaktadēr (G¿ney2015: 47-48). Ayrēca, ĸerôi 

denetime iliĸkin kurumsal yºnetimin diĵer bir unsuru olarak da Hisbe kurumundan bahsetmek 

gerekir. Bu kurum, Abbasiler dºneminde (MS 750) aĵērlēk ve ºl­¿ birimlerini d¿zeltmek, adil 

ticaret kurallarē belirlemek, ticareti denetlemek, yasa dēĸē sºzleĸmeler ve dolandērēcēlēklarēn ºn¿ne 

ge­mek ve serbest piyasayē korumakla ilgili kurumsal ve ticari meselelerde Ķslam hukuku 

gereklerine uyumu saĵlamak i­in kurulmuĸtur. Hisbe, ĸura kurumu gibi, Ķslami kurumsal 

yºnetimin temel taĸlarēndan biri olarak, Ķslam toplumunun uzun s¿redir var olan bir geleneĵi 

olarak gºr¿lebilir. Dolayēsēyla, Ķslami kurumsal yºnetim uygulamalarēnēn Ķslamiyetôin ilk 

dºnemlerine kadar uzanan bir ge­miĸi olduĵu sºylenebilecektir (Hafeez2013: 101).  

 

3. SONU¢ 

Kurumsal yºnetim kavramēnēn giderek ºnem kazandēĵē g¿n¿m¿zde, buna iliĸkin model ve 

uygulamalarēn geliĸtirilmesi i­in yoĵun ­aba gºsterilmektedir. Modern kurumsal yºnetim 

uygulamalarē batē kaynaklē olup, geliĸmiĸ ¿lkelerde kullanēlan hali hazērdaki modeller d¿nyanēn 

geri kalanēndaki kurumsal yºnetim uygulamalarē i­in ºrnek teĸkil etmektedir.  

Ancak, geliĸmiĸ ve geliĸmekte olan pek ­ok ¿lkedeki zengin ve varlēklē insanlarēn giderek daha 

fazla ñaĸērē t¿ketimòe alēĸtēĵē, milyonlarca insanēn a­lēktan ºl¿me, eĵitimsizliĵe ve sosyo-k¿lt¿rel 

hizmetten mahrumiyete terk edildiĵi g¿n¿m¿z d¿nyasē, sek¿ler sistemlerin baĸarēsēzlēĵēna iĸaret 

etmektedir. Bu durum, muazzam adaletsizlik ve az geliĸmiĸlikten kaynaklanan problemlerin 

­ºz¿m¿ne daha iyi alternatifler bulmayē gerekli kēlmaktadēr (Ayub2007: 26). Bu bakēmdan, 

ºzellikle son 25 yēldēr t¿m d¿nyanēn ilgisini ­eken Ķslami finans, d¿nyada hēzla tanēnmakta ve 

uygulama alanē bulmaktadēr. Bu noktada, Ķslami finansēn t¿m yºnleriyle birlikte uygulanabilir bir 
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alternatif olabilmesi i­in, batēlē modellere alternatif olabilecek bir Ķslami kurumsal yºnetim 

sistemine ihtiya­ duyulacaktēr.  

¢alēĸmamēzda, batēlē kurumsal yºnetim ilkelerinin Ķslami kaynaklarda ne ºl­¿de bulunduĵu ve 

bunlar hakkēnda Ķslamôēn farklē neler ortaya koyduĵu incelenmiĸtir. Ayetler, hadisler ve diĵer 

kaynaklar ēĸēĵēnda yapēlan deĵerlendirmelerde, iyi yºnetim ilkelerinin Ķslam i­in yeni bir ĸey 

olmadēĵē sºylenebilecektir. Dahasē Ķslamôēn, kurumsal yºnetimin dºrt temel unsuru olan adillik, 

ĸeffaflēk, sorumluluk ve hesap verebilirlik ilkelerini batēlē modellere gºre ­ok daha geniĸ 

kapsamda ele aldēĵē, sºz konusu prensiplerin uygulanmasēna iliĸkin daha baĵlayēcē h¿k¿mler 

ortaya koyduĵu sonucuna varēlmēĸtēr. 

¥te yandan, her ne kadar Ķslam, kapsamlē ahlaki kurallar ortaya koyarak insanlara ĸeffaflēk, hesap 

verebilirlik, sorumluluk ve adalet ilkelerini aĸēlēyor olsa da g¿n¿m¿zde, Ķslam coĵrafyasēnda 

adalete olan g¿venin ve ĸeffaflēk d¿zeyinin d¿ĸ¿k, yolsuzluk vb. davranēĸlarēn y¿ksek olduĵu 

m¿ĸahede edilmektedir. Ancak, yakēn ge­miĸte baĵēmsēzlēklarēnē kazanan bu M¿sl¿man 

¿lkelerde, ekonomik kurumlar ve faaliyette olan iĸ hayatē ve ticari uygulamalarēn ­oĵunlukla batē 

sºm¿rge g¿­lerinden miras kaldēĵēnē sºyleyebiliriz (Daryaei vd.2013: 2410). Bu nedenle, 

Ķslam ¿lkeleri bir an ºnce kendi deĵerlerine yºnelmeli, bunlar ēĸēĵēnda var olan potansiyelini 

kullanarak, evrensel olarak uygulanabilecek yeni bir kurumsal yºnetim modeli ortaya koymalēdēr.  
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ABSTRACT 

The World Economic Forumôs Global Risks 2015 report stated that global water crises 

are the biggest threat facing the planet over the next decade and is the most impactful risk to 

economies, environments and people. The coming decades will see a convergence of growing 

populations, rising incomes, and a changing climate. Demand for water will increase throughout 

all sectors of the economy, while, at the same time, water supplies will become more variable 

and less predictable. Scarcity is equated to profits for the investment class and the opportunity 

where water is concerned is huge. Financial pundits are already geared up to make profit from 

commodifying water. The paper explores the commodification of water from the Shariah 

perspective, the classification, ownership and the sale of water. The economic value of water is 

also discussed. The World Resource Institute (WRI), listed 33 most water-stressed countries by 

2040 and more than 78 percent of those countries are Muslim countries. Muslim countries have 

to manage the scarce water resources by allocating them efficiently and this could be achieved by 

having a water market. Some of the countries listed by WRI include Singapore, Israel, Jordan and 

Palestine. The water market can be established to trade water from water rich countries like 

Malaysia to Singapore. Malaysia and Singapore already have a Water Agreement that was signed 

in 1962 that allows Singapore to purchase water at a flat rate of RM 0.03 per 1000 gallons of raw 

water. The increasing water crises in Malaysia warrants a study of a water market to ensure the 

water is valued right. Similarly, Turkey has potential to establish a water market to provide water 

to Israel, Palestine and Jordan.  

Keyword:  water markets, Islamic water laws, water scarcity 
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INTRODUCTION  

 

Willem Buiter (2001), then Chief Economist of CitiGroup once said, 

 

ñI expect to see a globally integrated market for fresh water within 25 to 30 years. Once the spot 

markets for water are integrated, futures markets and other derivative water-based financial 

instruments ð puts, calls, swaps ð both exchange-traded and OTC will follow. There will be 

different grades and types of fresh water, just the way we have light sweet and heavy sour crude 

oil today. Water as an asset class will, in my view, become eventually the single most important 

physical-commodity based asset class, dwarfing oil, copper, agricultural commodities and 

precious metals.ò  

 

The notion of trading water may not be a far off possibility with the rapid change in the climate, 

the ever-increasing demands from growing populations and industrial needs. According to the 

World Resource Institute (WRI), 33 countries will face extremely high water stress by 2040 

(Maddocks et al, 2015). 
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Figure 1: Forecast of Water Stress by Country in 2040 (Source: WRI) 

 

Figure 2: List of 33 most water stressed countries by 2040 (Source: WRI) 

The countries, mostly Muslim countries must take action to prepare for the scarcity. Water 

markets are a solution and is has been successful in countries like Australia and Chile. This raises 

the question? Can water markets be established in Muslim countries and would it be Shariah-

compliant? 

 

1. WATER IN ISLAM  

Water is a major theme in Islam, mentioned 63 times while rivers are mentioned 54 time and 

drinking water (sharibaa) 39 times (Naff, 2009).Even the literal meaning of Shariah, which is the 

path that Muslims take to achieve salvation, is ñthe path to waterò. Water was in existence even 

before the creation of heavens and earth as Godôs throne was on it (Quran, surah 11:7 in Abdel 

Haleem, 2004). God succinctly portrays the importance of water with His description of water as 

the building block of all living things (surah 21:30, 24:45, 21:30, 22:5). He created the rain that 

falls from the sky as purified water, sweet spring water, seawater as salty and bitter (surah 2:74) 

and mentions of water that flows from rocks (surah 2:74). He made a barrier between fresh and 

salt water (surah 55:19, 27:61, 25:53). The different types of water are signs of His utmost mercy 

towards His creations.  

There are a few important underlying messages in the verses on water. One of the significant 

messages is that rain is a mercy and a provision (surah 2:22, 6:99, 20:53,  22:63, 27:60, 28:23) to 
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mankind that highlight Godôs existence, omnipresence and power. It is a manifestation of His 

signs as the Creator (Al-Khaliq) and the Sustainer (Ar-Razzaq) of life (surah 27:60, 2:164, 25:48-

49). Although merciful, God made it clear that man has no control over rain and warned that He 

is able to remove it (surah 23:18, 15:22)
.
Water cannot be created nor destroyed but remains on 

earth a fixed amount (surah 67:30, 56:68-70, 23:18). These stark warnings are an important 

message to move man to conserve water, which is a natural resource with no substitute. There is 

no guarantee that there will always be potable water for consumption and the prolonged droughts 

throughout the world should be an indication of the dangers of neglecting our water resources. 

Water sustainability and conservation must be a top priority for governments to ensure water 

security for their citizens. The Prophet (SAW) ensured water security for the Muslims when they 

first arrived in Madinah with the well of Bir Ruma which guaranteed water supply for Muslims. 

The Prophet (SAW) also advocated using water conservatively. He used only one mudd (2/3 

liter) of water for ablution and one Saô (31/2 liters) for a bath. He even admonished overuse of 

water during ablution. The Quran also emphasized avoidance of over-consumption and 

wastefulness (Quran surah 7:31,17:26, 7:85).  

Since it is God who sent down the fresh water from the sky out of His mercy and man has no 

control over this resource, thus it is not to be monopolized and kept from the poor (Haleem, 

1999).  The verses (surah 42:155-156) on the people of Thamud who monopolized water at that 

time, provides a guide on water distribution and a basis for legal thought (A.M.A, Maktari, 

1971). The Prophet (SAW) is known to have said ñMuslims have common share in three 

(things): grass, water and fire. (Abu Dawud, Sunnan, book 017, hadith no. 3407) This hadith 

emphasizes the common ownership of the water (later clarified by Islamic jurists that the 

common ownership only relates to natural large rivers). Prophet (SAW) also mentioned ña 

Muslim is a brother of a Muslim. Each one of them may benefit from water and trees. (Abu 

Dawud, Sunan book 013, hadith no.3064) Although the common ownership of water resources 

was established nevertheless it is allowed for individuals to claim private ownership by applying 

labour to public property, on a first ïto- exploit, first-to-own basis. 

With private ownership come issues like hoarding and disputes. Hoarding water is considered a 

grave sin as the Prophet (SAW) has said ñHe who withholds water, God withholds from him His 

mercy on the Day of Resurrectionò (Bukhari 1983, v.3, bk. 40: 543ï544, 547) Instead of causing 

mischief on earth, man is given the responsibility of being the stewards (khulafa) of the earth and 

all other creations (surah 10:14-15, 2:30). 

As a Khalifa, man is expected to interact with nature, use the resources with respect and gratitude 

and not in a greedy exploitative way, but through responsible, just and balanced manner (Hamed, 

1993). 

The verses in the Quran emphasizes that it is water that sustains life in forms of plants, animals 

and humans. It is a sign of Godôs existence and mercy towards His creations; the dominium 

directum of God upon all things in the universe. Godôs constant warnings implore man to think 

of the consequences when water becomes scarce as water is created in a fixed measure and thus 

must be conserved. Water is not to be monopolized, wasted or polluted and it is the responsibility 

of man as the steward of God to safeguard this invaluable resource. This is the gist of the Islamic 

view on water based on the Quran and hadith. This warrants the study of how the rest of world 

views water.  

While the Quran clearly states that water is an invaluable resource that God bestows as a mercy 

to man, philosophers have been trying to define water over the ages. Thales of Miletus (624-548) 

who is recognized as the first philosopher and natural scientist, considered water as the basic 

building block of nature. Empedocles and Aristotle later modified this view and regarded water 

as one of the four basic elements (Dodge,1983). Plato had observed that: ñ only what is rare is 

valuable, and water, which is the best of all thingséis also the cheapestò (Bowley, 1973). Two 

thousand years later, Adam Smith in the Wealth of Nations (1776) described value can have two 

meanings, value in use and value in exchange and pondered on the paradox of diamond and 
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water; one useless but highly valuable while the other useful but valueless. Water has been taken 

for granted and it is generally cheap thus wasted. There needs to be a paradigm shift in the way 

we treat water and the emphasis given in the Quran and Hadith on conserving water has to jolt 

Muslims into serious efforts to ensure water security. 

 

2. CLASSIFICATION OF WATER  
Modern day classification of water is derived from the ancient Romans who subdivided water 

resources into three categories; res comunis omnium (common water) which is not owned by 

anyone including the state; respublicae (public waters) belonging to a community, state or 

institution; and private waters that are privately owned, through ownership of land. In this 

framework, water is both a private and a public good. When water is being used for domestic use, 

in the industry or for irrigation purposes it is a private good. Water is a public good when it is in 

lakes, rivers and oceans to be enjoyed by all. Other commodities are purely private goods and 

have no public goods aspect, and this is differentiating aspect of water compared to other 

commodities in economic terms (Caponera, 1992). 

Islamic jurists have also written extensively on the classification of water. Ibn Qudama 

categorized water as 1) flowing water in its natural state and 2) standing water contained in wells 

and cisterns. Others classified it as owned-water and non-owned water. 
i
Al Mawardi classified 

water that is taken or drawn out into three: rivers, wells and springs.
ii
 Faruqui (2001) categorizes 

water into three types of property: public property, restricted private property, and private 

property. Public property is water in its natural state whereas restricted private property, such as 

lakes and rivers, where owners may have certain rights but also have obligations (not 

withholding surplus water). Private property refers to water, which is a result of investment in 

infrastructure, work and knowledge.  

 

3. WHO OWNS WATER? 

From the Islamic perspective, the simple answer to the question, who owns water ?- is God as the 

Creator of all things. Human beings are only given the right to use this resource. The 

fundamental principle in Islamic water law is the Right of Thirst (haqq al- shafat) that is the right 

of humans to quench thirst followed by the right for cattle and household animals to quench 

thirst. Next is the right of irrigation (haqq al-shirb) that it the right to water land, trees and plants 

This law prioritized water use in order to make the most of available water, where quenching of 

thirst is given first priority followed by domestic use and irrigation was given third priority. 

There is an order of priority, and the highest priority is given to those who are suffering most 

from lack of water followed by those who made an effort to appropriate water like dig a well. 

(Wilkinson, 1990) 

There are general principles of ownership of water. It is agreed by all Muslim jurists that natural 

flowing water in seas, rivers, lakes, streams and springs are all mubah. The term mubah implies 

that water is held in common by all men (li -anna al ma asluhu ala-al-ibahah wa-l-ishtirak bain 

al-nas). This is based on the hadith ñthat three things are common to Muslims: pasture, water and 

fireò. Mubah water is not owned by anyone and is found on mawat (dead) land (A.M.A Maktari, 

1971). According to the Sunni and Shia traditions, both Muslims and non-Muslims have the right 

to quench their thirst and to water their animals (Al Mawardi, pg 313-314) from rivers, lakes and 

streams which are res nullius. Thus access to water is a right of the community. No one may 

legally monopolize any natural source of water- it remains legally available to others for 

satisfaction of basic human domestic needs. When the owner of a piece of land draws water from 

the river, he is not the owner of the water, even if the water is from his privately owned channel. 

The owner of the land has merely preferential rights to use it, because it is on his land (ahaqqu 

bihi li -kawnihi fi ardihi). 

When water is appropriated by building canals or ditches on common land; the ownership of the 

canals and springs belongs to those who built it. They have the preferential right of use of the 
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water. Those who were the first to build the infrastructure have more right than those who are 

nearest the water source. (A.M.A Maktari, 1971).  

The Islamic jurists differ in their opinion regarding the ownership and sale of water. The 

differences are summarized below: 

 

Table 1: Summary of Opinions of the 4 Mazhab Regarding Ownership and Sale of Water 

Mazhab Opinion of Opinion Opinion based on 

Shafie Al -Shibki Water is mubah whether it is on common land 

or privately-owned land. It is not permitted to 

acquire ownership by ihya or hiyazat 

(development) or by purchase of water. Thus 

the water in a private well or spring on a 

privately-owned land is not owned. This is 

because the water flows underground to his 

property. 

This is based on the 

hadith: Three 

things are common 

to Muslims: water, 

pasture and fire. 

 Ibn Hajar  If one possesses a mubah, he owns it. The base 

of ownership is based on action to acquire the 

right of use. Owner of well owns the water in 

the well whether it is dug in private land or 

mawat land. Thus can conclude that when 

water is possessed it is privately owned and 

the owner may sell it. Accepted that water 

could be traded by buying a well or a channel 

but the water remains mubah 

Based on qiyas, like milk 

in the udder of a cow or 

an offspring of an animal. 

 Ibn Hajar  If water springs from the ground (private 

property) of person or group, water is private 

property of owner but not exclusive unless it 

is still water. Owner can only dispose of it by 

sale where it is still because only then it is 

possible to measure the volume and 

consequently to dispose of the water in a 

valid contract of sale. Thus in order for water 

to be sold, the precise volume must be 

defined. 

Based on requirements for 

the validity of a contract, 

the exact volume of water 

traded must be known. 

 Others Owners can sell water because it satisfies the 

conditions of a commodity. 

 

 

 

Hanbali  Water in the well and spring does not belong 

to the owner. The owner can make use of the 

water but not own it unless he creates a 

catchment on his land; like a pool or a pond, 

or digs an irrigation ditch by which he takes 

water from a large river. Thus if a person 

appropriates water, he owns what he takes. 
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  The water is the property of its owner. This 

means that the water is a flowing mineral 

(located) on owned lands, like pitch, oil, wax 

and salt. The rule is the same for plants 

(growing on his land), both forage and thorny 

plants, on a landownersôs land. 

Based on the view of 

Sayyidina Abu Bakr R.A, 

who said who owns the 

land with the water 

resource, owns the water. 

 Abu Ubaid The Prophet (SAW) forbade the selling of the 

water except that which can be carried. When 

a person appropriates water in his container, 

he owns what he takes and he can sell it, with 

no objection from legal scholars. 

 

 Ibn 

Qudama 

Water taken from a well and contained in a 

bundle or in ropes are owned by their 

possessors. 

 

 Al Bahuti  Water in its natural state cannot be owned but 

water taken from its natural state or condition 

of being and placed in a container through 

conscious effort can be owned by the one 

who appropriated it, and the water thus 

appropriated can be sold. 

 

Maliki  Imam 

Malik ibn 

Anas 

The owner of a water resource may sell and 

dispose of it at will. The purpose of the sale 

must be known, and it cannot be sold in 

globo or in total. Sale of irrigation rights is 

allowed. Water rights are recognised, apart 

from the land, thus allowing the right to sell 

or rent water. 

 

 

 

 Ibn 

Qudama 

Ownership is with the person who owns the 

water resource. Although right of thirst is 

recognised; one needs to pay compensation 

for it. Owner has right to refuse water to 

anyone as long as it does not endanger life. 

 

 

Hanafi Yakub ibn 

Ibrahim  

Right of thirst is given first priority. There is 

no distinction between public water or 

privately-owned water when it comes to 

necessity and recourse to violence is allowed 

in extreme need.Partners of a canal, springs, 

wells or water courses cannot prevent the 

public from using the waters of such 

privately owned canal for drinking purposes 

but the use of it for irrigation can be 

prevented. 

Based on a tradition about 

óUmar b. al-Khattab who, 

when told about a certain 

tribeôs refusal to allow 

people passing by to 

drink, saidò Why didnôt 

you raise your arms and 

take the water by force? 
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 Abu Yusuf The sale of of water gathered in a reservoir 

from the rivulets is not permissible because 

the object of sale is not a fixed quantity and 

is unknown even if a number of measures of 

days are mentioned.Sale of water in 

containers is legal because it is in the custody 

of the owner of the container.Sale of 

irrigation right is not permitted. They can be 

transferred from the owner of these rights to 

the heirs by right of succession. However, he 

can attach it to another piece of land without 

irrigation rights to enhance its value. 

 

 Yakub ibn 

Ibrahim  

Sale of water is only allowed in receptacles 

similar to Hanbali doctrines and any other 

sale of water is void. 

 

Contem

p-orary 

Scholars 

Wahbah al-

Zuhayli  

Water like all other commodities can be sold 

and traded. 

Based on qiyas, on the 

hadith related by al-

Bukhari, that mentioned 

the Prophet (SAW) said 

that it is better for anyone 

to take a rope and gather a 

bunch of firewood (from 

the forest) carry it over 

his back and sell it (as a 

means of earning his 

living) rather than asking 

from others. Water is 

similar to firewood as 

both are natural resources. 

Source: (A.M.A Maktari, 1971; Caponera, ; Naffs, 2009; Norvelle, 1980; Faruqui, 2001) 

The Islamic water laws have some conflicting views on the sale of water. The often repeated 

hadith that ñMuslims hold three things in common: water, fire and pastureò gives rise to the 

ideology that water cannot be sold. In many Muslim countries the people expect the government 

to provide water for free and oppose cost recovery for water services
3
, which does not conserve 

or respect the water resource that have resulted in severe inequities. The free water policy only 

benefits the urban rich while the poor need to buy water at exorbitant prices in informal markets 

or drink contaminated water (Savenije & Zaag, 2002). Water has to be priced appropriately to 

include full cost recovery of delivering water. Consumers can then demand for better service of 

delivering clean water.  

Another issue in the Islamic water laws is that water can only be sold from receptacles. 

According to Imam Hanifa and Imam Hanbali water can only be sold from a receptacle and Ibn 

Hajar from the Shafiôi school explained only still water could be sold because it would be 

possible to measure the volume in order to have a valid contract of sale. The main issue was to 

quantify the water to be sold for the contract to be valid. The receptacles hold a quantifiable 

amount of water thus the reasoning behind selling water in receptacles.  In current times, water 

from rivers is diverted into intake stations at the riverbank to pump water to the dedicated 

                                                      
3
 In April 2016, Saudi Arabiaôs water minister was sacked for raising water tariffs. 

http://www.thenational.ae/world/middle-east/saudi-arabias-water-minister-sacked-after-complaints-over-tariffs 
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treatment plant. By measuring the pumping capacity, the water treatment plant capacity and the 

output from the treatment plant the raw water extracted can be quantified.
4
 This could allow the 

sale of water even from flowing rivers as the water extracted can be quantified for the contract of 

sale to be valid. To answer the research question of sale of water from the Islamic perspective, 

water can be sold to satisfy Right to Thirst and Right to Irrigation and not for gaining profit, 

speculation and hoarding which may jeopardize water security for others. 

Apart from the Shariah water laws, there are customary water laws that are specific to each 

region. It is part of this customary water laws that informal water markets have grown. In Arab 

countries, there are spate irrigation systems (Algeria and Yemen) and qanats and wells. Qanats 

originated in Iran but they are used in many other countries where they are known as kareez, 

foggara and aflaj. A qanat consists of an underground tunnel that intersects the water table, and 

provides a route for infiltration from higher areas to flow out at a single point. These qanats can 

be found in the Middle East, North Africa, Central Asia and even Latin America. People owned 

the rights to water, distributed the water according to their share. This right to water is  usually 

rented and this formed the basis of the informal water markets. The price is set by decentralized 

individual negotiations and auctions. (Jagganathan et. al, 2009) 

This trading system has been in practice for centuries emphasizing the fact that trade of water in 

the Islamic world was not prohibited. However, there are some flaws that violate efficiency in 

terms of pricing and trade. The water is only traded within the community and excludes all 

outsiders. This also leads to inefficiency. The distribution system is not developed thus water is 

lost through evaporation, over or under use of water thus resulting in inefficiency. Those who 

rent their water rights are powerful and small farmers tend to mortgage their produce to obtain 

water hence they can be disadvantaged (Hayder & Omezzine, 1996). A formal water market can 

be a better alternative. 

 

4. WATER MARKETS  

Water markets allow water to be traded from lower-value uses to higher-value uses. Markets 

determine the price (Ward and Michelson, 2002), which is responsive to both temporary 

(seasonal) scarcity as well as longer-term scarcity. The ñOpportunity Costò (which reflects the 

value of the best alternative use of the water) is a better representation of true value of water 

compared to the tariff set based on common-sense. (Briscoe J., 1996). According to the 

economist Richard Damania, ñWhen governments respond to water shortages by boosting 

efficiency and allocation even 25 percent of water to more highly-valued uses, losses decline 

dramatically and for some regions may even vanish.  Improved water stewardship pays high 

economic dividends.ò 

Formal water markets can be found in Spain (Maass and Anderson, 1978) , Chile and more 

recently in Australia (Dudley, 1994). China has recently shown interest in water markets with the 

governmentôs pilot water trading activity in the Jiao River Basin (Grafton et al., 2011). The key 

to policy decision is the separation of land and water rights. The Australian water market in the 

Murray-Darling Basin is often lauded as the leading example of a successful water market. The 

water reforms have shifted the water allocation arrangements from the government towards a 

market oriented approach based on tradeable property rights. The water markets in Australia 

comprise of two main products : entitlement trade (also known as permanent trade), which 

represents a long-term right to access water, and allocation trade (or temporary trade) constituting 

an amount of water available in an irrigation season and subject to climatic conditions. Farmers 

sell their water allocations during drought and revert to dryland farming. Income from the water 

transfers offset reduced income. It has been estimated that water transfers along the Murray-

Darling River basin 2,500 kilometers led to a significant increase in farm incomes. The increase 

in income was US$10 million comprising 437 transfers of about 120,000 mega- liters in 1990-
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1991 (Crase et al, 2004). Market-based tradable permits, i.e., transferring of water rights, have 

assumed importance in Australia and are being widely adopted in different states.  

 

4.1 Water Market in Malaysia 

The idea of having a water market in Malaysia may not seem necessary in  water-rich Malaysia 

but its proximity to a water scarce country i.e Singapore deems it a possibility. The Islamic 

fundamental principle of Right of Thirst advocates trading of water with Singapore in order to 

provide drinking water to its population. The State of Johor and the City Council of Singapore 

signed two long-term Water Agreements. The first Water Agreement was signed in 1961 and 

expired in August 2011. This agreement allowed the Singapore to withdraw an unlimited amount 

of water from the Tebrau and Skudai Rivers. Johor was to receive 12 percent of the water 

extracted that was treated. When the agreement expired, the water treatment plants in Gunung 

Pulai and Skudai as well as the pump houses in Pontian and Tebrau which was operated by 

Singapore was handed over to the Johor state government. 

The second Water Agreement was signed in 1962 and will expire in 2061. Singapore is allowed 

to extract 250 million gallons per day and in return Johor will receive 2 percent of the water 

imported in treated form. When the agreement expires in 2061, Singapore will hand over the 

Johor River waterworks to the Johor state government (T.Koh et al., 2006).  

 

The problem arises when Johor is faced with seasons of water scarcity which has happened in 

2016 when the Linggiu dam dried up. Despite not having enough water for its own citizens, 

Johor has to uphold its agreement and provide 250 million gallons to Singapore eveyday. It is in 

this situation a water market would be a better alternative as water is not sold for a fixed price 

rather its opportunity cost that reflects its true value. This would allow Johor to relook into the 

apportionment of water to its different sectors and water may well become an asset class that it 

can trade. Of course Singapore has taken measures to be self-sustainable water-wise by 2061 

when the Water Agreement expires, by recycling its waste-water and increasing the efficiency of 

water use. Nonetheless, to have a water market would ensure water is traded at the true value. 

 

Water market can also exist between states in Malaysia. Water-poor states like Penang and 

Selangor receive water from Kedah, Perak and Pahang. Increased scarcity should force the states 

exporting water to review the price and volume of water extracted. For example, there is a tussle 

between farmers in Kedah and the water utility company in Penang who want more water from 

the Sungai Muda River in Kedah (Afandi, 2016). In this case, from Islamic point of view the 

Right of Thirst is to be given priority over Right of Irrigation. A water market can allow the 

farmers to have additional income by selling their water rights to the Penang water utility, 

Perbadanan Bekalan Air Pulau Pinang, (PBAPP). Penang is also negotiating to acquire water 

from the state of Perak. A water market with more varying price according to scarcity, would be 

more appealing to Perak. Selangor the biggest consumer of water extracts water from the Pahang 

river to its expanding demands. A water market will increase the price of water based on demand. 

The price increase would result in better efficiency in water usage. 

 

4.2 Water Market in Turkey  

The idea of transfering water to other countries that experience water scarcity dates back to 1986 

in Turkey. It was the brainchild of the then Turkish Prime Minister Torgut Ozal. The proposed 

ñWater for Peaceò project was to provide freshwater to Israel and other Arab countries through 

pipelines from the southern rivers in Turkey. Although the project did not fall through due to 

political reasons as well high transaction costs, there is a success story. In 2015, an undersea 

pipeline that is 80 kilometer long at the depth of 250 meters in the Mediterranean Sea, 

transported 75 million cubic meters of water annually to Cyprus, which suffers from severe water 

shortages. Although the nature of this water transfer is not as a trade, but Turkey is ready 
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infrastructure-wise to establish a formal water market (Bryant, 2015). 

There are many advantages of a water market, like allocating it to higher value uses, to maximize 

welfare, reduce consumptive use and wastage. With increased urban populations, reallocating 

water from lower valued irrigation to municipal or industrial uses with a higher value makes 

better economic sense. Water trading also contributes to productive efficiency by incentivizing 

water saving technologies since any conserved water can be sold. (Doherty et al, 2012).  

However, there are valid concerns regarding water markets and it is some of the reasons for the 

non-acceptance of the original proposed ñWater for Peaceò project. Water equates to power, and 

total reliance on another country for water brings fear of the emergence of ówater baronsô who 

can control the resource and sell back at a prohibitive expensive price. A free market approach 

also could lead to speculation, in which people with no practical use for water rights hoard them 

to drive up the price, leaving less water available for others who actually have a need for it. Other 

barriers include high infrastructure costs to move water long distances and high transaction costs. 

The transaction costs include the cost of identifying opportunities for transferring water and the 

cost of monitoring externalities (Rosegrant, 1994). 

 

5. CONCLUSION 

With increased water scarcity and climate changes it would be inevitable to transfer water from 

regions with more water to more dry lands, reallocating water to higher value uses, thus both 

informal and formal water markets could become more common. Unregulated informal water 

markets could lead to unsustainable practices. Thus a formal water market that practices good 

water management for a sustainable future is important. This paper explored the Syariah 

perspective of water markets and found that selling water in order to satisfy the Right of Thirst 

and Right of Irrigation is allowed. In order to have an efficient and orderly water market, proper 

water ownership and rights must be defined. Water rights must be unbundled from land rights 

and this is allowed in Islam, in fact Islamic water laws allows for ownership of water rights. The 

successful water market model in Australia can be emulated in Muslim countries that are facing 

severe water scarcity problems.  
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For over three decades, Islamic finance (IF) has been witnessing unprecedented growth 

rates, overshadowing its conventional counterparts. Many studies have projected phenomenal 

development and growth in the economies which host IF, however, reality has consistently fallen 

short of those expectations, and the developmental impact of this sector has been minimal. 

Consequently, scholars have tried to investigate the factors that have prevented IF from reaching 

its potential and playing its intended role. This paper seeks to explore the challenges facing the 

Islamic finance industry today and preventing it from reaching its global potential in terms of 

market share and impact. The authors use the qualitative approach through a set of interviews 

conducted in two nations, Qatar and Lebanon, similar in many aspects like square-meter area, 

Moslem majority, market economy, capital investment as % of GDP, banking sector overhead 

cost etc., yet on the other hand having severely incompatible IF presence, growth, and market 

share (holding constant the oil & gas sector). The comparative analysis yields interesting results 

in terms of the nature of the IF product-offering and its compatibility with psycho-sociological 

expectations of banking customers, as seen from the perspectives of Islamic bank officers in each 

nation. This study fills a gap in the literature in that it offers a comparative assessment of the 

status of the Islamic finance industry in Qatar and Lebanon, the challenges it faces in each 

country, and recommendations that may help it achieve its desired potential.  

Keywords: Islamic finance, potential, marketshare, challenges 
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INTRODUCTION  

The Islamic finance paradigm is not a new one in the world of finance. In fact, Islamic financing 

schemes have been used since the early ages of Islamic civilization. It was only over the past few 

decades that the Islamic banking industry took the institutional form it has today, and began to 

interest non-Moslem nations like the U.K., France, Germany, and Russia (Iqbal, 2016). Over the 

years, demand for Islamic banking witnessed remarkable worldwide growth, drawing attention to 

the potential of this industry, with Bahrain, Qatar, Indonesia, Saudi Arabia, Malaysia, United 

Arab Emirates, Turkey, Kuwait and Pakistan accounting for 93% of industry assets by 2014, 

according to the World Islamic Banking Competitiveness Report 2016, published by Ernst & 

Young in 2016. These countries, and their Islamic financial institutions, are referred to as the 

nine core markets that constitute the ñgrowth engineò of the industry (EY, 2016).  

Unfortunately, other Moslem countries which are Non-GCC member nations have a relatively 

weak Islamic banking & finance sector. Though Non-GCC nations like Egypt, Jordan, and 

Lebanon have predominantly Moslem populations that desire ñhalalò financing for growth and 

development, the Islamic banking & finance sector in those nations is almost negligible relative 

to the conventional banking sector.  

This study aims to explore the challenges facing the growth of Islamic finance in Non-GCC 

nations by conducting a comparative study in two countries: Qatar and Lebanon, Qatar being a 

leader in the Islamic banking & finance growth and Lebanon being a laggard in this arena. What 

is unique about this study is that it addresses this issue from the perspective of Islamic bank 

management rather than bank customers or staff (Bashir, Sajid & Iqbal, 2011; Raza et al., 2012), 

thus conveying the informed opinions of Islamic bank executives. The results of this study will 

shed light on the major barriers challenging the growth of Islamic banking and finance in Non-

GCC nations.  

 

1. LITERATURE REVIEW  

The emergence of Islamic banking and finance as an important field of research has triggered 

important studies on numerous finance applications in Islamic finance like Microfinance 

(Santoso and Ahmad, 2016; Usman and Tasmin, 2016; Wijaya et al., 2016) and Corporate 

Finance (Bacha, Mirakhor & Askari, 2015; Boularhmane & Souissi, 2016 ), Crowdfunding 

(Alonso, 2015), Entrepreneurship (Asutay & Marzban, 2015), SME financing (Shaban, Duygun 

& Fry, 2016), and public policy (Askari & Mirakhor, 2014), etc. 

Numerous studies have been conducted with the purpose of identifying ways to expand the 

Islamic finance industry and widen the scope and scale of its operations (Wilson, 2013; Adeel et 

al., 2015), and to identify barriers which may stand in the way of the industryôs expansion (Butt 

et al., 2011). 

This research is informed by the rich literature, particularly studies conducted by international 

and regional bodies which gauge the performance of Islamic banking in countries around the 

world. Results of those studies have consistently found that there are 9 countries in which 

Islamic banking and finance seems to thrive and grow more strongly relative to others (EY, 

2016). In this EY report, it is indicated that the ñGCC region has accelerated its growth by 

achieving a year over year growth of c. 18%, driving the overall compound annual growth rate to 

16.1% (2010ï14)ò (EY, 2016, p.11). Participation banking was found to be 51% of the national 

banking system in KSA, 45% in Kuwait, 29% in Bahrain, and 26% in Qatar. Interestingly, KSA 

ranked first in market share growth rate at 2.4% in 2014, followed by each of Kuwait and Qatar 
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at 2.2% in 2014. In terms of Islamic asset growth, Qatar achieved a 20% growth rate, the highest 

among the nine ñgrowth engineò nations, making a remarkable comeback in 2014. In fact, Qatar 

enjoys strong economic growth (3.4% in 2016) combined with free education and advanced and 

extensive welfare level (Erdogan and Gedikli, 2017). 

In comparison, Lebanonôs growth rate is somewhat fluctuating (1% in 2016) as it rests under the 

burden of a heavy public debt of $72 billion in 2016, reaching a debt-to-GDP ratio of 139%. 

Lebanonôs banking system however, is one of the countryôs highly successful sectors as it 

operates under the close supervision of the Central Bank of Lebanon, which is careful to issue 

the needed regulation that ensures transparency and good governance. In Lebanon, out of $160 

billion in banking assets, Islamic banking assets amount to only $1 billion, or 0.625%. This is 

somewhat surprising since the majority of the Lebanese population are Moslems.  

However, even Moslems seem to prefer patronizing conventional banks. In a study which 

surveyed Lebanese bank customersô perceptions of Islamic banking, it was found that the bank 

patronizing decision was subject to several factors including trust in Islamic banks and their true 

compliance with Sharia, customersô familiarity with Islamic modes of finance, cost of financing 

and other transactions, accessibility of Islamic banks, and the quality of service offered by those 

banks (Bizri, 2014). To increase IB market share in Lebanon and other non-GCC MENA 

countries, Bizri (2014) suggested changing the targeted market segment to reach the excluded 

segments which had little access to finance. In a similar vein, a previous study by the IFC, 

studied Islamic banking in the MENA region and suggested several strategic initiatives for the 

Lebanese market: to rationalize borrowing requirements, provide simple loan approval process, 

facilitate knowledge transfer to customers, extend branch network, and increase non-borrowing 

products and services (IFC, 2014).  

The question today is why does Islamic banking flourish in some MENA nations and wane in 

others? What are the factors that play a positive role in the rising growth of Islamic banking in 

countries like Qatar, and a negative role in countries like Lebanon? The argument that the market 

share of Islamic banking is growing in Qatar because it is an oil producing country does not hold. 

Qatar, like Lebanon, has a dual banking system where conventional and Islamic banks coexist, 

and the fact that Islamic bank assets are growing at a faster rate in Qatar than in non-oil-

producing MENA countries leads us to believe that there are specific factors behind this growth. 

The aim of this paper is to identify those factors and make recommendations on how to use them 

in expanding the market share of Islamic banking in non-GCC MENA nations.  

 

2. METHODOLOGY  

The research approach chosen for this study was qualitative research using multiple case study 

analysis. Semi-structured interviews were conducted with veteran Islamic bank executives 

representing the Islamic banks in Qatar and in Lebanon. The sample in Qatar included executives 

of the four major Islamic banks, while the sample in Lebanon included executives of two banks. 

The two other Islamic banks that operate in Lebanon refused to partake in the study, so the 

sample in Lebanon was limited to two Islamic banks only (50% of the number of banks). The 

interviewers asked the questions in Table 1 below, and asked additional questions to clarify 

certain points as needed. 

The multiple case study approach was chosen because it has been recommended as a useful 

method for exploring the ñwhyò and ñhowò behind a process or event (Yin, 2013). It is also 

useful for depicting multiple data points that support a certain idea or concept. Eisenhardt (1989) 

recommended a sample size of 4-10 cases or until the researcher reaches a point of data 
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saturation, where no more new information could be obtained from extra cases. In this study, a 

sample size of 6 was determined to be a sufficiently representative sample of Islamic banks in 

the two countries. The data were transcribed and analyzed as recommended by (Taylor-Powell 

and Renner 2003). The authors used data coding and thematic categorization that helped them 

discern patterns used to explain the research questions under study. In some cases, the authors 

resorted to rechecking where the IB executives were contacted post-interview to check a concept 

or confirm a statement.  

 

Table 1: Questions of the Semi-structured interviews 

 
 

 

3. FINDINGS & DISCUSSION 

3.1 Fading Character of Islamic Banks 

The distinctive appeal of Islamic banks in both Qatar and Lebanon is the general perception of 

compliance with Sharia-law. However, the data from the selected cases in both countries (Table 

2) showed agreement among the cases that Islamic banks were gradually losing their distinctive 

appeal. The interviewed bank executives seemed to agree that Islamic banks should have a 

character of their own; a character which defines the purpose of their existence: to provide halal 

financing to those who need it, and in so doing, lead to economic and social development. There 

was a general agreement among IB executives ï more in Lebanon than in Qatar ï that the 

general perception about Islamic banks reflected an increasing conviction that IBs were imitating 

conventional banks in most of the financing tools, rates, and requirements, thereby increasing 

doubts about IBsô compliance with Sharia despite the ñhalalò label. Therefore, to the general 
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public, the Islamic nature of IBs is questioned. Because of this, that there seems to be a growing 

issue of distrust regarding Islamic banks and their products, which represents a significant barrier 

against IB growth in market share. This is supported by previous studies which suggested that a 

customer-bank relationship that was once characterized by trust (Askari et al., 2009) is 

increasingly witnessing a decline in the level of trust and confidence in the degree of Sharia 

compliance (Bizri, 2014) more in Lebanon than in Qatar, possibly due to Qatari customersô trust 

in Sharia Supervisory Boards of Qatari Banks. Lebanese customers are rarely aware of the 

existence of these boards, let alone the role they play in ensuring compliance, which may explain 

the declining level of trust in the character of IBs.  

 

3.2 Emerging Character of Bank Customers 

The interviewed bank executives seemed to agree that the Islamic bank customer profile today is 

different from that of a decade ago. They described todayôs customers as more demanding and 

more skeptical. Though the previous finding identified a lack of knowledge of Islamic Sharia 

tenets for the vast majority of bank customers, those who are knowledgeable are more 

demanding of evidence of compliance. Customers, existing and potential, have become more 

skeptical about IB products and are asking questions like: ñWhat makes this instrument ñhalalò, 

and ñhow is this instrument different from that offered in a conventional bankò? If those 

customers perceive Islamic banks as a poor imitation of conventional banks, the distinctive 

feature is lost, thus making it ever more difficult for IBs to compete. The key factor here is the 

discerning power of the customer. ñWhen the customer does not perceive distinctive features 

among IBs and conventional banks, that customer is lost. IBs must be able to address customer 

skepticism by providing accurate and knowledgeable answers, hence the need for quality training 

programs for IB employees,ò said a bank executive in Lebanon.  

Concerning services, customers today have become more demanding. They request services like 

e-banking, conveniently located ATMs, speed in performing transactions and in approving 

financing agreements. Customers today request a high service quality that resembles that of 

conventional banks, which has traditionally scored better on service quality than IBs. In Lebanon 

for example, Islamic banks have only a few branches, and are rather slow to approve simple 

agreements such as car financing.  

Therefore, it may be concluded from the interview data that Islamic bank customers of today are 

more skeptical about IB products, more demanding and difficult to please, and require a 

workforce that could effectively respond to their queries and doubts.  

 

3.3 Lack of Promotional Strategy 

The data also showed that there is a severe deficiency in promotion for IBs in both countries, 

though less in Qatar than in Lebanon. Islamic banks do not have a promotional strategy that 

promotes them as distinct sources of finance which offer ñhalalò financing tools, something 

which most devout Moslems desire. In Lebanon for example, one rarely sees a TV commercial 

that advertises Islamic banks, whereas conventional banks run TV ads all the time.  

However, IB executives in both countries identified another kind of deficiency: lack of customer 

awareness of the tenets of Islamic commercial law (Fiqh Al Muamalat). Even devout Moslems 

are not fully aware of the doôs and donôts of commercial and financing activities, and their 

understanding of Sharia regarding transactions is minimal. So they patronize conventional banks 

not because they are convinced that they are better, but because most of them do not know the 

prohibitions of Sharia regarding interest, risk, and gharar; and if they do know, they are not 
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convinced that they are really ñharamò. This scenario was mostly described by bank executives 

in Lebanon, where awareness of Sharia-law is sometimes less than basic, and religious 

commitment is often less than strong. This is supported by previous research which suggests that 

religious consciousness is lower in Lebanon (IFC, 2014) than in other Arab countries. 

To make things worse, the majority of Lebanese bank customers are highly skeptical of IBsô 

Sharia compliance and would feel safer with conventional banks which have a strong reputation 

and a long history serving the Lebanese market. They have no reason to patronize Islamic banks 

especially when the latterôs only distinctive feature is shaky in the eyes of those customers. In 

fact, the IB executives interviewed in Lebanon admitted that the IB paradigm did not meet with 

much acceptance in the Lebanese market.  

Therefore, IB executives believe that IBs need to conduct awareness campaigns (more in 

Lebanon than in Qatar) that explain the tenets of Sharia regarding ñhalalò commercial 

transactions, thereby creating a need for potential customers that only Islamic banks could fulfill. 

This is supported by a recent study by Bizri (2014) which suggested that Islamic banks had a 

vested interest in educating clients, existing and potential, about the various Islamic banking 

products and services and modes of financing. 

 

3.4 Industry Pressure 

The interview data showed that, in both countries, Qatar and Lebanon, the industry places heavy 

pressure on financial institutions to multiply the profitability of the sector. Islamic banks find 

themselves caught up in a race for higher profitability ï a race without a FINISH line. IBs 

compete not only by offering financing at the lowest cost, but also by offering the latest ñhalalò 

credit card, ñhalalò university tuition loan, and ñhalalò pension plan. On the macro-level, Islamic 

Repos have been introduced to help IBs better manage their liquidity, and meet the requirements 

of Basel III standards. However, the industry seems to disregard the fact that the so-called 

limitations of Islamic finance regarding liquidity may well be one of its distinct advantages. 

Maneuvering around this so-called limitation would allow the asset owner to lend the securities 

in exchange for a return, without participating in any real, productive activity, which is why 

Repos are still controversial. ñIslamic products of this nature bear so much resemblance to their 

conventional counterparts, to the extent that the public has serious doubts about their Sharia-

compliance,ò said one IB executive. ñIf the financial product is broken down into steps or parts, 

those parts may indeed be Sharia-compliant, but as a whole, people see it as a clear subterfuge 

around Sharia tenets.ò According to Malik et al. (2011), the market has recently seen some 

Islamic structured products which artificially incorporate more than one Shariah-compliant 

mechanism into one single ñIslamicò product for the purpose of replicating the economic effect 

of a conventionally structured product, raising red flags in the process. 

Therefore, the data in this study point the finger at industry pressures (more in Qatar than in 

Lebanon) which push IBs in the direction of offering financial products and tools which may not 

be genuinely Sharia-compliant (Figure 1). These findings have much support in the literature and 

should draw the attention of regulators not only in Lebanon and Qatar but also in various regions 

around the world (Hayat, Den Butter & Kock, 2013; Beck, Demirg¿­-Kunt & Merrouche, 2013).  

 

3.5 Restrictive Regulation 

According to IB executives in Lebanon, restrictive central bank regulations prevent IBs 

operating in Lebanon from offering a variety of Profit-Loss-Sharing instruments to their 

customers (Figure 2). Banks in Lebanon are not allowed to enter into PLS financing schemes 
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which would expose the IBs to high risk for long term durations. The rationale is that if an IB has 

investments in multiple PLS contracts, it is exposed to all kinds of risk: market, credit, 

operational, and regulatory risk, whereas if the IBôs activities are limited to Trade finance 

contracts, the exposure is limited to credit risk, just like any other conventional bank. According 

to IB executives in Lebanon, though the restrictive regulation plays a role in limiting risk 

exposure, it has a major negative impact on the ability of IBs to better serve their clients through 

a variety of Islamic financing instruments. This may suggest that if the Lebanese Central Bank 

relaxes its restrictive regulations on the Islamic Banking industry, then this would invariably 

augment IBsô ability to offer various financing products including PLS modes of finance.  

However, this explanation does not hold in countries where there is no such regulatory 

restriction, yet PLS agreements are remarkably limited in number and impact, whether economic 

or social. For example, bank regulation in Qatar is not restrictive but rather supportive of IBsô 

PLS modes of finance; however, the most common financing mode in Qatar is, by far, still 

Murabahah/Musawamah. This raises doubts about the industryôs genuine willingness to use PLS 

modes of financing.  

 

3.6 Heightened Expectations of Economic & Social Development 

The IB executives in both Lebanon and Qatar identified economic and social development as an 

expected ultimate outcome of Islamic banking and finance such that the deeper the penetration of 

Islamic banks in the market, the more the expected economic growth and development which in 

turn is supposed to lead to L.T. social development. The rationale is that as IBs enter into PLS 

partnerships with SMEs, entrepreneurs, and the government, more output is produced, 

unemployment is reduced and the standard of living improves. Therefore, customers today have 

heightened expectations of IBs in their communities, and those IBs face the serious challenge of 

living up to those expectations.  

Until now, customers perceive little improvement in economic and social development as a result 

of the Islamic finance paradigm, and believe that their expectations have not been met. IB 

executives conveyed the general impression that customersô expectations are not taken seriously 

by IBs, and that more often than not, they are completely ignored.  

ñMore emphasis is being placed on the industry, than on what the industry can do for society at 

large. When financial engineers claim that they are devising products that could benefit the 

industry, what they really mean is designing products that could benefit the banks and financial 

institutions, not society,ò said one IB executive. 
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Figure 1: Factors affecting the current                                      

position of the industry in Qatar 

 

Figure 2: Factors affecting the current 

position of the industry in Lebanon
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4. CONCLUSION & RECOMMENDATIONS  

 

The findings of this study suggest that the Islamic Banking and Finance industry needs to 

reflect on its current position vis- -̈vis four things: its objectives, the objectives of Sharia-

law, Central Bank regulation, and customersô expectations. Our findings show that the 

industry is currently perceived to have the objective of serving itself rather than the 

customers; and its own objectives rather than those of Sharia, thereby contributing to the 

fading away of the character of Islamic Banking & Finance in the eyes of the public. In other 

words, the data suggest that the factor which plays the most significant role in shaping the 

industry in Qatar is the industry itself (Figure 1). On the other hand, data from Lebanon 

suggest that the factor that plays the most important role in shaping the industry is central 

bank regulation (Figure 2), though data analysis suggests that even if bank regulation is 

supportive of PLS modes of finance, IBs would likely not offer them due to their 

unwillingness to assume the risk associated with those modes. Therefore, even though IBs in 

Lebanon explicitly state that restrictive regulation is the main barrier preventing IB 

expansion in the country, our data analysis suggests that it is industry forces that determine 

the status and direction of Islamic banks in the region.  

Furthermore, in an important study, Blackwell et al. (2001), emphasized the importance of 

awareness of the offered product for it to become one of the purchasing choices. The authors 

explained that the offered product or service needs to enter the ñawareness setò before it 

enters into the ñconsideration setò for it to be considered as a potentially possible purchase. 

The same principle applies in the choice of banking institutions. Awareness plays a highly 

significant role in entering IBs into potential customersô consideration set, before they 

actually decide to patronize the IB, hence the importance of a marketing strategy that 

emphasizes awareness.  

This study confirmed that customers seek and are willing to pay for Islamic financial 

products that are genuinely Sharia-compliant, but not for imitations of conventional products 

with a ñhalalò label. However, the industry does not seem to heed customersô expectations. 

There seems to be an industry preference for avoidance of risk at the expense of ñgenuineò 

Sharia-compliance.  

By the same token, our findings show that the factor that influences the industry least in both 

countries seems to be customersô expectations. Rather than being the most important driver 

in shaping the industry, customersô expectations seem to be the least important driver, as 

perceived by IB executives. So instead of being an industry driven by customer needs and 

their satisfaction, it is driven by industry objectives, which constitutes a barrier to market 

share growth in the long term. 

Finally, IB executives suggest that the industry gets so entangled with the details of 

justifying and legalizing what is clearly a maneuver around the simplest rules of Islamic 

finance. Studies and working papers are drafted to explain the multiple new steps needed to 

push a newly devised tool into compliance. These efforts could be more usefully employed 

in the supervising and monitoring of various productive PLS agreements which could 

ultimately result in real output, leading to increased economic and social development. 

Islamic financial institutions must have the will to undertake real risk. They must abandon 

the tendency to keep coming up with instruments that serve the purpose of conventional 

banking under the Islamic label. In fact, there is an enormous and increasing number of 

studies that empirically conclude that customersô perceptions of the industry are not positive, 

and that the general impression is that it is an imitation of its conventional counterpart. To 

the disappointment of many, these conclusions are consistently ignored and the industry 
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keeps moving in the undesired direction, disregarding all academic and practical proof that it 

is going against the desires of the vast majority of Moslem customers. The industry leaders 

must understand that doing so would only fade away the distinctive character of IBs, reduce 

the level of trust in them, and ultimately drive customers away. Islamic finance and banking 

has much potential that could only be tapped if the industry takes the road less traveled, with 

the objective of achieving economic and social development which goes hand in hand with 

long term profitability. 

 

Table 2: Summary of data and coding 

   Islamic Banks in Qatar Islamic Banks in 

Lebanon 

Question Q1 Q2 Q3 Q4 L1 L2 

1. In your 

opinion, what 

are some reasons 

that clients seek 

financing from 

an Islamic 

Bank? 

 

Halal Halal 

Á Hal

al 

Á Saf

e 

Á Halal 

Á Less 

expensive 

Halal 

 

Halal 

Less 

costly 

2. Are clients 

aware of all 

Islamic finance 

tools like 

Musharakah, 

Mudarabah, 

Ijarah, Istisnaôa, 

Salam, and 

Murabahah? 

 

No they are 

not. 

Yes some 

clients are.  

No they are 

not. 
No No. No. 

3. Do clients 

come to the bank 

seeking a 

specific kind of 

Islamic 

financing tool? 

Or they just 

want financing 

and you suggest 

the appropriate 

tool for them? 

Clients 

donôt 

know/care. 

They just 

want 

financing. 

Bank 

suggests. 

Clients 

donôt 

know/care. 

They just 

want 

financing. 

Bank 

suggests. 

All 

transaction

s are 

Murabaha. 

Only 

mortgage 

transaction

s are Ijara. 

So 

customers 

donôt have 

a choice. 

Clients 

donôt 

know/care. 

They just 

want 

financing. 

Bank 

suggests. 

Clients 

donôt 

know/care

. They 

just want 

financing. 

Bank 

suggests. 

Bank 

suggests 

whatôs 

best for 

the 

client. 

 

 

 

 

 

4. In your 

opinion, would 

clients 

(individuals and 

firms) benefit 

from 

Musharakah, 

Mudarabah, 

Ijarah, Istinnaôa 

or do you think 

that Murabaha is 

enough to meet 

Murabaha 

is not 

enough for 

financing 

all clientsô 

needs. 

They could 

benefit 

from other 

tools. 

Murabaha 

is easier to 

process and 

meets their 

needs. 

Murabaha 

is enough.  
No answer. 

Murabaha

h 

contracts 

have been 

designed 

in a way 

that meets 

all 

customers

ô personal 

and 

business 

Clients 

would 

certainly 

benefit 

from 

various 

financin

g tools 

but the 

bank 

regulati

ons do 
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all their 

financing needs? 

needs. not 

permit. 

 

 

5. In your 

opinion, why 

donôt banks 

offer various 

types of finance? 

(Is it because of 

the risk 

involved)? 

 

Lack of 

documentat

ion 

procedures 

for other 

tools. 

Murabaha 

is simpler. 

Bank 

executives 

have 

convention

al-bank 

mentality; 

donôt care 

about 

developme

ntal impact. 

 

 

 

Lack of 

documentat

ion 

procedures 

for other 

tools. 

Murabaha 

is a simple 

transaction. 

 

Lack of 

documentat

ion 

procedures 

for other 

tools. 

Murabaha 

is a simple 

transaction. 

 

Various 

types are 

offered. 

Yes. 

Risk is 

one 

reason; 

bank 

regulati

on is 

another 

reason. 

6. Is Murabaha a 

less risky tool 

for banks? 

 

Murabaha 

is less risky 

than PLS 

Musharaka

h or 

Mudarabah. 

Murabaha 

is less risky 

especially 

in short 

term.  

Murabaha 

is less risky 

especially 

in short 

term. 

No answer. 

Less risky 

than PLS 

modes. 

It is less 

risky 

than 

PLS 

modes 

of 

finance. 

 

 

7. In your 

opinion, are 

banks offering 

financing tools 

that their clients 

need or that 

banks prefer? 
Bank offers 

the tool it 

prefers. 

Bank offers 

the tool it 

prefers. 

Bank 

offers the 

tool it 

prefers. 

What the 

client needs 

not what he 

prefers. 

That 

clients 

need, but 

anyway 

the 

financing 

tools are 

limited to 

Murabaha

h and 

Musawam

ah. 

 

 

That are 

allowed 

by the 

central 

bank 

authorit

y: 

Muraba

hah and 

Musawa

mah. 

8. Would clients 

be willing to 

incur extra cost 

of finance to 

secure Sharia-

compliant 

finance? 

Yes. Yes. Yes. Yes. 

Yes, but 

up to a 

certain 

limit. 

No, 

clients 

are not 

convinc

ed that it 

is a 

religious 



                                    

94 

 

require

ment 

 

 

9. In your 

opinion, why do 

some Moslems 

prefer 

conventional 

banks? 

 

Á Weak 

understand

ing of 

religious 

tenets. 

Á Weak 

customer 

service at 

IB 

 

Á We

ak 

understand

ing of 

religious 

tenets. 

Á We

ak 

customer 

service at 

IB 

Á We

ak 

customer 

service at 

IB 

Á Weak 

understan

ding of 

religious 

tenets. 

 

Restrictions 

and 

paperwork 

at IB. 

Á W

eak 

understa

nding of 

religious 

tenets. 

Á Cl

ients 

used to 

conventi

onal 

banks & 

loans. 

 

Á U

sed to it 

Á Weak 

underst

anding 

of 

religiou

s 

tenets. 

 

10. In your 

opinion, do 

clients have trust 

in Islamic 

finance tools and 

institutions? 

Majority 

have trust. 

Yes there is 

trust due to 

supervisory 

board. 

Existing 

customers 

have trust, 

but non-

clients 

donôt. 

Yes. 

Not very 

much, but 

itôs 

getting 

better.  

Not 

much. 

11. What advice 

would you give 

Islamic banks in 

order to increase 

their market 

share? What 

should they do 

differently? 

 

Á Adopt 

technology 

Á Educate 

employees 

Á Improve 

service 

Á Advertise 

distinctive 

features of 

IB  

 

Á Decrease 

the rate 

that the 

client is 

charged, 

and 

increase 

the rate 

that the 

client 

earns. 

Á Improve 

service. 

Á Improve 

service 

Á Simplify 

transaction

s 

Á Decrease 

the rate 

that the 

client is 

charged 

Á Increase 

accessibili

ty through 

branches 

Reduce 

cost for 

customers 

and raise 

their profit 

level. 

Á A

dvertisi

ng 

Á A

warenes

s 

campaig

ns 

Á P

ublic 

relation

s 

Strategi

c 

marketi

ng. 

Favorab

le 

regulati

on. 

12. In your 

opinion, should 

Islamic banks 

have a character 

of their own, or 

should they 

adopt an 

approach that is 

similar to 

conventional 

banking? Why? 

 

Á IB 

character 

is 

fadingð

should 

have 

distinct 

character 

Á Should 

play its 

role and 

have an 

impact 

Á Should 

promote 

entrepren

eurship 

IB should 

have 

distinct 

character 

IB should 

have 

distinct 

character 

but 

currently 

doesnôt. 

IB should 

have 

distinct 

character 

IB should 

have 

distinct 

character 

IB 

should 

have 

distinct 

characte

r but 

currentl

y 

doesnôt. 
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¥ZET: D¿nya genelinde alternatif finansman arayēĸē son 30 yēlda katēlēm bankacēlēĵēnēn geliĸme 
trendine katkē saĵlamēĸtēr. Faiz hassasiyeti olan kiĸilerin tasarruflarēnēn ekonomiye kazandērēlmasēna 

dºn¿k ­alēĸmalar bankacēlēk sistemi i­inde katēlēm bankacēlēĵēnēn payēnē artērmēĸtēr. Yaĸanan bu geliĸim 

¿lkemizde de aynē oranda meydana gelmiĸ ve son yēllarda yeni katēlēm bankalarēnēn sisteme girmesini 

saĵlamēĸtēr. Sisteme dahil olan yeni katēlēm bankalarē ile birlikte yaĸanan yoĵun rekabet ortamēnda 

bankalarēnēn kaynaklarēnē ve topladēklarē fonlarē deĵerlendirme d¿zeyleri ºnem kazanmēĸtēr. Bu ama­la 

­alēĸmada T¿rkiye\'de uzun s¿redir faaliyet gºsteren 3 katēlēm bankasēnēn 2012-2016 yēllarēndaki 

performanslarē deĵerlendirilmektedir. Performans sēralamasē i­in kullanēlan TOPSĶS yºnteminde finansal 

tablolardan elde edilen oranlar kullanēlmēĸtēr. Analiz sonu­larēna gºre T¿rkiyeôde 2012 yēlēnda T¿rkiye 

Finans, 2013 yēlēnda Al Baraka T¿rk ve 2014, 2015 ve 2016 yēllarēnda Kuveyt T¿rk en iyi performansē 

sergilemiĸtir.  

Anahtar K elimeler: Katēlēm Bankacēlēĵē, Faizsiz Bankacēlēk, Topsis Metodu, Finansal Performans 

Analizi 

 

EVALUATION OF PERFORMANCES OF PARTICIPATION BANKS: AN 

APPLICATION ON PARTICIPATION BANKS IN TURKEY  
 

The search for alternative finance around the world has contributed to the development trend of 

participation banking in the last 30 years. The efforts to earn the savings of those with interest sensitivity 

have increased the share of participation banking within the banking system.This development has been 

happening in our country in the same way and in recent years it has enabled new participation banks to 

enter the system. In the intense competition environment with the new participation banks included in the 

system, the levels of the resources of the banks and the levels of the funds they have collected have gained 

importance. For this purpose, the performance of the 3 participation banks, which have been operating in 

Turkey for a long time, in 2012-2016 is evaluated. In TOPSĶS method used for performance ranking, the 

ratios obtained from financial tables are used. According to the results of the analysis, T¿rkiye Finans in 

2012, Al Baraka T¿rk in 2013 and Kuveyt T¿rk in 2014, 2015 and 2016 showed the best performance in 

Turkey.  

Keywords: Participation Banking, Interest-Free Banking,Topsis Method,Financial Performance Analysis.  



                                    

97 

 

 

GĶRĶķ  

Bankacēlēk sektºr¿, ekonomik geliĸme ve toplum refahē i­in ºnemli rol ¿stlenmekle 

birlikte saĵlēklē ekonomilerin ºnc¿ gºstergesidir. Ekonomik geliĸmede ºnc¿ olan bu sektºr 

Sanayi Devriminden sonra oluĸan ¿retici toplumlarēn temel birimleri haline gelmiĸtir (A. 

Ahmad,vd. 2010:138). Bu temel birimlerin ºnemli rol¿ kaynak daĵēlēmē konusunda etkin olmasē, 

finansal aracēlēk iĸlevini ¿stlenmesindendir. Bu sebepten ºt¿r¿ ¿lkelerin ekonomik geliĸmesinde 

bir merkez konumundadēr (Ekren ve Emiral, 2002:7). 

Bankacēlēk sektºr¿n¿n saĵlēklē bir ĸekilde iĸlemesi hem sektºr¿n kendisi i­in hem de 

¿lkenin ekonomisi i­in ºnem arz etmektedir. K¿reselleĸen ekonomi ile birlikte rekabet ortamēnēn 

artmasē bankacēlēk sektºr¿n¿ de alternatif finansman kaynaklarē bulmaya zorlamēĸtēr. Son 30 

yēlda bu arayēĸlar alternatif finans kaynaĵē olarak dini hassasiyeti olan kesimin fonlarēnēn sisteme 

dahil edilmesiyle aĸēlmaya ­alēĸēlmēĸtēr. Bu trend d¿nya genelinde islami finansa yºnelimi 

artērmēĸtēr.  

D¿nya genelinde ilk olarak 1970 yēlēnda Kral Abdul Aziz ¦niversitesi tarafēndan 

Uluslararasē Ķslam Ekonomisi Konferansē'nēn baĸlatēlmasēnēn ardēndan Dubai Ķslam Bankasē 

(DIB) ilk ticari Ķslam Bankasē olarak kurulmuĸtur. Bu olaylarē takiben Suudi Arabistanôēn Cidde 

ĸehrinde uluslararasē Ķslam Kalkēnma Bankasē (IDB) kurulmuĸ ve ardēndan Mēsēr, Sudan, Kuveyt, 

Bahreyn vb. ¦lkelerde kurulan bir­ok ºzel ve yarē ºzel ticari Ķslam bankalarē faaliyete baĸlamēĸtēr 

(Ahmed ve Abdelkader,2014: 42). Yēllar ºnce atēlan ilk adēmlarla birlikte Ķslam d¿nyasēnda hēzla 

b¿y¿yen faizsiz bankacēlēk bug¿n itibariyle d¿nyanēn pek ­ok ¿lkesinde faaliyet gºstermektedir. 

K¿resel anlamda yaĸanan yoĵun rekabet ile birlikte sektºrel anlamda d¿nya genelinde yer alan 

ºnemli bankalar da bu faaliyetler i­erisinde yer almēĸ ve faiz hassasiyeti olan kiĸilerden kaynak 

toplayabilmek amacēyla ­eĸitli ĸekillerde hizmet vererek Ķslami Finansa katēlmēĸlardēr (Yayar ve 

Baykara, 2012: 22). 

T¿rkiyeôde katēlēm bankacēlēĵē, 1985 yēlēnda faaliyete ge­en iki katēlēm bankasē ile 

baĸlamēĸ ve ge­en s¿re zarfēnda pek ­ok yeni katēlēm bankasēnēn sisteme katēlmasēyla bu s¿re­ 

devam etmiĸtir (Deran ve ¥zulucan, 2009: 86). Bug¿n itibariyle T¿rkiyeôde 5 katēlēm bankasē 

faaliyette bulunurken, toplam ĸube sayēsē 1200 civarlarēna ulaĸmēĸtēr.  

Sisteme dahil olan yeni katēlēm bankalarē ile birlikte yaĸanan yoĵun rekabet ortamēnda 

bankalarēnēn kaynaklarēnē ve topladēklarē fonlarē deĵerlendirme d¿zeyleri ºnem kazanmēĸtēr. 

Banka performanslarēn ºl­¿lmesi paydaĸlar, yºneticiler, yatērēmcēlar gibi t¿m taraflar i­in 

ºnemlidir. Rekabet­i finansal pazarda yapēlan analizler mevduat yatērēmcēlarēna ve aynē zamanda 

mevduatlarēnē ­ekmek isteyenlere bankalarēn durumu hakkēnda bilgi vermektedir(Samad, ve 

Hassan,1999:1).Bu nedenle ­alēĸmada T¿rkiyeôde uzun s¿redir faaliyette bulunan 3 katēlēm 

bankasēnēn finansal performansē TOPSĶS yºntemi ile analiz edilecektir.  

 

2. LĶTERAT¦R ARAķTIRMASI 

Onour ve Abdalla (2011) yaptēklarē ­alēĸmada; 2007-2008 dºneminde sudan da bulunan 

12 bankanēn finansal tablolarēndan elde edilen veriler veri zarflama yºntemi ile analiz edilmiĸtir. 

¢alēĸma sonu­larēna gºre sadece iki bankanēn (gruptaki en b¿y¿k bankanēn, devlete ait olanlarēn 

ve orta b¿y¿kl¿kteki ºzel bankanēn) teknik etkinlik d¿zeyini (yani, ºl­ek ve saf teknik verimlilik) 

gºstermektedir. 

Yayar ve Baykara (2012) yaptēklarē ­alēĸmada; T¿rkiyeôde finansal sistem i­erisinde hēzla 

b¿y¿yen ve geliĸen katēlēm bankalarēnēn 2005ï2011 yēllarē arasēndaki faaliyetlerinin etkinlik ve 

verimlilikleri TOPSIS ekniĵi kullanēlarak ºl­¿lmeye ­alēĸmēĸlardēr. Analiz sonu­larēna gºre; 

Albaraka T¿rk en etkin belirlenmiĸtir. Kuveyt T¿rkô¿n sunduĵu yatērēm ara­larēnē 

­eĸitlendirmesine paralel olarak etkinlik ve verimliliĵinde gºzle gºr¿l¿r bir artēĸ saĵladēĵē tespit 

edilmiĸtir. 

Altan ve Candoĵan (2014) T¿rkiyeôde faaliyet gºsteren katēlēm bankalarē ¿zerine 
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yaptēklarē ­alēĸmada; geleneksel oranlar kullanēlarak yapēlan performans ºl­¿m sonu­larē ile Gri 

Ķliĸki Analizi sonu­larēnēn farklēlēk gºsterdiĵini tespit etmiĸlerdir. Buna gºre katēlēm bankalarēnēn 

performans sēralamasē tamamen deĵiĸmiĸtir. Geleneksel oran analizi sonu­larēna gºre ilk sērada 

yer alan bir banka gri iliĸki analizinde ¿­¿nc¿ sēraya inerken, gri iliĸki analizinde ilk sērada yer 

alan bir banka geleneksel yºntemde ¿­¿nc¿ sēraya gerilemiĸtir.  

Doĵan (2015) ­alēĸmasēnda; 2012 2014 yēllarēnē arasēnda T¿rkiyeôde Bankacēlēk 

Sektºr¿nde faaliyette bulunan katēlēm bankalarēn finansal performanslarē Gri Ķliĸkisel Analiz 

(GĶA) yºntemi kullanēlarak karĸēlaĸtērēlmēĸtēr. Araĸtērmanēn bir diĵer amacē ise katēlēm 

bankasēnēn performansēnē belirleyen finansal oranlarēn sayēsēnē azaltmak ve bu sayede hangi 

finansal oranēn performans ºl­¿m¿nde daha ºnemli olduĵunu tespit etmektir. GĶA yºntemi 

sonucunda finansal performans bakēmēndan ilk sērada ñAlbaraka T¿rkò son sērada ise ñBank 

Asyaò yer almēĸtēr. Araĸtērma sonucunda elde edilen bir diĵer bulgu ise ñVarlēk Karlēlēĵēò y¿ksek 

olan bir katēlēm bankasēnēn finansal performansēnēn da y¿ksek olabileceĵi sonucuna ulaĸēlmēĸtēr. 

Esmer ve Baĵcē (2016) 2005-2014 dºnemini kapsayan ­alēĸmalarēnda; ºncelikle katēlēm 

bankalarēnēn bilan­o ve gelir tablolarēndan elde dilen veriler kullanēlmēĸlardēr. Bu veriler 

analizdeki oran ºl­¿mlerinin yapēlabilmesi i­in gerekmekte ve hesaplanan bu oranlar yardēmēyla 

finansal performans ºl­¿m¿ yapēlmēĸtēr. Finansal performans ºl­¿m¿nde Topsis Metodu 

kullanēlmēĸtēr. Bulunan sonu­lara gºre katēlēm bankalarē arasēnda en y¿ksek finansal performansē 

Banka Asya gºstermiĸtir. 

Kandemir ve Karataĸ (2016) ­alēĸmasēnda, Borsa Ķstanbulôda iĸlem gºren 12 mevduat 

bankasēnēn 2004-2014 yēllarē arasēndaki finansal performanslarē ¢ok Deĵiĸkenli Karar Verme 

yºntemleriyle incelenmiĸtir. ¢alēĸmada Gri iliĸkisel analiz, TOPSIS ve VIKOR analiz yºntemleri 

kullanēlmēĸtēr. ¢alēĸma sonucunda; Gri Ķliĸkisel Analiz yºntemine gºre, en y¿ksek finansal 

performansa sahip banka Vakēfbank, en d¿ĸ¿k finansal performansa sahip banka ise ķekerbank 

olarak tespit edilmiĸtir. Vakēfbank TOPSIS analizine gºre de finansal performansē en y¿ksek 

banka olarak tespit edilmiĸtir. En d¿ĸ¿k performansa sahip banka ise yine ķekerbank olmuĸtur. 

Son olarak VIKOR yºntemine gºre ise en y¿ksek performans Denizbankôa aittir. VIKOR 

yºntemine gºre performansē en d¿ĸ¿k banka ise Tekstil Bank olarak belirlenmiĸtir. 

 

3. Y¥NTEM  

Karar verirken bir­ok kriterin objektif ĸekilde bir arada deĵerlendirilmesi gerekmektedir. 

Bu deĵerlendirmenin yapēlabilmesi i­in ­ok kriterli karar verme yºntemlerinden biri 

kullanēlmalēdēr (¢akēn ve ¥zdemir, 2013: 16). Bunlardan biri olan TOPSIS (Ķdeal ¢ºz¿me 

Benzerlik bakēmēndan Sēralama Performansē Tekniĵi) yºntemi Hwang ve Yoon (1981) tarafēndan 

geliĸtirilmiĸtir. Temel d¿ĸ¿ncesi, pozitif ï ideal ­ºz¿me en yakēn, negatif ï ideal ­ºz¿me en uzak 

kriterlerin se­ilmesidir (¥zdemir ve Se­me, 2009: 60). TOPSIS yºnteminde karar verici 

tarafēndan se­ilen alternatif, ideal sonuca en yakēn ve negatif-ideal sonuca en uzak olan 

alternatiftir. TOPSIS yºntemi her bir kriterin tekd¿ze bir ĸekilde artan ya da azalan fayda 

eĵilimine sahip olduĵunu varsaymaktadēr. Bundan dolayē, ideal ve negatif ideal ­ºz¿mleri 

tanēmlamak kolaydēr (Alpay, 2010: 72). 

 

Topsis yºneteninde aĸaĵēdaki aĸamalar takip edilmiĸtir. 

 

1. Adēm: Ama­larēn belirlenmesi ve deĵerlendirme kriterlerinin tanēmlanmasē. 

2. Adēm: Karar Matrisinin (A) Oluĸturulmasē: Satērlarēnda alternatifler s¿tunlarēnda ise 

deĵerlendirme kriterleri yer alan karar matrisleri oluĸturulur. A karar matrisindeki  A 

matrisindeki i alternatifinin j kriterine gºre ger­ek deĵerini gºstermektedir. 

 

 

 


















































































































































